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Low Sugar Quota Set: 
Aim—Get Price Up! 


The U. S. Department of Agriculture last month 
established a low 1952 sugar quota for the express 
purpose of effecting a higher price 

In its statement of considerations, USDA estimated 
domestic consumption in 1952 will amount to about 
8,100,000 tons, but that in the interest of a higher 
price for sugar (the prevailing rate is 8.25 cents pel 
pound), the quota was reduced to 7,700,000 tons. The 
department also said that significant and sustained 
increases in the prices of raw and refined sugar are 
necessary to “fairly and equitably maintain and pro- 
tect the domestic sugar industry.” 

The new quota falls far short of the 8,500,000-ton 
level recommended by major industrial users, including 


A.B.C.B. 


Industry's 1952 Product Needs 
Given to Production Agency 


The National Production Authority recently re- 
quested-—and has received—estimates from A.B.C.B.’s 
Defense Planning Committee on the soft drink indus- 
try’s product requirements for 1952. These include: 

16,715,000 ; 
Bottles, 8,680,000 gross; Cartons, 500,000; Rubber 
Tires, 275,000; New Trucks, 11,000, and Truck 


Bodies bought separately, 9,200 


Crowns, 223,355,000 gross; Cases, 


Expect Wage Board Approval Soon 
On Driver-Salesmen Wage Hikes 


Although driver-salesmen still have not been granted 
any legal relief from the wage freeze of Jan. 25, 1951, 
Washington sources have indicated that a regulation 
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allowing certain increases will shortly be issued by 
the Wage Stabilization Board. 

Currently, the WSB is completing study of a report 
from its Commission Earnings Panel. The panel has 
recommended that allowable general increases be 
limited to 10 per cent of the following: Average fixed 
salary during the base period plus average commission 
earnings up to and including a two per cent commis- 
sion rate or one-third of the commission earnings (if 
the latter is higher) during the base period. In no 
event, adds the panel, should the total allowable amount 
exceed 10 per cent of the base period average fixed 
salary plus average commission earnings 

All driver-salesmen, incidentally, whether unionized 
or not, were brought under the jurisdiction of the 
Wage Stabilization Board on Dec. 19. Previously un- 
organized driver-salesmen and drivers who are outside 
salesmen were under the jurisdiction of the Salary 
Stabilization Board. The transfer was made upon 
orders of the Economic Stabilization Director 


Bottle Design Freeze Revoked 

The governmental order (M-51), which prohibited 
the manufacture of new bottle designs, was revoked 
on Jan. 2 by the National Production Authority. 

In lifting the regulation, N.P.A. gave indication that 
the glass supply and demand picture is not as critical 
as it was around mid-1951 when the order, restricting 
manufacturers to the use of existing molds only, was 
issued. At that time, there was a sudden, stepped-up 
demand for glass containers, aggravated by a shortage 
of transportation facilities and a scarcity of paper- 
board shipping containers. 


Mechanize Materials Handling Jobs, 
Missouri Convention Told 


Missouri Bottlers of Carbonated Beverages, meet- 


9 
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ing in 45th annual convention Dec. 3-4 in Kansas City, 
were told that plant efficiency could be improved and 
costs reduced by the mechanization of their materials 
handling operations. The advice came from R. H 
Nehi Corp., Columbus, Ga 
In a discussion on reducing plant expenses, Mr 
(;atewood outlined various means of effecting operat 
ng economies, and urged the Missourians to ape 
ifically consider the use of the fork-lift-and-pallet sys 
tem, and case packers and unpackers 

He declared that palletizing reduces labor cost, in 
creases storage capacity, reduces bottle breakage, and 
prolongs Case life He added that the savings to be 
werued from converting to palletizing “will more than 


justify the investment required to install this system.” 


On case packers and unpackers, Mr. Gatewood said 
they are “developed to the point that we cannot afford 
not to use them where conditions warrant.” These 
equipment units, he emphasized, “offer real labor 
saving possibilities.” 

Other speakers at the meeting included: Wm. E 
Mankin, publie relations director of the Grapette Co., 
Camden, Ark 


of the Seven Up Co St. Louis, Mo.: 


John Tabor, assistant to the president 
Missouri Lieu 
tenant Governor James T. Blair; Stirling R. Wheeler 
f the Pepsi-Cola Co., N.Y.C Mike Michael, Mid 
Continent Bottler, and P. F. Whitcraft, Pepsi-Cola 
Bottling Co., St. Louis, Mo 

In the elections, E. L. McCorkle, of Marshall, for 
merly vice-president, was upped to the presidency of 
the Missouri association. H. H. Peterson, Flat River 
was elected vice-president, and Chas. A. Hautz, St 
Louis, continues as secretary-treasuret! 

Appointed to the organization's Executive Board 
were: Harry S. Miller, Springfield; Lee Munger; C.W 
Owen, Poplar Bluff; P. F. Whitcraft, St. Louis, and 
retiring association president J. Harold Johnson, of 


Memphis, Mo 


1952 National Convention-Exposition 
Set for Atlantic City, Nov. 17-20 


The 
tional Beverage Exposition will be held Ni 
17-2) in Atlantic City, N. J 


1952 annual A.B.C.B. Convention and Interna 


wember 


The national association reports that the exposition 
will be “a full-scale affair, with machinery manufac 


turers and other industry suppliers” participating 


Beer Leads All Beverages In 
Total Consumer $ Expenditures 


(Consumers spent more money for beer in 1950 thar 


for anv other beverage Food Topics’ mayazine Nas 
recently estimated 


According to the publication, retail dollar volume 


of beer in 1950 totaled $4,380,006,000. This compares 


with liquor 000: coffee, $1.840.412.000: 


and soft drinks, $1,243,284,000 


Less than $1 billion was expended for wine, $570, 
320,000; tea, $152,932,000; concentrated coffee, $77,- 
RHR and food drinks, $35,216,000 

The grand total was $12,187,204,000 for all bever- 
ages. Soft drinks’ share of the total pie was approxi 


mately 10 


Bottle Makers Expected to Hike Price 


Further investigation of an item in this column last 
month, to the effect that a bottle price hike is due 
early this year, reveals that the increase will be 
executed, with O.P.S. concurrence, on a glass industry- 
wide basis 

The provisions of the so-called “Capehart amend- 
ments’ to the price control orders will probably be 


invoked 


Dr. Pepper—7-Up Bottler Elected 
President of Kansas Association 
Paul E Pepper & 7-Up Bottling Co., 


Salina, was elected to the presidency of the Kansas 


Berger, Dr 


State Bottlers Association at the organization's 49th 
innual convention in Topeka, Dec. 6-7 

Carl Deppish, Coca-Cola Bottling Co., Junction City, 
was elected vice-president, and J. B. Christman, The 
Topeka JC Bottling Co., Inc., Topeka, was re-elected 
secretary-treasure) 

Named to the Board of Directors were: A. C 
Pepsi-Cola Bottling Co., Emporia; Mrs. Verla Nesbitt, 


Lynde, 
Pepsi-Cola Bottling Co., Salina; Jay Sutton, Royal 
Crown Bottling 


president V. I 


Co., Topeka, and retiring association 
Bauersfeld, Roval Crown Bottling Co., 
Salina 

Principal speakers at the conclave were: Evan 
Wright, Director, Food & Drug Division, Kansas State 
Board of Health; Edwin F. Wagner, 7-Up Bottling Co., 
Madison, Illinois, Representative of A.B.C.B.; W. V 


Smoke) Ballew, Ballew & Associates, Dallas, Texas; 
and Bert E. Mitchner, Director of Revenue, State of 
Kansas 


Delaware Bottlers Elect New Officers 


Wallace Williams, Canada Dry Bottling Co., New 
Castle, was elected president of the Delaware Bottlers 
\ssociation at the organization’s recent annual meet 
ing in Wilmington 

Also elected were: Samuel Felix, London Dry Bot- 
tling Co., Wilmington, vice-president; Benjamin Cap- 
lan, Purity Beverage Co., Wilmington, treasurer; and 
Frederick G. Smith, Pepsi-Cola Bottling Co., Wilming 
ton, secretary 

The newly-elected Board of Directors consists of: 
Harry Mundroff, Mundroff Beverage Co., New Castle 
County; John R. Townsend, Nehi Bottling Co., Dover, 
Kent County; Harry Sidlow, O-So Grape Bottling Co., 

Joseph Goldstein, Clicquot Club Bot- 
tling Co., Wilmington, director at large 


Sussex County 
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Anti-Soft Drink Propaganda Extended 
By California Dental Group 


An organization representing the dental profession 
in southern California is now reportedly extending its 
propaganda campaign against soft drinks and other 
sugar-containing products into other States 

Present activity, it is reported, includes sponsoring 
the appearance of a professional speaker before Cham- 
bers of Commerce and the various community civic 
organizations throughout the country, for the specific 
purpose of urging such groups to take action toward 
restricting the sale of sweet items in their com- 
munities 

At a Rotary meeting in Kansas City early in 
December, Mr. James Robertson, a guest speaker rep- 
resenting the California dental group, is reported to 
have asked that local organization to make their goal 
the exclusion of soft drinks and candy from school 
property, and to consider establishment of zoning 
regulations which would pronibit their sale at nearby 
locations. He also suggested that such prohibitions be 
extended to other public buildings. 

Members of the industry will recall that some 
months ago it was through the American Dental Asso- 
ciation and the Southern California State Dental 
Association that recordings by movie stars were made 
available to schools and other groups, recommending 
that fruit juices and dried fruits be substituted for 
soft drinks and other sweets. This was done notwith- 
standing the position of many dental scientists that, 
in the relationship of sugar to oral acidity and tooth 
conditions, it makes no difference whether it is refined 


sugar or the natural sugars of fruits and other foods. 


Record Sales, Earnings (Before Taxes) 
Are Reported By Canada Dry 


Canada Dry Ginger Ale, Inc., established record 
highs in both sales and earnings before taxes during 
the fiscal year which ended September 30, 1951, the 
company’s annual report, issued last month, reveals. 
Earnings before taxes were $5,977,455 on net sales of 
$61,413,423, compared with the previous year’s $5,451,- 
603 on sales of $54,403,983. 

Citing these results as “evidence of the growth 
potential and earning power of Canada Dry”, President 
R. W. Moore reported that gains were contributed by 
various divisions of operations, including company- 
operated plants in the U. S., domestic and foreign 
licensing, and the wine and spirits department. 

Heavily increased taxes, however, “nullified the gains 
made in earnings,” Mr. Moore said. Total U. S. and 
foreign taxes on income were $3,819,908, compared 
with $2,273,093 in the previous year. After taxes, the 
company’s net income declined to $2,157,547, compared 
with $3,178,510 for the preceding year. 


In his annual letter to stockholders, Mr. Moore 
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reported that the higher selling prices established by 
Canada Dry during 1950 had not affected sales volume, 
which has increased in spite of the rise. He also 
declared that “excellent progress” had been made in 
the conipany’s continuing promotion of Ginger Ale as 
a popular refreshment favorite. 


Ten new licensed bottlers opened during the year, 
giving the company a total of 155 in the U. S., Canada 
and abroad. A considerably larger number is expected 
to be added in the coming year, principally as a result 
of the recent re-opening of franchising activity in the 
United States. 


Parent Companies Investing Heavily 
In National Advertising 


Three parent companies probably invested over 
$1 million each in national advertising during 1951, 
according to figures on national advertising invest- 
ments for the first six months of the year, recently 
compiled by the Publishers Information Bureau, Inc. 


One of the three Coca-Cola—-had already exceeded 
the million dollar mark by mid-year. Coke, it is re- 
vealed, spent $1,526,937 in national advertising for the 
first six months of 1951. Of this total, $732,120 was 
invested in magazines; $750,572 in network radio; 
$21,285 in network television; and $22,960 in news- 
paper sections. 


The two other parent firms whose 1951 national 
advertising investments are likely to exceed $1 million 
are Canada Dry and Seven-Up. Up to mid-year, Canada 
Dry spent $541,047 on national advertising (exclusive 
of liquor advertising )—-$241,980 in magazines; $270,- 
052 in network television; and $29,015 in newspaper 
sections. Seven-Up, for the first half of 1951, spent 
$626,258 in national advertising—$539,258 in maga- 
zines, and $87,000 in newspaper sections. 


Total national ad expenditures by other parent firms 
for the first six months of 1951 are: 


Pepsi-Cola, $264,215; Hires Root Beer, $72,800; 
White Rock, $20,395 ; Nehi-Royal Crown Cola, $66,220; 
Nesbitt’s Orange, $54,080. Figures for other parent 
companies were not available. 


Bottled Egg-Nog Drink Introduced 
By Chocolate Products Company 


“Kayo Agnog”, an egg-nog flavor beverage, has 
recently been introduced by the Chocolate Products 
Co., Chicago, producers of Kayo Chocolate. The prod- 
uct is sold in sterilized form “so that it may be kept 
indefinitely without refrigeration”, the company re- 
ports. 


The new flavor may be served hot or cold, aa is or 
mixed. A. D. Pashkow, Chocolate Products president, 
declares it “will bring holiday cheer to American 
families all year 'round.” 
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News Briefs no longer representing 
ment Co. Brooklyn, N. Y 


Firstenberg 


Bottlers Equip 
supply house 


How much harm can: a beverage tax cause” A Average weekly earnings of soft drink production 
Huntington, W. Va. plant, prospering until compara workers in Sept., 1951 (latest figures available) was 
tive recently, last month filed a petition in bankrupcy, $53.64 for a 43.4 hour work week. That compares with 
blaming most of its troubles on the State’s cent-a-bottle an average of $61.94 for a 42.6-hour work week in food 
‘ Speaking about ‘discriminatory taxation industries generally You can deduct your A.B.C.B 

is | é s ‘ i as a he ssary 
» recent Keyatone (Pa.) Bottlers’ Association bulletin and state bottler association dues in full as a necessa 
expense when you file vo ! tax. ABCI 
to members is headed, “Our Tax Is Dead FOR NOW! business expense when you Sle your income ta 
recently received confirmation of this All soft 
But Tax Problem Is Unsolved That's showing alert- ; 
; : drink plants employing fewer than 100 persons are 
ness to what is a never-ending threat There's been ve 
classified as “small business” in a new Size Classifica 


“ar iiarmi 
hottiers 
hoasted 1 


Apparentl 


ixiom, “In 


ng drop-off in membership in several State 


tion of Manufacturers 


ryanizations. Case in point: N. J., which 
45 bottler-members in 1947, is down to 75 
y too many are forgetting the old-but-true 


Unity, There Is Strength” 


recently released by the | Ss 


Department of Commerce 


lL ooking for new customers” 


Mrs. Paul Glaser, wife 


of the well known Seattle trade leader, died Jan. 1 


The 1951 crop of babies 


is expected to exceed 3.9 million Incidentally, total 

Chain food stores, according to a recent study, show U. S. population is now approximately 155 million 
in average profit of 20-24% on soft drinks. It’s further Hugo Pulver, Executive Vice-president of H. Kohn 
shown that soft drink volume accounts for but 0:8' stamm & Co., died December 25, 1951. Mr. Pulver had 
of total business in these outlets. That's relatively recently celebrated his 50th Anniversary as a mem 


little per 
store per 


organizati 


of Carbonated Beverages, will hold a special conference 


on Jar 22 
men in th 


ficial Dy 


ABCB Cor 


2 on training and supervising of driver-sales 


entage-wise, but it amounts to about $66 per 
week Ohio State University’s business 


on department, in co-op with Ohio Bottlers 
and flavors 


country For 


e carbonated beverage industry University 


H. H. Maynard, who addressed the recent Ire 


ivention, will be in charge Victor Seifert 


covering 


mar 


employ of the company 


iy years he served the company 


ber of the Kohnstamm Company, having entered the 


as an errand boy in 1899. He 


later became the company’s representative on colors 
the 


midwestern section of the 


as 


general sales manager for that area and became known 
throughout the entire industry. H. Kohnstamm & Co 
was established in the vear 1851, and is just com 


pleting its 100th Anniversary celebration 


State 


following State 


The Association meeting dates have 
the 1952 convention season. Additions to this listing 


City Hotel 
Massachusetts Bastor Statler Hote] 
Colorado Denver Brown Palace 
New Mexico A Ibuquerque Hilton Hote! 
California-Nevada San Francisco St. Francis 
Oregon Portland Multnomah Hote! 
Mississipp! Biloxi Buena Vista 
Wisconsin Milwaukee Hotel Schroeder 
Texas San Antonio Gunter Hotel 
Alabama Birmingham Thomas Jeffersor 
Washington Yakima Chinook Hotel 
Utah Salt Lake City 

Louisiana Alexandria Rentley Hotel 
Indiana Indianapolis Marott Hotel 
Kentucky Louisville Brown Hote! 
West Virginia Clarksburg Stonewall Jackson 
Illinois Chicago Hotel Sherman 
Michigan Grand Rapids Pantlind Hotel 
Nebraska Lincoln Cornhusker Hote! 
Ohio Columbus Deshler-Wallick 
New York Syracuse Hotel Syracuse 
Maryland Baltimore Sheraton-Belvedere 
Minnesota Minneapolis Hotel Nicollet 
North Dakota Williston Plainsmen Hote! 
South Dakota Aberdeen Alonzo Ward 


bee 


will 


1952 STATE CONVENTION CALENDAR 


n definitey set for 


be 


Dates 


Jan 
Jan. 
Jan 
Jan 
Feb. 


14-15 
20-21 
24-25 


92.99 


Feb. 


Feb 
Feb. 
Feb 
Feb 
Feb. 
Feb 
Feb 
Feb. 


Feb 4 
Feb. 2 
Feb. 


Mar 
Mar 
Mar 
Mar 
Apr 
Apr 
Apr 
Apr 


to to 


99 


made monthly 


Days 

Mon.-Tues 
Sun.-Mon 
Thurs.-Fri 
Mon.-Tues 
Fri.-Sat. 
Sun.-Tues 
Mon.-Wed 
Sun.-Tues. 
Sun.-Tues 
Mon.-Tues 
Fri.-Sat 
Mon.-Tues 
Mon.-Tues. 
Mon.-Tues. 
Thurs.-Fri 
Mon.-Tues 


Wed.-Fri 
Mon.-Wed 
Thurs.-Fr 


Mon.-Tues 
Mon.-Tues 
Sat. 
Sun.-Tues 
hurs.-F ri. 
Mon.-Tues. 
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cheerfully effervescent ... 
gingerale be more delicious than when 
it's made ith Red Seal. And if your customers 
want it a Bit more gingery, a little more colorful, 
or just a @iite warmer, there's a Red Seal Extract 
to please exactly. 


we’ll be glad to send you samples 


There's No Waiting 
....all orders received 


before noon are ship-— 
ped the same day 


WARNER-JENKINSON MANUFACTURING CO. 
Manufacturers of Certified Food Colors, Flavors, Extracts, Vanillas 


ESTABLISHED 1905 2526 BALDWIN ST. e ST. LOUIS 6, MO. 
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The NEHI LINE is the 
most complete line 


in the industry! 


*NEHI and PAR-T-PAK 
come ina 


variety of flavors! 


NEH! CORPORATION, COLUMBUS, GEORGIA 
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- causes oxidation and 

taste” in foods and beverages. 

Protect your quality with LIQUID 

all down the line. 
not only insures a constant supply of —— 
— full information. 


3100 Kedzie . 23, MMlinois 
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ND PRODUCT STANDARDIZATION 
 @ Constant temperature control! Easy to Clean! 
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For the Crowning Performance, be sure 
your beverage crowns have the extra 
protection of Mundet cork liners... 


processed from the world’s best cork. 


Mundet Cork Corporation, Crown Division, 
710! Tonnelle Avenue, North Bergen, N. J 


serves the World 
Mundet Crowns 


COMPLETE CROWN SERVICE 


MUNDET DISTRICT OFFICES 
“ATLANTA DALLAS | KANSAS CITY 7, MO. ST. LOUIS 9 


399-4! Elizabeth Street, N.E. ©! Second Avenve 1428 St. Lovis Avenue 3176 Brannon Avenve 


*BOSTON DETROIT 21 *LOS ANGELES (Maywood) *SAN FRANCISCO 7 
&7 Regent St. (No. Cambridge 4) 1440! Prairie Street 6116 Wolker Avenue 44 Brannon Street 
“CHICAGO 16 *HOUSTON 1 “NEW ORLEANS 16 = 
240! Cottage Grove Avenve Commerce and Palmer Streets 315-325 N. Front Street *in Caneda: 
CINCINNATI 2 a 6, FLA. PHILADELPHIA 39 Mundet Cork & Insulation Lid. 
427 West 4th Street Boy St 854 N. 48th Street 35 Booth Avenve, Toronto 
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Question: WHAT BETTER? 


\ 


A. For one thing, the way it resists breakage ... the result 
of Thatcher’s outstanding SHOULDER & SIDEWALL design! 


With Wedg-Wall Bottles, the glass in the shoulders and sidewalls . S| 
is carefully distributed so that it reinforces that part of the bottle 
receiving the greatest abuse. This special wedge-shaped construction 


produces a far stronger bottle — means you get extra trippage when 
you use Thatcher Wedg-Walls. 


Your nearby representative will be glad to show you the advantages 
which only Wedg-Walls offer. Contact him today — or write, wire or 
phone Thatcher Glass Manufacturing Co., Inc., Elmira, N.Y. 


A qe Factories. Elmira, 4.Y., Streator, Lawrenceburg, Ind 
*T.M. Applied For 
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. THATCHER GLASS MANUFACTURING COMPANY, INC. : 


Progressive bottlers such as Laurens Coca-Cola Bottling Com- 
pany of Laurens, South Carolina, are enjoying higher profits 
since installing a Meyer SYN-CRO-MIX Beverage Filling System 
The advantages of savings in labor, CO 2 gas, floor space and 
unnecessary product handling, make the Meyer SYN-CRO-MIX 
system one of the outstanding developments in the bottling 
industry today 

The Meyer SYN-CRO-MIX system eliminates constant re-cali- 
bration of inaccurate syrupers, thus affording savings in time and 
avoiding costly line shutdowns. The heart of the SYN-CRO-MIX 
system, the Syncrometer, is adjusted and sealed at the factory 
assuring uniformity in perfect proportion, perfect carbonation 
ind perfect mixing 

With the Meyer SYN-CRO-MIX system, mixing of water and 
syrup, cooling and carbonating is done in one complete simple 
step, in the cooling carbonating process. This eliminates the 
mixer as well as the use of separate carbonators and coolers, In 
iddition higher syrup yield and the greatest number of cases 
per pound of CO 2 are obtained. 

Simplicity of design and operation make it possible to com- 
pletely, clean and sanitize the entire filling system with ease and 
in a Minimum amount of time. 

BSttlers everywhere recognize the leadership of Meyer 
DUMORE bottling equipment and are enjoying added profits 
by standardizing on this quality equipment 


To get complete details, write for bulletin. 


enit consisting of @ 4 compartment wide 
Meyer DUMORE Bettie Cleaner and a 24-8 
MEYER DUMORE SYN-CRO-MIX Filling Unit. 
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The Laurens Coca-Cola Bottling Company, 
Leerens, $. C. shown above has in use a 
120 bettie per minete MEYER DUMORE 
The Laurens Coce-Cola Bottling Company 
hes been using Meyer DUMORE Bottle a 
Cleaning Equipment since 1918. ee 
Their Repeat 
Orders are the s 
Serest Evidence 2 
of Setisftection. 
= 
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--- Types of 
Twitchell 
Ginger 


Famous Ginger’ Beer can project the popularity of last: winter's 
the flavor that steamrollered its way to “mule drinks” to your own profit. 

sales records for many a bottler now ts 
Both bases are skillful, just-right blends of 
available in tee types 

purest’ Ginger and other selected flavors. 
Sweet Old-Fashioned Type a tangy favorite Both will add fresh appeal to bolster up 
from out of the past that makes vou glow your cool-weather line —and boost) your 


witha sutistying w armth. This one wins top winter 


reaction from the stere and home trade. 
Get the jump on winter slump! Write to- 


Dry Type specially formulated with the day for your generous, free sample. We'll 


mixer” trade im mind. With this one. vou get it te vou at once. 


COMPANY 


82 years of service to bottiers 


CRESTMONT AND HADDON AVES. CAMDEN 4, N. J 
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@ THOUGHTS ON 
THE NEW YEAR 
vesR 195) recorded several 


important developments, most nota 
ble of which was the renewed optt 
mism shown by bottlers in the future 
of the dustry. This attitude stems 
principally from the fact that over 
i, of the bottlers have raised prices 
thove the profitless levels of the past, 
and ¢ -quentlh now have a more 


stable base from which to build and 


The new vear holds forth much 
opportunity. for sales and profit: ad 
vances. However, due consideration 
must given to six important 
factors which can retard or com 
pletely stop this progress. While they 


are distinct and recognizable entities. 


jovetailed to and intluenced 
by the others 
What are they? Nothing startlingly 
new 
The 5 e and deposit situations 


which are far from resolved, despite 


the progress made to date. Too many 
bottlers are still trying te do busi 
ness with slim) profit) margins be 


cause of traditional prices. What's 


more, the Gc per case maximum pre 


vided in the “tailored” price order is 
already proving too low in manv it 
stances for either geographical con 


siderations or because of package 
sizes. Furthermore, the quart package 
is straityacketed by the general maxi 
mum price regulations, with no relief 
in sight. And Section 5 of the special 
price orde i> inequitable and unfair 
to retailers of soft drinks, despite the 
revision to it just made. great 
number of bottlers also are operating 
with deposits woefully inadequate to 
protect the tremendous investment in 
bottles and cases. in the face of dealer 
and consumer indifference to the need 
for their return. All of these things 
must be modified, changed or tem- 
pered to help produce the degree of 
proht which will permit bottlers to 
continue business on a businesslike 


basis, 


Bottlers are facing critical 


Editorial 


manpower problem because thev- can 
not match wage scales with compar 


able industries or with defense plants 


Because of this, the men that are 


being hired or retained today are 
generally below the standard re 
quired, And most bottlers are com 
plicating the problem by insufficient 
indifferent or improper traming of 
employees 

All employees need training and 
retraining, plus intelligent and in 
formed supervision. Production em 
ployee training shows up in lower 
costs, and sales training in greater 
volume at less selling expense. The 
A.B.C.B. special training programs, 
those of the franchise « ompanies, and 
information available from the trade 
press and service organizations pro 
vide help in this direction and should 
be utilized « 

Selling these days is) coming 
smack up against numerous obstacles, 
but the one most fraught with un 
pleasant possibilities is the insidious 
attack on soft) drinks by dentists’ 
organizations. The bone of conten 
tion, as is well known, is what con- 
tribution soft drinks and other sugar 
containing products make to dental 
caries, From a quiet beginning four 
or five years back, this program of 
propaganda has gained widespread 
support and achieved consumer at 
tention. Recognizing the danger at 
an early stage, our national associa- 
tion has pushed a program of posi- 
tive opposition to the allegation that 
bottled beverages are a major con 
tributor to dental caries. It has in- 
vestigated every charge made by the 
dentists, has sponsored its own scien- 
tific researches and published the re- 
sults. But it cannot do the job itself 
It needs the help of all bottlers, mem 
bers and non-members alike, for 
whom A.B.C.B. has provided the 
necessary “ammunition” to do the 
job on a local level. This problem 
with teeth, to which our cover this 
month is devoted, is more serious 
than most bottlers realize. Third only 
to death and taxes, people fear going 


to the dentist for work on cavities 


Right or wrong, tell ‘em that. soft 
drinks or candies are responsible for 
the holes in their teeth and they will 
shun these products unreasonably 
he caries-soft drink tieup is doubly 
hurtful in that it has no basis in 
honest fact. All the “scientific” propa 
ganda the dentists have pushed has 
failed to hold up in the light of 
impartial appraisal and investigation 

The real reason behind the den 
tists attacks are slowly emerging 
trom tts self-imposed anonimity and 
itmay be found that the dentists have 
heen made the catspaws, perhaps un 
knowingly, by a certain segment of 
the food industries with tremendous 
economic and political power. That 
is why we cannot shrug this 
off with equanimity. We are al 
ready feeling the effects of the propa 
ganda and must counteract it. This 
is a Vicious attack on our entire in 
dustry community. It will take com 
munity action to beat it back. . 

Then there is the new war price 
war, that is, in which the quart bot 
tlers in metropolitan areas are in 
volved. We wish we could pin down 
and discuss the reasons for such an 
action, at this time, but we simply 
fail to understand. Economically, it 
is stupid if it only serves to fatten the 
retailer with free goods. If, on the 
other hand, the price war permeates 
to the consumer level, some volume 
gains may be recorded, but only at 
the expense of the bottler, heap 
beverages” for consumer purchase 
are only possible when the retailer 
Is piven 4 commensurate reduction, 
either a direct price cut or free goods, 
or long-term consignments, or all 
three, Do the quart bottlers have to 
learn the hard way. as did the split 
bottlers, that price cutting is throat 
cutting-—vour own? 

How do we stand generally for 
1952? Totalling up the columns of 
good and bad factors and subtracting 
leaves us somewhat on the “plus” 
side. Most of the factors with which 
we will contend are under our con- 
trol; some phases are out of our 
hands. 

N.B.G, hopes 1952 will be a good 
year for all of you, and pledges the 
bottled soft drink industry for the 
7Oth year the full measure of its effort 
to help make it so. 
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The OPS on 
Beverage Pricing 


Price agency will consider further industry pleas for 


| ry 2 January 29 price relief if given sufficient evidence that legitimate 
nerican Bottlers of Carbon . ° 
; an hardships exist... Reason why quarts were not covered 
ite presented sw 


in initial soft drink pricing order also explained. 


realized that we of data from anybody in the soft 


. vere writing it for one end of the drink industry that would support 
, : re Heed OF Fee! ndustry, those people who had not any such thing as a 20 to 40 to 60 
rt issociation did an excellent had price relief the low-end part to 80 cent raise in price between the 
b of presenting all of the facts Now, the keynote of our interim Korean War and January, 1951 
It provided all the evidence needed regulations and our tatlored regula So, we had every reaso! n the 
It neluded newspaper clip tions was that to the extent possible world to believe—-and we have not 
pings to try to get across the point we were to undo and reshuffle the changed that opinion yet even 
that this was not something new, price structure that existed in Jan though vour order does not contain 
but had been started in tite and uary, 1951, and restore it as much a rollback provision—-that to some 
F Nas | rt of a price evolution or as possible to when it was otherwise de wree the re should be a roll back 
GF yele through which most of the onsidered normal. That was done in prices for those people who took 
people in the industry were going by using the pre-Korean period (the advantage of the situation and who 
ind that in effect, the freeze caught prices that existed in the first half obviously did not need that much 
the industry about) mid-point in of 1950) as a base, and allowing relief 
that change the manufacturer to add all his di Our job is to curb inflation, and 
OPS, however, was still in its for rect cost increases and come up with you cannot curb inflation by per 
mative stage, and that 1s why there i new selling price. In some in mitting a few exceptions to run out 
Wi ome delay before the A.B-C_LB stances this represented a roll back of line 
petition was actually considered in In other instances it represented a I build that case for roll backs, 
its full light. But, as soon as the roll forward for those who did not not because | am particularly fond 
igency pretty well ofganized, tuke advantage of the situation of roll backs, but because during 
we immediately went into the job formerly this time, when there are obvious 
of writing a regulation for your and terrific inflationary presses, 
industry. In the course of writing Rollback Provision Considered we cannot allow anybody (even the 
> In the preparation of the soft. exception to get out ot tine 
drink order, it was our idea that Every bit of inflation, whether 
by CLARENCE C. BENEDICT it the same time we gave the low it be in soft drinks, or ice cream, 
Chief, Grocery Products Branch end people their needed relief, we or beef, or anything else, increases 
Food and Restaurant Div. should look at the top side too. So, the cost of the defense program 
we also thought of a roll back soone! or later 


Office of Price Stabilization 


From the evidence we had at 


Why Rollbacks Weren't Included 
Now 


the reason we did not in- 


from 1939 through 1950, in the six clude roll backs in the original or- 
to twelve-ounce sizes, was 16 to 17 der was that coincident to the dis- 
ents per case. And yet, within the cussion and pleas from the industry 
six month period, from the Korean that all prices taken were legitimate 
War to January, 1951, there were we, to some degree, disp ite them 
bottlers who increased their prices there was legislation in Congress to 
inywhere from 20 to 60 to 30 cents the effect of the Capehart amend 
Vhis was, obviously, far out of line, ment 
and it could hardly be justified During that discussion there was 
In fact, we have not seen one bit a moratorium. declared by Congress 
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those bottlers selling for less than 
this regulation, ve 

hand and in the petition, the aver- 
ea . age increase in total cost per case 


he effect that there would be no 


roll backs for a period of thirty 


days 

We did not particularly care for 
that-—and this is a perfectly honest 
admission on our part. But we put 


aside our personal feelings in view 


of the fact that we knew that those 


people selling’ at the 80-cent level, 
or something less than 90 cents, 
were desperate need of price re 


lief. Whether all of them would take 


it was another thing; but at least 
we would remove the excuse that 
price control was hindering them in 
thei: ness and profitable opera 
tions 

So, on Julvw 23. we issued SR-43 
vour order), almost putting aside 
forever the idea of roll backs. In 
that order, we also made provision 


for increases in bottle deposits 
Insufficient Quart Data 


The order did not’cover the larger 


The reason is that 


(quart <1Z68 


we saw no evidence that the bottlers 
bottles were in need of re- 


lief. However, 


of large 
we have been trying 
to yet that evidence on the basis 


that it may exist. But we. still 


haven't got it 

\ few months ago, A.B.C.B. cir- 
culatec questionnaire among the 
quart bottlers to help us in appris 


ing the situation on large bottles 
We looked forward to the returns, 
but onlv seven have come in. It's 


obvious we can hardly waste time 


considering the case any further 
until such time as more evidence 
comes to indicate there is need 
for relic 

It was also suggested that we 
consider in-lining prices on large 
ar K This is impossible 

The data we have on hand in our 
office as to prices in the 56 Labor 
Bureau statistics Cities shows 
there is no consistency on large bot 


tle prices; so how can you in-line 
pricing ? Further, there is so much 
in quality of drinks and 
there 


30 and a 32-ounce—that 


so much difference in sizes 
IS a ct a 
annot do it 
We are 


any legitimate plea for price 


only too willing to con- 
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relief; but we do not have the time 
to waste, if you do not collect the 
figures for us and present your case 
in a manner that to all reasonable 
persons would indicate that there is 
a le yvitimate cause and reason for 


price relief and a price regulation 


Two Price Structures On Smalls 


asked: “Why 


a difference in 


also 


We were 


shouldn't there be 


price structure on the 6 to 9 ounce, 
and the 10 to 12 ounce?” 

We considered that, too, but there 
is no evidence that we have from 
the fifty-six Bureau of Labor Sta 
that there 


tistic Cities to indicate 


is enough consistency upon which 


to develop a price structure that 
could withstand all the criticism and 
arguments on both sides of the 
scene 

We took a vote on this in our first 
and second meetings with your Ad- 
and each time 


visory Committee, 


there was a fifty-fifty split as to 
whether there should be any devel- 
opment for two price s¢ hedules for 
6 to 9 ounce and 10 to 12 ounce 
These are just a few of the prob- 
lems that have been raised with us 
on soft drinks. We are only too will- 
ing to consider any one of them and 
do our best to develop what would 
be judged a fair and equitable rela 
tion for both the consumer, the dis- 
tributor and the bottler, as well as 
the government point of view on 
defense. But we cannot do it with 


out evidence 


The Capehart Formula 


One of the results of the last ses- 
sion of Congress was the Capehart 
Amendment. There has been a lot 
of controversy about it, pro and con 
I don't think it is any secret that 
OPS does not particularly care for 
it because it has a lot of implica 
tions 

It is easy to allow a fellow his 
total cost increase in a certain pe 
riod of time, but when you sit down 
and try to think of all of the rami 
fications that can occur throughout 
the industry— not alone soft drinks 

it is another thing to translate 
that into a regulatory provision, a 


regulation; and it is again another 


thing on the part of the industrial- 
ists to make those determinations 

I am afraid that a good many of 
the people who promoted the idea 
of the Capehart 
not at 


Amendment were 
all familiar with the acting 
implications. In many instances, it 
is a fantastic, if not impossible, job 
As a matter of fact, a good many 
of the they 
talk otherwise, never priced on that 


industries, although 
basis 

Some people would have you be- 
lieve that they followed their costs 


from day to day to the extent that 


they adjusted prices accordingly 
It is not even practical in many 
instances 

But, we do have the Capehart 


Amendment, and bottlers soon will 


have an opportunity to apply for a 


Capehart treatment under a gen- 
eral overriding regulation. (Kd 
Note: Two such regulations already 


Price 
Relief Regulations For All Sizes 
All Bottlers'!”, December 1951 issue, 


page 3.) 


have been issued. See “New 


There's Bad Management, Too 


There is one more point I would 
like to make. It is that not all of 
your difficulty is the result of inade- 
quate pricing. A good part of it is 
downright bad management 

We have had an opportunity in 
analyzing a good many of these 
applications for hardship to see how 
amazingly bad some managements 
have been 

We found some people— bottlers, 
as well as other companies. -discon- 
tinuing lines that they claimed un- 
profitable, and it actually put them 
in a worse position by the discon- 
tinuance of those lines than if they 
had left them alone. We found other 
people who thought the only solu- 
tion to their problem was the doub- 
ling of their sales expense in the 
light of reduced volume, and at the 
same time, giving their sales man- 
aver an ample increase where the 
performance did not substantiate or 
justify it 

I wish to emphasize that you can- 
not solve all of your problems by 
looking to price control relief. 
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Tulsa Bottlers 
Praise Carton Deposit 


Three-cent deposit on six-bottle carriers, established over a year ago, has resulted 
in increased carton trippage, increased volume — and lots more profits. 


Why did Tulsa’s bottlers adopt 


your profits 12 cents a case? Tulsa refund.” this deposit? Basically because of 
Oklahoma bottlers have done just Branham also found that another rising material prices, t! paper 
that! factor in carton losses was that shortage and economic necessity 

In January 1950, three Tulsa bot lealers and routemen had been de When asked why he started the 
thes Dr. Pepper Tulsa Bottling troving cartons. They did this to carton deposit, Charles Siekmar 


Company, Coca-Cola Bottlhng Con save space in stores and also to al manager of Dr Pepper Tulsa Bot 

pany and Seven-Up Bottling Com Vays present a new carton to the tling Company, replied Can you 

pany established a three-cent car customer. Since the deposit was show me any other way to increase 

tor le posit Six months iter the started this practice has been my carton case profit 12 ents?” 

1 rest of the bottler Tulsa, fo dropped. “Dealers are now as inter Sickman also said that “I bought 
ed their example. Now 100 of ested in the cartons as thev have one-third as many cartons in 1950 


ilways as 1949 because carton trippage has 


more profit per carte ise pointed out nereased at least three times 
It's mportant to note here that Washburt manayer ot Most bottlers felt that they have 
Tulsa bottlers are charging %6¢ per Rainbow-Hires Bottling Company established in the customers’ minds - 
ise wholesale ind that the cartor pointed out that “the deposit not that the cartons are as Valuable as z 
loss to minimum bottles. “The custome) 
Heo level became effective but if encourages the customer to that it Is as important t return - 
Did sales show a decrease after come back and buy another carton.” that carton as it is the bottles,” says vs 
the carton deposit was effected? Hires-Rainbow uses a metal carton H. H. Thompson, manager ot Gra- 
Was any trouble from either dealers which costs 13 cents each and so pette Bottling Company, and “we ‘ 
consumers noticed”? The answers the decrease in carton loss is espe seldom see them thrown away 
to these questior ire emphatically illv significant to this firm Mrs. Esther Edwards, manager 
" hown bY a recently-com of the Royal Crown Bottling Com- 


How It Was Done pany, comments 


Carton replace 


‘ys (te Most lulsa bottlers it ment costs are not one of tne 

fact reported sales increuses i Introduction of the carton deposit costs. Over a period of time they 
irtor following institution of the was simply executed No formal can account for a large expendi- 
wrtor lenosit. Not o1 norted innouncements not ever store ture 


lecreane placards were used. Each route 


100% In Favor 


man told his dealers of the new 


His Sales Rose 10%. 


practice and to help induce their In short, after one and one-half 
} \ Branham, manager of weeptance, paid them three cents vears of using carton deposits, 
Seven-Uy Botthng ¢ OMpany said for all cartons in stock Tulsa bottlers are 100 in tavor of 
that his carton sales are up at least Only ten dealers in the entire them. The deposit has in reased s 
10) percent over the period before ty voiced any complaint These sales and carton trippage ind has © 
the carton deposit. “Carton deposits lealers reduced their inventories of saved Tulsa bottlers thousands of ae 
have made the consumer cartor cartons until they were not handling dollars per year on carton buying 
minded,” he believes. “The customer inv. A short time later, however All Tulsa bottlers agree that the 
now has an investment in the cartor these same dealers “swung into carton deposit is one of the most 
is well as the bottles, and she is ne” because their customers were sound business practices they have 
more prone to buy a carton when isking for cartons! established in many a yeat 
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What You Can Do 


About Wages 


y HE basis for all wage stabiliza 


tion was the general freeze order 


which was issued last January 


That order was a very sweeping 
document. In effect, it told you that 
you could not, under any circum 
stances, increase Wages or salaries 
of any of your employees for what 
ever reason you wanted to do so. It 
Was a complete and absolute freeze 

What the wage board and its 
smaller assistant, the salary board, 
have been doing since then is devel 
oping policies which will telh you 
what you can actually do by way 
of making waye increases or wage 
Neither 
completely fulfilled its task as yet 


adjustments board has 
There are certain policies that are 
still in the works. We are hopeful 
that we can get the job done shortly 

Generally speaking, the wage 
board is pretty well along the way 
These 
policies fall into five different cate- 


in formulating its policies 
yories 1 What can you do by 
way of making a general increase? 
2) What can you do about correct- 
ing Wage inequities that exist either 
within vour plant or between your 


What 


can you do with regard to fringe 


plant and other plants? (3 


by JOHN W. WHITTLESEY 


Technical Assistant to 
Industry Members of 
Wage Stabilization Board 


January. 1952 


Here are the government formulas for raising wages 
and salaries, individually and generally. . . Policies on 
inequities, special and fringe cases also set forth. 


benefits ? 4) What can you do in 
What 


can you do by way of making in 


certain special cases (5 
dividual increases? 


General Wage Increases 


Now, insofar as your general in 
concerned, the Board 
The first 


generally permits you to raise the 


creases are 


has two major formulas 


average level of wages or salaries 
ten per cent above that prevailing 
in January, 1950. If you have al 
ready done so in 1950, then you 
have had it. You cannot raise your 
further 
under that particular formula 


wages and salaries any 

The second general increase for 
mula is the so-called cost of living 
escalator formula, which generally 
permits you either to install a cost- 
of-living escalator formula in your 
plant, or to make general increases 
in an amount equivalent to the in- 
crease in cost-of-living indices since 
January 15, 1951. That, at present, 
amounts to about two and eight- 
tenths per cent 

Also, the Board has said that cer 
tain increases of a general nature, 
agreed upon before the freeze date 
to go into effect after the freeze 
date, may be put into effect in some 
cases with Board approval, and in 
other cases without, where they 
were to go into effect before last 
February 9 


Individual Adjustments 


Perhaps the most important cate- 
gory of policy, however, is that re- 
That 
is taken care of in so-called General 
Wage 


lating to individual increases 


Regulation 5, which is one 


that applies to wage personnel, and 
in its counterpart on the salary 
board, General Salary Regulation 
3, which applies to salaried person 
nel. Both of them are pretty much 
the same 

What they allow you to have is 
a fund amounting to six per cent 
of your payroll for merit and length 
of service increases, which you. can 
draw on throughout each calendar 
year. That fund renews itself at the 
end of each year. In other words, 
you would have six per cent in 1951 
and another six per cent in 1952 

That 


permits you to make increases by 


particular regulation also 


way of promotions. It permits you 
to adjust wages or salaries if you 
change the job of any particular in- 
dividual, and it also permits you to 
set rates based on certain standards 
whenever you create new jobs in 
your own plant 

It also tells you what you can do 
by way of hiring people and what 
rates you can pay for new employ- 
ees. Further, the regulation lets 
you continue certain auxiliary pay 
practices, so called, such as over- 
time payments, shift differentials, 
things like sales contests, and the 
like, generally. If you were using 
that type of auxiliary pay practice 
prior to the freeze date, you can 


continue to do so 


Fringe Benefits 


On fringe benefits, the board has 
not completely formulated its policy 
Certain fringe benefits such as 
overtime, premium pay, vacations, 
holidays, call-in pay, and shift dif- 
ferentials can be improved or in- 
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‘ ! ‘ The fifth iteyory overs 


approval. Here also would be a new 
plant regulation which generally 
the 


that you may 


ent It a ‘ mn hat entive vhich permits vou to 
et ‘ ty be placed tinue the option of an existing ir 
re 1 ye t plar n your plant Here 
rt pr t ‘ il be the tandem  regulatior 
read tr ent that pr at that f vou wave 
ind tt irticular factor mak t rease to one group of employ 
loubtf that there 4 bye i ready ees mother yroup ot emplovees 
idopt f the | recom hose wayes have historically de 
mended by the majority. Until such pended on increases to the first 
time f f vo ire wondering yroup, may also get increases with 


set for new plants into what 1s be 


ilar industry 


ategory 


The board does have a procedu 


re 
will 
ct rtified 
by the President or are voluntarily 
submitted to it by both parties, 
which involve defense industry 
only and which involve vital ques 
tions, and wherever other effort has 
failed in trving to settle the dispute 
We have however, turned down a 
number of disputes that have been 
submitted to us which do not fall in 


that category 


seven-Up Company In 


na New Million-Dollar Plant 


Inequities Hundreds of persons cele 


brated the opening of the new $1 


4 Phe board has bee half and halt OOO O00 building of the parent 
i nequitie It haus adopted a res Raven. Company on Nov oat 
| itior the led interplant in Open House in the new building, 
nequities, ‘Today you can put in 1300 Delmar bl, St. Louis. The im 
i petition to the board to ratse pressive, modernistic structure was 
wae ilaris ip to what the designed by Hugo Graf, a St. Louis 
regulation calls the stabilized level irchitect, and constructed under 
f rate . t particular area on mtract with Murch-Jarvis Con 
ependin struction Company of St. Louis 
have histor iv tied ir rate to The entire facade of the building 
And hmitting formation and i combination of rustic buff lime 
inte ti oe wry for the board stone and black granite trim. The 
— the three-story building is situated on 
rate ta figure ut f the busiest thoroughfares 


Louis, and within a few 


Next Month: Important ques- 
tions by bottlers on wage regu- 
lations—and their answers— 
will be featured in a report 
by Mr. Whittlesey in the Feb- 


blocks of the heart of the city’s 
downtown district 

The first floor houses the main 
executive offices, accounting and 
order departments, a conference 
room, legal library, ladies’ lounge 
and a large assembly hall. The 


mailing room, sales, advertising and 


cooler and vendor departments o 
cupy the second floor. On the third 
floor, the product department has 
its research and testing labora 
tories, conference rooms and offices 
Completion of the new building 
makes available more than 50,000 
square feet of office space for the 
parent company. Plans also have 
| the front of 

the old building, adjacent on Del 


been made to remode 


mar boulevard, to harmonize with 


the new structure 


Here's Seven-Up Company's splendid new headquarters in St. Louis. 
ruary N.B.G. The $1.000.000 structure is modern in every detail. 
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— o trinn Of n r impor i to do what you were doing be ing paid in the partic ay 
tance é ‘ ! yrou nsurance fore f vou have in established in the particular area 
health 1 welfare fund ind the plan. It is a very liberal regulatior There is one further function of 
ke to that, the board has had it least the way it has been worked the wage stabilization board. That 
ir t from a tripartite panel, i it in the legal department intet is the so-called dispute | 
} mes rif re mmend pretations were recently ~ 4 
that th and welfare plar ind ied And inder this ategor’ 
henefit bye ed vould me the regulation on in 
where ir per or insurance 
i questior re thev are not being 
processed until the board finally de ee 
a4 
to wt nh vou ca raise vour rates 
based the nequity demor trated 
just al t to vive birth to a regula 
. 
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Setter Days Ahead Uf We... 


... And P 


a an old axiom which says, 
“If vou would know the future, look 
behind vou.” Our future is insepa- 
with 


done right and what 


rably linked with our history 


what we've 
we've done wrong in the years past! 
The surest 


the correction of past mistakes 


road to progress lies in 


In the period coming out of the 
and ending with the be- 
ginning of World War II, which 


abnormal selling condi- 


depre 


brought an 

tion, We have an interesting and in 
formative history 

From 1934 to 1941, the last year 

‘fore World War II and Sugar ra 

the per capita consumption 

drinks increased from 31.9 

bottles per capita to 133.6 bottles 


ta. a gain of approximately 


ng this same period, the na- 


ome increased from about 


by T. H. STANLEY 
Vice-President 
Nehi Corporation 
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52 billions of dollars to 103.8 billions 
of dollars, nearly 100 percent gain. 

Comparing, you find in this pe- 
riod- -1934 to 1941-——-the soft drink 
industry three 
times as fast as the national income 


grew more than 

all of which means there were 
added millions of new drinkers to 
the millions of old drinkers who 
were encouraged as the years passed 
to drink more and more of our 
beverages 

The period of 1942-1947 will be 
passed up because these were re- 
stricted years-—years of rationing. 
However, with the added business 
of quota-free agencies and the free 
markets that existed during the last 
five months of 1947, the per capita 
consumption of soft drinks in- 
creased to 150.9 bottles that year 

In 1948 the per capita consump- 
tion soared to 164.4 bottles, an in- 
crease of approximately 9 percent 
over 1947. But in the same year our 
national income increased about 
12!» percent. The year 1948 was the 
first free market year the soft drink 
industry failed to lead the gain in 


national income, percentage-wise 


Per Capita Dropped, Income Rose 


From 1948 to 1950 the per capita 
consumption of soft drinks dropped 
from 164.4 bottles annually to an 
estimated 158 bottles a loss of 


nearly 4 percent—while the national 


l Harder 


Together 


rice for Profit! 


income gained 6.9 percent. Here is 
the second period since World War 
Il in which the soft drink industry 
failed to keep pace with national 
income this period showing a loss 
while national income was rising 
As you know, increases in income 
have been to a large extent offset by 
rising costs. These are days when 
most folks have to read a menu from 
right to left 
meal 


before ordering a 
Buying power has not in- 
creased at the rapid rate of income 
For example, our effective family 
buying power per family was almost 
identical for the years 1948, 1949 
and 1950 


mains that in this period the soft 


However, the fact re- 


drink industry suffered a setback 
although income increased and ef 
fective buying power remained the 
same. What are the reasons behind 
this setback? Why did it happen? 
For an answer to that question 
I have sought the opinions of bot- 
tlers in about seventeen states 
Southern, Northern, Eastern and 
Western. I talked to bottlers of va- 
rious brands and flavors 
bottlers, 
bottlers ; 
dent; 


6-ounce 
12-ounce bottlers, quart 
franchised and indepen 
bottlers ; 
about half selling at the traditional 


large and = small 
price, and the other half at higher 
prices. The consensus of opinion 
among the bottlers with whom I 
talked was that soft drink sales have 


not kept pace with national income 
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Bottler Morale Has Suffered 


place, there's the mat 


higt the enthusiastica pur 
hased trucks and new equipment, 
imet ny ind wivel 
t v progran On the other hand 
day morale ha iffered. Profits 


j ny their operations t point 
hat results in too few trucks. too 
ttle merchandising ind too little 

| ivertiaina 

| the econd place, the harac 

i tel t of the iveraye aiesmal 


tuse Working conditions and com 
1" ition were above most other in 
intrie Today, productive sales 
nen for our trucks are t attracted 
ir industrs ecHuse We havetr 


sorked out wavs to make that com 
athe more attractive 
then better vorking 
Bottlers have lost their good sales 
mie and t employ good met 
ec ther industries pay more 


Much Price Confusion 


\ third factor has to do with 


rice. During the pre-war period of 
yrowt? for practically bever 
ine there was a standard price to 
the dealers i standard retail price 
Dealers maintained this price be 
iuse profits tor beverages they 
handled were higher than pract 
cally any other item merchandised 

the store and gladly they gave 
adequate display space Both bot 


aler re 


ther and de 


Cal 


there 


to give cooperation in display 
other merchandising support 
ise they have changed their 


ittitude toward profits. More and 


more 


t? 


dealers are looking today at 


mark-uf 

And finally, our industry in this 
post-war period is different in that 

has lost the unity of purpose and 

tion among the industry members 

it served so well during pre-wat 


with any 


problem the industry faced. Yes, ir 
ill frankness, there is today less 
activity less unselfish leadershiy 
1 our industry than there was back 
n the 1934-1941 period. Bottlers 
ire not facing problems realistically 
today or working as a team to 
meet and cope with industry prob 


example 


resul 


What needs correcting — we 


honesty 


ovether 


ised 


To 


ttle 


they 


seller's market 


means 


on every 


For 


working 


and local 


bottlers are no 


wholeheartedly on 


taxa 


And, as a 


deposits and prices 


even some legislators are con 


and frustrated 


the list of what's wrong and 


can in all 


add the fact that too many 


rs still and 


did 


operate is 
the World War II 


They have forgotter 


during 


what they did in the pre-war period 


how to 


ve ¢ 


Alt 


ur 


conduct strong competi 


ampaigns to win new custom 


the art of salesmanship—the 
ng of plant manpower 

hough these conditions exist, 
is as they are, I say there 


be a silver lining and a sunny 
I am optimistic in my convi 
our future could be bright 


and there are definite reasons 


) support this position 


The Bright Spots 


first place, none of our 


remedied. Eve: of 


juring our business can be elimi 


ive started to work 


And 


where this cooperation 


bottler is doir fine 


sales-wise and profit-wise 
Another evidence of the existence 
of a silver lining is the fact that 


a reasonable increase of 


lost volume 


is true in all sections of the country 
Bottlers in these areas have re 
turned to aggressive selling and 
good service they are employing 


salesmen. And it’s paying off 
\ fourth hopeful 
the 


this 


factor tor 


Every year 


yeat iti esti- 


mated two million eight ! 


will reach the 


age ot 


Since 1940, more than twenty-eight 
mill ildren have reached the 
ive of Here indeed is a prime 
market a market that is t ready 
for coffee and tea but a market 


i natural for the soft drink 


Fit alls 


too, because of 


our industry can grow, 


the number of peo- 


ple who do not now use soft drinks 


roar other beverages as a part of 
their daily lives. Some time ago, 
there appeared a study made by the 


1, Inc 


American 


of New York Ci 
beverage nabits in 
Althougt not 
drink i 


s findings reveal a tremendous 


the 


made 


summertime 
for the soft 
tential market 

The 


study 


awaiting’ us 
major fact revealed by 
this: More than half 
and this is 
than 


American people do not drink any 


was 
American people 


important more halt 


at all at meals or between 


Think of it 


more 


beverage 


meals Here is a poten 


tial for than double the busi 


ness the industry as a whole now 
enjoys These pe ople are not wedded 
to any brand they are open to 
all on equal terms. What is required, 
of course, IS a first rate selling job 

Today, more than seventy percent 
of all the 


American families 


are 
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earning 


above two thousand dollars 
1 Year, whereas two years ago it 
was less than forty percent. With 
the increased savings and the cur- 
rent expenditures, there will be am 
ple and adequate buying power in 
the days ahead 

How, then, can we plan for to- 
morrow today ? Certainly the state 
of affairs in our industry today 
and its inviting potential for growth 

point out the challenge that is 
ours! The complete formula for 
meeting that challenge is beyond 
the province of any one man—no 
man can pretend to know all the 
answers! But a definite program of 
attack does suggest itself! Some 
things you must do individually, 
some you must do collectively! 

To assure future growth and in- 
dustry stability, I suggest that 
within your own company you give 
serious consideration to the follow- 


ing three-point program: 


1. Improve Your Distribution 


The farmer who gets a good yield 
trom his acreage must have a good 
stand of plants in each row. Dead 
spots are costly —likewise with the 
bottler Coverage of territories 
without dealers is expensive in man 
hours and truck-miles. Too much 
time and too many miles are non- 
productive. The bottler must have 
his products available wherever 
people are, at home, at work, at play 

Then this is something that is 
available to every bottler. It is the 
one thing that no bottler can say is 
not open to him. All that is required 
is a plan and the will and the organ- 
ization to work that plan. 

When full distribution is had, the 
bottler has made an important step 
in the direction of meeting high 
costs because truck and man-power 
expenses have been reduced. Fewer 
miles and less man-hours are re- 
quired per unit of sale. Any time a 
bottler gets more sales per man- 
hour and per truck-mile, his cost of 
operations goes down and his effi- 


ciency yoes up 
2. Improve Selling Force 
This is perhaps your most difficult 
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job; yet, the most important job 
Important because your entire sales 
effort lies finally in the hands of 
your salesmen! Difficult because 
wages in other industries are higher 
than you think you can offer, thus 
luring away employees as well as 
outbidding for new employees. Diffi- 
cult, because with the defense pro- 
gram speeding up, there is a seller's 
market for all kinds of manpower 


These conditions make it impera- 
tive that we adjust wages and work- 
ing conditions to make them at 
least comparable to those in other 


industries, and this we must do 


As our industry's economics make 
employment more attractive there- 
in, the bottler is privileged to use 
more selectivity in choosing his em- 
ployees. He can stop hiring the first 
fellow who comes along and put him 
on a truck to sell his products to the 
trade—-measuring his efforts only 
in terms of the dollars he brings in 
at the close of the day. The bottler 
must recognize his salesman as the 
most important man in the organi- 
zation. Without production from 
him, the other wheels of the ma 
chine do not turn 


After careful selection, if you 
would grow, give him more “know- 
how” in selling and servicing. This 
is something that you and only you 
can do. You must train and lead 
your own organization, Napoleon 
once said, “An army of lions led by 
4 lamb is no match for an army of 
lambs led by a lion.’ 


3. Plan Advertising 


No bottler can create and main- 
tain progressive consumer buying 
of his products without good adver- 
tising and merchandising. Natu- 
rally, this raises the question of 
what, why and where. 


I shall attempt to answer some of 
the “wheres.” The “what” and the 
“why” should be answered by your 
parent companies or your local ad- 
vertising departments and agencies. 

Any smart merchandiser must 
recognize that the women of Amer- 
ica spend the money and that his 
selling efforts for the best pay-off 


must be directed to them. When I 
say women, I mean just that 


Of the fingerprints on money, 
eighty-five percent are women's 
This means they are spending 
eighty-five percent of the money 
they buy items of every classifica- 
tion. It is a woman who tells the 
child whether or not he can have 
another bottle of soft drinks. Wo- 
men buy ninety-nine percent of the 
dry goods and an equal amount of 
groceries. It is a rare thing to see 
a man wandering through a grocery 
store. When you find one, and check 
his list, you'll find it made out in a 
woman's handwriting. He is not 
buying, he is merely filling an order 


Aim At Workers, Too 


Any smart merchandiser also will 
speak to the workers of the country, 
about 62,500,000 of them. A recent 
survey shows that seventy-four per- 
cent of the workers in industrial 
plants carry their lunch with them 
It is the bottlers’ job to devise ways 
and means of telling them convine- 
ingly that soft drinks should be a 
part of that lunch, and that in re- 
freshment periods nothing gives 
the pick-up and relaxation a soft 
drink does 


Then, too, as | mentioned earlier, 
the youth market must not be for 
gotten. Herein are the drinkers of 
the years ahead 


Finally, and most important, you 
must recognize that there is a dif- 
ference between an advertising and 
merchandising program and just 
doing some advertising and mer- 
chandising. 


No greater truth has been uttered 
than these words by Bruce Barton: 
“Be persistent. You can't expect to 
advertise in flush times and live on 
the memory of it when you are hard 
up. You can’t expect to advertise 
only when you are in trouble and 
expect to get anywhere in that di- 
rection. If advertising is worth 
doing at all, it is worth doing all 


the time.’ 


There’s a lot of truth in the 
proverb, “The old forget and the 
young don’t know.” 
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regain its good 


law, too, among 
true 
f General 


be 


tering o 
answel 
we 


future can 


together 
mu | 


Even 


firmly believe that the great 
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industry can be exceeded by greater 


O.P.S. Revenue the future. Such will 


advances in 


be our destiny 


N. Y. COKES BIG XMAS PARTY 


More than 3.000 persons. mainly children of employees 
jammed one of New York Citys largest armories last month 
for a special Christmas party served up by the big (21-plant) 
Coca-Cola Bottling Co. of N. Y.. Inc. Lots of food. prizes 
souvenirs. entertainment and drinks (Coke. of course) were 


provided by the host and Santa-for-the-day—James T. Mur- 
ray. president of the company. Mr. Murray is shown receiving 
a warm handshake from the “real” Santa Claus during the 
festivities. while vice-president Ed P. Lewis, extreme right. 
looks on smilingly. 
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The @%, Of Price Control 


by EDWARD P. MORGAN 
Director of Enforcement 
Office of Price Stabilization 


Tus country has dedicated itself 
to the proposition that freedom will 
not be lost by reason of our military 
impotence to meet the challenge of 
world communism. We have deter- 
mined to arm this nation to such a 
point as to insure our security mili- 
tarily 

Our government will be taking 20 
percent of the total product of this 
country for military goods. It takes 
no genius among us to realize that 
when you take away 20 percent of 
your national output, that normally 
would go into civilian channels, you 
have a dollar bill left with only 80 
percent of the yoods to buy. Again, 
it takes no economic giant to realize 
that that is a situation ripe for but 
one thing—and that is inflation on 
a gigantic scale. To avoid the dan- 
ger, we must have a common deter- 
mination to hold the line. 


World War II Experience 


During World War II, to meet a 
similar challenge, a program of con- 


trols was instituted and an Office 
of Price Stabilization established. 
During the period of that agency’s 
existence, when some 45 percent of 
national production was going into 
military channels, there was less 
than a 24 percent decline in values. 
As a matter of fact, the dollar de- 
clined in value more within six 
months after controls were taken 
off than they had during the entire 
period of the war. 
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Inflation is one of greatest dangers to American security, price 
official insists, so government “must step in and try to hold the line.” 


Now, there is no one who believes 
more than I in the American con 
cept of free enterprise, but I ask 
you this: Can free enterprise be 
free in a situation where your nor- 
mal laws of supply and demand are 
distorted and thrown completely out 
of joint by reason of an artificial 
condition created by the necessity 
of arming ourselves militarily? 

That is not a free enterprise sys- 
tem. It is one in which some will 
have great advantage at the expense 


of the disadvantages of others, 
where the powerful will have great 
advantage at the expense of the 
weak, or where somebody will have 
yreat advantage simply because he 
stocked up with great inventories, 
while his neighboring business man 
did not 

I have no fear that this nation 
will ever be destroyed by an enemy 
from without. The only fear that I 
have ever had is that the time may 
come when we ourselves may de- 


Dealers Get Leeway to 
Boost Retail Soft Drink Prices 


is permitted, 


ored™ price regulation. 


highest full cent. 


Previously, the dealer was not permitted to increase his 


The soft drink industry’s pricing order was suddenly 
amended on Jan. 8 to give retail dealers a somewhat wider 


leeway in the matter of increasing retail beverage prices. 


Under the new OPS ruling (Amendment 2 to SR43.- 
GCPR), retailers may increase soft drink prices 1 cent on 
single-bottle sales if their wholesale price has been raised at 


least a half-cent per bottle, or to 92¢ per case or higher. 


On wholesale prices under 92c, no change in retail prices 


retail price unless his wholesale price had been increased 


the full l6c¢ per case permitted under the industry’s “tail- 


in carton sales, the dealers may increase retail prices 


a half-cent per bottle, rounding out any fraction to the next 


The new amendment also permits bottlers to reduce their 
bottle size instead of increasing prices. Full text of this 


amendment will be published next month. 
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OUTDOOR AD PRIZE WINNERS ... 
Travel 
refreshed 


wrave diygyetr 
that democracy 
its own grave dig 
is not if we wall but 
the lessons of the 
conviction that 
vy an enemy de 
One Coca-Cola and two Nehi Corporation posters walked away with the 
freedom in this three top awards in the soft drink classification in the recent National 
learned the les Competition and Exhibit of Outdoor Advertising Art. Coke's “Travel 
' to hold Refreshed” poster won first prize. Royal Crown Cola’s “Best Lift All Day” 
is to how to ole 


and Par-T-Paks “Fit For A King” designs were awarded second and 
economically so in third prizes. respectively. 


Oo manyv ni 


i of our own security, not 
an ao 


Total Income Increased 11% 
In 1950 Over 1919 


inflationary situation to 


10 fears what 
march to such a point 
; Income payments to individuals 
at we come out of this destroved 


1 dynamic pro 1950 were higher than in 1949 
economically 


1M riod of two 


every state of the nation. In 

lave our Iam convinced that this program all but five states total income in 
such a point that of controlling our economy within 1950 was at record levels and in 
f our military re bounds in this period of crisis is the those five it was only slightly be- 
all-out war ost imperative job that we were low the highs attained in 1947 and 

) requirements, ever called upon to perform 1948. Against the setting of a gen- 
be more preservation of a sound erally expansionary economic situ- 

trols conomy that is the key to the se ation, total income moved up at 
the free world, and the similar rates throughout most sec- 
this country tions of the country 
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Blood ‘2 Yeeded-- 
Trade Douates Tt 


urgent call by the American Red 


od tor out ing men overseas, hundreds 


nd employees in the carbonated beverage 


the New York City 
ttling Co. plant in Long Island City, New 


area gathered at the 


ember 17, for a mass blood donation 


jonors ranged from routemen to top trade 
Steele, Pepsi-Cola Co. president, is shown 


nter), and represented in addition to 
Hires, Seven-l p, Coca Cola, and others 


York Soft Drink Distributors Association 


pate d 


vas donated in the spirit of duty—-to save 


soldier, sailor or marine, now fighting to 


American way of life 


a 
of S > 
Indust! 
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increase your beverage 


business § 


with these two dispensers ! 


sell your beverage as 
a branded syrup! 


Unit is easily mounted 
Dispenses exactly one ounce 


of syrup at the flick of a finger 
Cor plete with one gallon 
plastic jar 


SPECIAL QUANTITY PRICES 


sell your beverage 
as a pre-mix! 


Ice-type dispenser requires 
no plumbing connections 
no carbonating equipment 
Fills 8 ounce cup in less 
than 4 seconds 


Complete with 3 gallon plastic 
jar. Can be used with 3 gallon 
or 5 gallon glass bottle 


SPECIAL QUANTITY PRICES 


OFFER THEM AS A DEAL! 


1. Distribute them on a rental basis! 2. Sell 
them at the attractive cost price! 3. Loan them 
in return for the pledge to buy your syrup ! 


No matter which deal you offer, your cost is covered 
by increased volume. And the retailers want the 
deal because they get a bigger profit on beverages 
sold from a dispenser 
Open A Tremendous New Market For Your Beverages ! 
WRITE OR WIRE FOR FULL DETAILS TODAY 


STEEL CITY MANUFACTURING CO. 


190 NORTH MERIDIAN ROAD - YOUNGSTOWN 1, OHIO 
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Slants 


A. salesmen take a rather skeptical attitude 


toward advertising. It is human nature to over-empha- 


size one’s contribution to the marketing picture, and 
salesmen often feel that since the majority of business 
is closed by personal solicitation, why spend the 


money on advertising 


It is true that advertising seldom brings in a volume 
of direct business except for certain articles which 
are sold via coupons. It is also true that a few—but 
only a few-—businesses have been built without the 
benefit of advertising 


But in considering an example such as this, we must 
admit that it is a rare exception rather than the rule 
Hershey began distributing when national advertising 
was not used as it is today, and when five cent « andy 
bars were a novelty. Having established wide distribu- 
tion, this manufacturer has held market position by 
strict adherence to quality 


However, for every firm which has prospered with- 
out advertising we can name dozens which have died 
from lack of it and hundreds which have prospered 
because of it. Rather than regard advertising as a 
substitute for personal selling, it should be regarded 
as the power which emphasizes the work of salesmen 


For one thing, advertising puts the firm’s story in 
writing. It establishes the company as responsible, 
and its products as standard brands. The net effect of 
this publicity is to give the salesman prestige in the 
eyes of his customers and prospects 


The salesman is effective to himself and to his com- 
pany only when he is face to face with his prospect 
His efforts are limited by time and energy. He is at 
a definite disadvantage when calied upon to explain 
who his company is and what his product is. Any 
salesman who has ever tried to sell unadvertised mer- 
chandise is well aware of the sales resistance aroused 
by the new and unfamiliar 


Another thing that advertising does for the sales- 
man is to present selling messages between his calls, 
keeping the customer reminded of him and his prod- 
ucts when he may be at the other end of the territory. 
It confirms in writing what he has conveyed in words, 
and reminds customers and prospects to place orders 
in his absence. Advertising also helps create consumer 
demand, which is reflected in profitable turn-over for 
jobbers and dealers 
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Capacity Up To 320 
Bottles Per Minute 


NO OPERATOR NEEDED: The 
MILLER HYDRO Case and 
Carton Packer does a hard and 
tedious job completely automati- 
cally. There are no levers or foot 
pedals; both bottles and cases are 
automatically fed into the packer 
and automatically discharged. 


PACKS CASES & CARTONS: 
Handles not just cases but car- 
tons as well. What's more, cases 
and cartons need not be separ- 
ated: they may be intermingled. 
Packs both splits and pints. 


COMPACT: It takes up no more 
space than an ordinary accumula- 
tor table. Can be easily installed 
without stopping your produc- 


tion. You need this machine in 
Write us today! Get the full story of how this thoroughly 
tested packer can reduce operating costs in your plant. 


ILLER 


CRERS 
CASE 


your plant now! 


HYDRO 8 


aTon TABLES 


ports 
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Thue WMethods 
Pre-Dissolving Caustic 
Saves Time 


Marked reduction in labor costs and increased bottle washing 
efficiency is made possible by “home-made” arrangements for 
pre-dissolving caustic solutions before adding to soaker. 


; HE conventional method of add determination of alkaline proper 


istic to a bottle washer con ties cannot be made immediately 


ists of pouring a pre-determined since time is required for the caus 


by H. E. KORAB. number of pounds of dry caustic tic to completely dissolve and to be 


Technical Service Director. bucket or shovel into the alkali evenly distributed throughout the 


AB.CB tank of the washer. This system solution. Generally, some of the 
s not only time consuming — result caustic will sink to the tank bot 
ng ina labor cost — but also consti tom, forming a solid mass which 


tutes a dangerous method of han may take a couple of hours to dis- 


In addition, a test for the solve If a minimum caustic 


dling 


SCHEME FOR PREPARING SOAKER SOLUTIONS 
using pre-dissolved caustic system 


Percent Caustic Content of Dry Compound 


| in of Cones Caustic Solution to Add to Give ‘Desired Caustic Strength in Soaker 
[iss] 2.08] 2.08] 3.08] 1.0%] 2.08 2.5%] 3.06] 1.56] 2.08! 2.68] 3.08 
| 3.7 4.6 I ‘5.5 _ 5.0 _ 4.0 5.0 6.0 
125 3.1 | 4.2] 8.2] 62] 3.4] a8 5.7 | 6.8 
vet 4. e 3.7 5.0 6.2 7.5 
175 4.4 5.8 7.2 8.7 4.8 6.4 8.0 9.6 5.2 7.0! 8.7 | 10.5 
200 15.0 6.6 8.3 | 10,0 | 5.5 ? ) 
| 3 1 | 10.9 | 8.0) 99 | 11.9 


11.2 | 13.4 


13.7 16.4 


14.9 | 17.7 


16.1 | 19.5 


| 18.6 | 22.6 

| | 9.8 16.6 | ‘14.6 18.5 | 21.8 _15.0 | 15.9 | 20.0 | 24.0 

425 nho.s | 14.1 


| 

23.3 16.9 21.1 | 25.4 
19.7 13.0 17.5 21.7 26.0 14.2 18.9 | 23.6 | 28.6 
! 


20. 24.8 | 13.6 22 413 
L 18, 22.8 “27 14.9 d 19.9 24.9 29.8 

*Ascertain either from catalog description of your soaker or, and, preferably by actual 
measurement the number of gallons each caustic tank holds up to a fixed mark on each 
gauge glass or any other type marker indicating solution level. If the volume is given 
aye feet, multiply by 7.5 to convert into gallons. One gallon of water weighs 

pounds, 
**Determine either from the label on the barrel or by manufacturers statement the percent 
caustic content in the particular compound used. 
***Prepared by dissolving 400 pounds dry caustic in 70 gallons of water. 


475 15.8 
+ ‘ 


500 16.6 
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{ 
O% 5.8 7.4 9.3 | 11.2 6.6 8.2 10.3 | 12.3 7.0| 9.0) 
+ t + +-— or" 
O75 | 6.8 9.1 | 11.4 | 13.7 7.5 | 10.0] 12.8] 15.0] 6.3 | 10.9) 
300 7.4 10.0 28:4 | 26.0 8.2 | 1ll.o 15.7 | 16.5 | 68.9] 12.0| 
325 | 8.1 | 10.8 | 15.5 | 16.2 | 8.9 11.9 14.8 | 17.8 9.8 | 13.0 | a ek 
+ + + + + + + 
L 
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As always- 
it’s still true for 52 


“Look to 


Atlanta’s Master. FIRST 


Sf icith freight allowance 


Ist with strategic branch warehouses 

Ist with delivery by company operated trucks 
Ist with all-Kraft water-resistant board 

Ist with prize-winning 12-bottle carrier 

Ist with 4-ply handle strength 


Ist with welded-bottom safety 


“J ATLANTA PAPER COMPANY 


P. O. BOX 4417 ATLANTA, GEORGIA 
* Branch offices and Warehouses 
NEW YORK CHICAGO LOS ANGELES PORTLAND, OREGON AUSTIN, TEXAS 
Al Williams Jack Ryals Al Hoppe, Jr Branch Warehouse of William Purdy 


Templeton 8-7630 Phone: (Evanston, |i! Mutual 340 Los Angeles Sales Office 24645 
University 46464 
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iddis 


man-hours were required 
man-hours per week saving 
direc 


oncet 


Water 


the tank should have 
less thar 

Any shape tank can be 
be located in any con 
However, it should 
close the washet 


As a preliminary 


vy tank should 


and the gauge 


gallon 


YO yallor 


oncentt 


add 400 px 


require 


be 


DIAGRAM 


Mixing. measuring and storage 
tank 

Gauge glass marked to indicate 
gallons 

Flow return pipe 

lron gate valve or cock. Flow 
returr 

lron gate valve or cock 


One-inch black iron feed line to 
pump 

Pump iron construction, open 
type impeller 

Motor control switch located 
close to mixing tank 

Iron gate valve or cock 
One-inch black iron feed line to 
washer 

Hose of proper length to reach 
all alkali compartments 


gallons, due t 
placement caused by 
the temperature 

takes place when caustic 1s 

Upon cooling to 

volume will shrink 


The solution will 


solution. ¢ hydrate 
solutior Wi begin to 
out at o¢ F. Therefore, the 
«k solution should stored at 


temperature 


Phe 
the concentt 
mav be determi with the 
\.BC.B. Caustic Test Tablets. How 
tow be necessary dilute 
tock solution before making 
test. The simplest) procedure 


the solution with 


the mudi 
caustic 


ervents such 
may he 


solution 


} 
sed, 50) poun should 


th the 400 pounds 


pumy 


conce 


nirat 


compartment otf 


and oper 


issaived Cau 
by this method 
equired one at 
here t motor 


locat the 


teed 


nstalla 


mated iat 


one Cast 
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The ‘ imber of art te ] t tes and a 
P readily ments it made j the pump t te the mixture 
ee oUF the trenygtn may snail me the more ece t i ist s dissolved. It wil 
tor fy ‘ ‘ sith liayran re yi) te mir tes tc n 
ere ind ed caust The mplest system for predi pletely dissolve the iust 
‘ > t efore it Dia 
‘ ave m N | 
lissolved. the solution will have a 
Procedure—Diagram No. | total 
tr if 
ist ities A Lisperse Phe mixing tank (A) should have a 
caust 
hroup?l it the soaker ution ver iryer ipacity than the amount 
pidly hile the isher oper olutu lesired it anv giver : 
y. Caustic solu in be kept ne. For example, if the amoun ; ; 
f 6% F 
er to the most efficient operating vustic and is used as dis 
to 82 x 
trenytl lue to the ease f addiny issed below < sallon 
make-ut tot -have a strength of 40.7°° and will 
ting day. Handling by this method 100 yallons contain 4.88 Ibs. of cau per gal 
i lanyerou t; ised and ca lo 
nerator enient plac 
lo emphasize the economy saver be located a 6 * 
af 
of 60 or above 
ha ithine one actual exampl tey he ns : 
The amount of caustic used pe filled with water 
ear was approximately 51,00 yluss marked in 2's and 
inds. The man-hours required t livisions up to Sian s 
eit ibricate and add dry caust In preparing caus 
4 t the tw washer Was 400 per tie solution, 70 yallons of water 
‘ seek After employing the pre-d put into the mixing tank first. With ‘ 
| ved system of caustic losed and “D" and “I 
nly 15 pened the pumy turned or iitomix i 
The 25 thereby allowing the water to flow ot water and = rut the 
sus through pipe “I ip to pipe \.B.C.B. caustic test in 
f preparing « Commmntrated caus ind back into the mixing tank manner \ reading of 5 
t olution and pumping int Then slowly of vill indicate that the solu 
the washer ustic Which approx tion contains 50° caustic 
t phospt dis 
solved the caustic it 
lesired. For example, if 15 tri 
odium phosphate per pound of 
‘ 
be iided \ 
Wwasner iustic. In order to all or a 
by portion of the caustic 2 
| 
solution into any 
ate I 
When adding pr Mi 
F the supply tank w 
A G 
other on top of the washer to Te 
B Ha the concentrated caust solution 
I nto the proper tank 
Cc 
D The materia ost for 4 
K tion of this system is estima 
ipproximately $125.00. h 


HOW YALE 
3 BB ECONOMY LICKS Only YALE gas trucks 
~~ DOWN-TIME COSTS are engineered to take daylong 


es the 
le has Fluid Drive . . 
oe os Clutch and delivers smooth p 


unfailing power at ony CONSTANT STOPS and starts, heavy-load maneuvering, 
Only Yale has 65 H different operators and thru-shift service—this kind of 
cushion-mounted vf punishing service builds up heat and wear—"‘lays up” 
cooler and gives most gas trucks for many days of idleness every year. Ex- 
times. clusive YALE engineering licks these major down-time 

factors ... equips YALE Gas Trucks for more continuous 
closed, v. pase all-out performance on the toughest handling assignments. 
road shock. 


can 
for ~~ MAIL THIS COUPON TODAY—————— 


The Yale & Towne Manufacturing Co., Dept. 561 
Philadelphia 15, Pa. 


Please send me your free new detailed bulletin, THE YALE GAS TRUCK 


YALE & TOWNE fie 


The Yale & Towne Manufacturing Co., Philadelphia 15, Po. city 


- STATE. 
YALE isa registered trade mark of " In Canada write: The Yale & Towne Manufacturing Co., $t. Cathorines, Onta 
The Yale & Towne Manufacturing Co 


| 
| 
| 

COMPANY 
| 
| 
| 
| 


rie 


YALE GAS AND ELECTRIC TRUCKS © YALE WORKSAVERS © YALE HAND TRUCKS © YALE HAND AND ELECTRIC HOISTS 
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DIAGRAM 2 
Mixing and storage tank 
glass marked to indicate 


jallions 

Flow return pipe 

lron gate valve r cock. Flow 
return 


M—lron gate valve or cock 
Ine inch black iron feed line t 


G—Pump iron construction, open 
type impeller 

ti —Motor control switch 

H —Motor control switch—optional 

J—-One-inch black iron feed line te 
washer 

K—Hose of proper length 

L—Measuring tank 

N—Overtlow 


DIAGRAM 3 
Mixing and storage tank 
Gauge glass marked to indicate 


jallons 
“low return pipe 
ELE OC Iron gate valve or 


ock 
One inch black iron feed line to 
pump 


{ 
| 
| ane. 
G—Pump. iron construction. gear 
type 


H —Motor control switch 
H —Motor control switch—optional. 
J}—One-inch black iron feed line to 
washer 
K—Hose of proper length 
L—Measuring tank 
N—Overtlow 


in overflow pipe N 


Procedure—Diagram No. 2 


Predissolving of caustic In tank 


1 in 2-gallon divisions, Will 


hose to any com 


washer by 


nt pipe manifold distr 


tion system having an iron gate 
cock over each compartment. As 
safety measure against improper 
wration of motor control switch 


should be in 


stalled as shown on the measuring 


refuse can be drawn off and 


tank 


The following system is particu 
irlvy advantageous for those who 


ap labeled bottles in which 


solutions have to 


aiKall 


be dumped more frequently, due 


abel refuse 


this system the 


iusti solution above the label 


he refuse is removed from. the 


washer, the caustic solution is re 


a“ 


irned with an additional amount 
ided to bring the solution up to 
he desired caustic strength 

The number of times that a por 


ion of the alkali solution can be 


re-used varies with the size of the 


ank and number of bottles 


washed and can only be determined 


vy observing the amount of physi 
al dirt present. Generally, how 
ver, the amount of caustic draw! 


ibove the label refuse level in the 


washer can be re-used at least two 


imes before it will be necessary 


completely dump the entire so 


lutior As an economy measure 


nsideration may be given to the 
irchase of a used tank for pre 
causth n one instance 


i 1000-gallon gasoline storage tank 


Wis irchased at a cost of S90.00 


Diagram 3 illustrates this system 


Resume of A.B.C.B. Technical 


Service Re port. 
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A” is identical with the previous 
rocedure After he austk la 
pt 
| 1)88 ved a portion ot the concen 
trated caustic solution is pumped 
nto tank “L’ An empty causti 
drum containing a gauge glass 
marke 
work very well for this purpose 
From there the caustic solution 1s 
partment of the [ii gravity 
\ me The hose mav be ibstituted with 
, « a 
A ‘ 
| 
) 
pums 
ve 
trie b inted mit ! 
it ‘ ‘ | 
thar yaten ited ol o the bulid-u} 
that essentially ! ” ‘ ed 
he t However, only one ma noter tel cated near the mix —CE—ee 
a 
| 
: 
B 
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it is always a difficult task to put flavor into words. What : & 
adjectives could we use to describe the character of this dis- epee 

tinctive imitation grape concentrate? We say simply, Virginia : : 

Dare Vin-Vie Imitation Grape is a true grape base fortified to ; 

make a concentrate that will give the bottler a finished drink pa J 


that captures the taste and tang of the crushed grape itself 

.. that captures and takes fast hold of repeat grape business. 
But why waste words... a trial gallon will convince you that 
Virginia Dare Vin-Vie is everything IMITATION GRAPE can be! 


EXTRACT CO., Inc. 
Bush Terminal Building No. 10 
Brooklyn 32, New York 
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Plan Now To Install An 
Evans Heating Unit! 


In any plans for the improvement of your plant, installation 
of an Evans Automatic Heating Unit should come FIRST. Get 


full information about this money-saving unit—there is no 


obligation on your part. 


Vail This Coupon 


EVANS SALES COMPANY 
LITTLE ROCK, ARKANSAS 


Without obligation on my part, | would like to hear more about 


the Fvans Automatic Heating Unit 

Mail Have an representative 
Literature call on me in the near future 

NAME 

ADDRESS 


Read What 


A. R. Steury 


Of Bluffton 
Indiana 


About His 
EVANS 


Heating 
UNIT! 


This revolutionary solution heating 
unit burns gas. Holds temperatures 
automatically; just light it and for- 
get it. There is a size for every need. 


Saye 
ak 
| 
Xe | 
, Manufactured by G. C. EVANS SALES COMPANY, Little Rock, Ark. 4 
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Cleveland's Marvel Bottling 
Company starts 18th year in 
a plant that’s a marvel of 
efficiency, cleanliness, and 
modern architectural . styl- 
ing. 


January, 1952 


MODERN AND EFFICIENT... 


This is the front exterior view of the new plant of the Marvel Bottling 


Company, Cleveland. Plant offices are on the right. The large window of 
glass block on the left provides natural light for part of the filling line 
operation. In the extreme left corner of the building (not in photo) is the 


This Plant's a “Marvel’’-- 
And Not In Name Only 


Tu year 1934 was a good year to 
start things, to build anew. The 
country was pulling itself up by its 
financial boot-straps. A rosy future 
Was prophesied for business In 
Cleveland, Ohio, Samuel Epstein, 
with several year’s experience in 
bottling field as his 


main asset, decided that he was 


the beverage 


going to get in on that “rosy future 
for business.” 

So, the Marvel Beverage Com 
pany of Cleveland was born in 1934 
Hand-operated equipment, featur 
ing a single-head filler and an old 
Leow soaker-washer, and a pickup 
truck were just about all the me 
chanical assets of which the new 
company could boast 

During the first few months the 
Marvel 


business, Sam Epstein spent 12 to 


Company was in 


14 hours a day at the plant, weaning 
his growing “youngster.” Mrs. Ep 
stein, who was busy caring for an 
other voungster, Marvin (then age 
1), for whom the new company was 


named, found time to operate the 


plant bottle washer 


exit for the truck loading “drive-through.” 


At the end of its first vear, the 


Marvel Beverage Company had pro- 
duced 15,000 cases of carbonated 
beverages. Under good manage- 
More and 


better equipment was added. Pro- 


ment, the company grew 


duction and distribution increased. 
An active sales promotion program 
with diligent cultivation of retail 
outlets played an important part in 


Marvel’s growth through the vears 


250,000 Cases In 1950 


In 1950 the Marvel 


Company, bottling the complete line 


severage 


of National NuGrape and Sun Crest 
flavors, was incorporated, and its 
Marvet 
Bottling Company. That year saw 


name was changed to the 


more than 250,000 cases of Sun 
Crest and NuGrape beverages leave 
the bottling plant at 12815 Kinsman 
Road, Cleveland 

It was also in 1950 that plans 
were begun for the building of a 
new, modern bottling plant. Sam 
Epstein and his Assistant Mana- 
vers, Harry Zied, Bottling Opera- 
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ON THE PRODUCTION LINE 


These shining bottles are carefully inspected as they leave the Liquid 
wide bottle washer and start their journey down the filling line in 
new Marvel plant 


Harry Zied. Assistant Plant Manager. checks the synchronized operation 
of the Liquid syruper. filler and crowner 


Examining the |S-head Liquid mixer are Joe Singer and Mr. Zied. In the 
right foreground is the revolving accumulating table from which the 
bottles are cased by hand. 


bonie Sy 
Carbonic 
500-gal 
on-pel ir Mojonnier carbonator 
omple 
After 
les 


table from \ 


\ vleaming Syrup and Extract 


Laboratory Room is maintained on 
the second floor of the new plant 
Here flavoring is added to the “‘sim- 


ple syrup” that is piped up from the 
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eC Cs tions chief, and Morris Baum, in 
harge of Extract and Syrup 
7 q 4 it Knew that a new } tw ith t 
the latest equipment would increase 
a \: Marvel's production efficiency 
wall Their plans were realized, and in 
— he July 1951 Marve moved nto the 
The new | t is architecturally 
4 
simple and modern, It is designed 
- for efficier perat nd ease 
mprised the main office, a con 
ference room M pstein’s 
: private office, occupy half of the 
rol e bulle 
el's fleet of 12 trucks. The trucks 
6, aa through a front exit. All traffic diffi 
7 The bottling line. in the front of 
‘a 
al «i a tne su) 
tanks betore thev are deposited on 
ax heater heats bottle washer solutions 
onto the revolving accumulating 
rand 
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Here are the reasons why 


is a Basic Beverage 
with Leading Bottlers 
from Coast-to-Coast 


America’s Favorite Chocolate Drink 
for Over 25 Years 


Stability of sales is the outstanding rea- _ pace that’s the essence of dependability. 
son why Kayo rates Number One with alert Nationally known, nationally popular for 
bottlers everywhere. Through slack peri- years, Kayo today is the choice in choco- 
ods of the year as well as normal times, late beverages with more and more bot- 
Kayo's popularity maintains a steady _ tlers every day. 


Pepsi Cola Bottling Co., Quincy, Il 


Mr. Weiss is one of the leading bottlers 
in the Middle West. His experience 
with Kayo has been one of steady sales, 
sure and attractive profits. That's why 
Kayo today is rated a basic beverage 
in Mr. Weiss's business .. . a business 
that is unique in the industry in the num- 
ber and variety of beverages sold 


Start bottling Kayo now —practically no investment is required. Buy a 
sterilizer as you go, out of income. For full particulars .. . write today! 


CHOCOLATE PRODUCTS Co. 


415 WEST SCOTT CHICAGO 10, PLLINOUS 
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SYRUP ROOM CARE. WAREHOUSING ... 


In the sparkling Syrup and Extract Laboratory Room flavoring is added 
to the pre mixed ‘simple syrup and syrup check-tests are made to insure 
uniform quality of the Sun Crest and NuGrape beverages. Morris Baum. 
Assistant Plant Manager in charge of Syrup and Extract Operations. is 
shown above adding flavoring to the syrup in a 300-gallon Lomax 
mixing tank 


Here is part of the 18.000 square feet of bottle and case storage space 
in Marvels new plant. Bottles and cases are stored on pallets and are 
moved in pallet-units to and from the bottling line. In the rear of the 
photo are the plant offices. Vacant area (foreground) is part of the truck 
loading ‘drive-through 


p rin il max tank downstairs moved to and from their storage 
Vhere t mixed. The mixed svrup room on the second floor, next to 
then piped down to the filling line the Syrup and Extract Room 
rectly below on the ground floor The ground floor area of the new 
For sanitary reasons stainless steel Marvel plant not occupied by the 
pes are used throughout bottling line and offices provides 
The vruy ind Extract Room square feet of storage 
q ment bude two 1L00 gallon space for bottles and cases, and a 
ed Pfaudler mixing tanks drive-through” area for truck 
e 20 gallon and one 300 gallon oading 
Lomax iinle teel mixing tank \l Epstein, another son, who is 
| nd a 30 gallon Pfaudler citric acid Marvel's Sales Manager, is” in 
tank. A stainless steel laboratory charge of the promotion and distr 
table used for check-testing syrups bution of Marvel's Sun Crest and 
is also in the Syrup and Extract NuGrape beverages throughout the 
Room Cleveland area and = surrounding 
By means of an 18° Rapistan cor Cuyahoga County, Ohio 


Marvel e bottle sizes for 


ises thre 


packaging its complete beverage 
line. Sun Crest Beverages, which 
comprise the bulk of the plant's 
output, are bottled in 7-oz. and 
12-0z. sizes, while NuGrape is pack 
aged in the standard 6-oz. bottle 
The nine Sun Crest flavors include 
orange, plantation punch, pinalla, 
lemon-lime, cherry, root beer, cream 
soda, ginger ale and grape 

Sam Epstein’s Marvel Bottling 
Company has come a long way since 
its origin in 1934. And its new bot 
tling plant will play a very impor- 
tant role in the story of its growth 


in the future 


Want Your Employees Clean- 


Looking” This Plant Installed 


Bendix Washer! 


Installing a Bendix automatic 
washer in the plant, available to all 
employees, is a step which has 
proved to have many advantayes at 
the Holt 7-Up Company of Waco, 
Texas 
The 
stalled by Emmett Holt, head of 


washer, purchased and in 


the firm, is located on the partition 


ing wall between the bottling line 


and truck areaway, where it is 
equally convenient to driver-sales- 
men, office employees, etc. Since in 
stallation, it has been contu iously 
busy washing coveralls and uni 
forms of the drivers, “family wash” 
of other employees, as well as 


iprons, caps, gloves, et ised in 


Various operations 


Not only are all employees pleased 
with the efficie ney and convenience 
of the automatic washer, but it has 
likewise had an excellent effect on 
cleanliness throughout the plant, 
Mr. Holt has found. Drivers who 
are forgetful or unwilling to take 
their white coveralls regularly to 
commercial laundries do not hesi 
ate to pop them into the washer, 
is soon as they are soiled, and the 
result has been a far more spruce 


appearance of driver-salesmen on 
the routes. Similarly, cleanliness of 
bottling line and plant employee 


uniforms has been advanced 
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Cherry 


Important information about the cherry growing industry, 
and about cherry flavors for soft drink bottlers. 


q the soft drink industry, cherry 
is not the biggest selling flavor —but 
in many areas it ranks well up on the 
list and certainly must be considered 
as a popular seller. The purpose of 
this article is to outline some inter- 
esting facts about the cherry grow- 
ing industry in America, and relate 
them to the imitation cherry bever- 
ages which are produced by so many 
bottlers 


Types of Cherries 


Well over a thousand varieties of 
cherries have been grown in America 
These are generally classified into 
three types: namely, Sweet, Sour and 
Duke 


SWEET: Sweet cherries are some- 
times classified into two groups—the 
“Hearts” and the “Bigarreaus” (pro- 
nounced bee-gar-o) 


1. “Hearts’—have a comparatively 
soft flesh, and they are heart 
shaped. Examples: Black Tar- 


tarian and Chapman. 


2. “Biga 


reaus” have a firm flesh, 

and are more or less roundish in 
shape Examples: Bing and 
Windsor 

SKIN 

FLESH 

PIT OR 

STONE 

KERNEL 
Heart Group Bigarreaus Group 


Soft Flesh, Heart Shaped —Firm Flesh, Round Shaped 


Sweet Cherries are also classified 
by some according to their color 
Those with a light colored skin and 


flesh are called “White-fleshed”, 
whereas those with a very dark 
color are called “Black” cherries. 

1. White-fleshed—The Royal Anne 


or Napoleon) is the only white 
fleshed sweet cherry of real com- 
importance in the U. S 
Produced largely in the Pacific 
Coust states, it is in great demand 


mercial 


for canning and for maraschino 
cherries. 

2. Black—Very popular for eating 
fresh. and for canning. Some of 


the better 


Black cherries 


known 
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are: Black Tartarian, Bing, Black 
Republican, Lambert, Windsor 
and Chapman 


SOUR: The “Montmorency” is the 
leading sour cherry. Probably 90% 
of the commercially canned sour 
cherries are of this variety. The 
“English Morello” is a black sour 
cherry of medium size. Sour cher- 
ries are grown very extensively in 
the North Central and North Atlantic 


states. 


DUKE: The best known is the May 
Duke. It has a soft, tender, juicy 
texture and a sprightly flavor of 
excellent quality. Duke cherries are 
a cross betwen the Sweet and the 
Sour, and they are grown primarily 
for home consumption 

Some people also refer to “Wild” 
Cherries. These are not grown com- 
mercially, of course. As a rule they 
are small in size, with firm flesh, and 
they are quite tart. 


Maraschino Cherries 


Maraschino cherries are well 
known to most people because they 
are used in fruit salad, cocktails, 
bakery, ice cream, etc. “Maraschino” 
is not a variety of cherry—it is a 
name applied to any cherries (either 
sweet or sour) which are artificially 
colored red, and which are flavored 
with wild cherry or maraschino 
cherry flavor 


Principal Cherry growing areas 
in the U. S. 


Flavor Qualities 


Cherries have a distinctive flavor 
quality all their own. It is a sprightly 


flavor with a delightful tang. There 
are certain variations in flavor be- 
tween the different varieties. These 


differences have been determined by 
the chemist, but words are not ade- 
quate to clearly describe them. 
Sweet cherries contain approximately 
11.60 sugar, 80° water, and about 
73°) acid. The Sour cherries have a 


(Advertisement) 


lower sugar content (9.5%), more 
water (84.4), and a more acid 
taste. 


Cherry Flavors Used in 
Soft Drink Beverages 


In the bottling industry, we have 
classified Cherry into three types; 
namely, Sweet (tame), Wild, and 
Black. The Sweet and Wild type 
beverages are generally clear, bright 
red drinks; whereas the Black Cherry 
beverages have a much darker color 
and are usually bottled with a higher 
sugar content. 

Flavorwise, the Wild is pungent 
and tart, and has what the soft drink 
industry refers to as a “pit” taste 
This flavor character is related most 


_ closely to the Sour cherries like the 


Montmorency. The Sweet is smooth- 
er and more mellow—but still with 
the sprightly cherry flavor tang 
found in the Royal Anne and other 
sweet varieties. The Black is aro- 
matic and tangy resembling the 
natural flavors of the Bing, Lambert, 
Black Tartarian, ete 

The Hurty-Peck laboratories have 
studied and worked with practically 
all important varieties of the cherry 
Over the years, the flavor chemists 
have been successful in isolating and 
imitating these various flavor quali- 
ties. Through the development of 
special formulas and processes, 
Hurty-Peck chemists have been 
highly successful in creating out- 
standing imitation cherry flavors 
that faithfully reproduce the deli- 
cious flavor qualities and the natural 
tang of the fresh cherries themselves. 

When one considers the many 
years of research that have gone into 
the development of these flavors, as 
well as the cost of the flavoring con- 
stituents it is really remarkable 
that a bottler can purchase them for 
as little as l'se per case of 24/6 
ounce bottles. This cost of flavor per 
case of 24 6 ounce bottles, ranges up 
ward to about 3c for the most expen- 
sive imitation cherry flavors we 
manufacture and these figures in 
clude the cost of color as well as 
flavor, because all of our imitation 
cherry flavors include the cola; for 
the finished drink 

Samples of any of these famous 
Hurty-Peck Imitation Cherry flavors 
will be sent free to any bottler on 
request 

The subject of cherries and cherry 
flavors has been condensed to the 
minimum in this article due to space 
limitations. We are in the process 
of publishing a booklet on “Cherry” 
which gives much more detailed in- 
formation. We will be glad to send 
you a free copy of the booklet on 
request 


HURTY-PECK & CO. 


Makers of Quolity ''Superb"’ Flavors 
INDIANAPOLIS 7, IND. SANTA ANA, CALIF. 
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flavor with fine acidulant 
and watch your sales 
/ | 


Cash-ringing taste-appeal in a beverage is the result of 
consistent balance between flavor and acidulant. That’s 
why bottlers insist on Citric Acid Merck. They know 
this dependable product not only enhances a fine flavor 
but gives even acidulation every time. 


ACID MERCK 


Other Merck Products P| 
for the Bottler 


> LACTIC ACID 
> PHOSPHORIC ACID / NIE RCK CO..INC. 
> TARTARIC ACID 

> SODIUM CITRATE ’ 
SODIUM BENZOATE — RAMWAY NEw serser 
> MINERAL SALTS In Canada» MERCK & CO. Limited — Montrea! 


Manufactu ring hemists 
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Predict Record Sugar Output 


By U.S.-Supply Areas 


Sugar production in the areas 
supplying the United States with its 
sugar requirements is estimated at 
12,485,000 short tons for next year, 
according to a survey made by Lam- 
born & Company, sugar brokers 
This is ar 


389,000 tons larger than the crop 


ill time high record and 


produced ! past season 

Of partic no according to 
Lamborn, is that Cuba promises it 
the new year to produce her largest 
crop. Estimates vary from 6,800,- 
000 tons to 7,300,000 tons. Her pre- 
vious record crop was established in 
1948 when she produced 6,675,000 
tons. If Cuba produces the indi- 
cated amount of 6,800,000 tons, it 
will be the largest sugar crop any 
country has ever produced in his 
tory 

Not all of the sugar to be pro- 
duced, however, is marketed in the 
United States, since Cuba sells a 
substantial portion of her crop in 
the world market. In addition, ap- 
proximately 640,000 tons are con- 
sumed in the off-shore producing 


areas 


New Orleans Firm 
Reports Big Volume Rise 


A substantial sales volume in- 
crease in 1951 was recently re- 
ported by Harry M. England, Presi- 
dent of Gulf Bottlers, Inc., 5-year- 
old bottling concern in New Orleans, 
La. Mr. England is also Secretary- 
Treasurer of the Louisiana Bottlers 
Association 

The Gulf firm, bottlers of Nes- 
bitt’s Orange, Clicquot Club spark- 
ling water and ginger ale, and Gulf 
Beverages, including root beer, 
strawberry, cream soda and grape, 
recently started operations in a new 
plant building having 40,000 sq 
ft. of floor space. It presently em- 


ploys about 40 people. 


Squirt Adds Six Bottlers 


The issuance of six new Squirt 
franchises has been reported by the 
Beverly Hills, Calif 
The new Squirt bottlers are: 


Squirt Co., 
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President, Wil 
Henry 
President, and Theodore Nehring 


Thomas Boyle, 


liamsport, Pa 


Vice-President, of 
Wisc.; George W. Garrison Presi 


dent, and Robert and William Gar- 


rison of Torrington, Wyo.: H. | 


Nehring, 


Fond du Lac, 


King, President, and Gladys G. and 
J. G. Blahnik of Mansfield. O., 
Michael Hallo, President and 
George and Regina Hallo of Gary, 
Ind.; and R. L. Given, President, 
and J. N. Given, Vice-President, of 
Detroit Lakes, Min: 


KIST BOTTLERS CONFER WITH PARENT FIRM HEAD 


California Kist bottlers recently conferred with Henry S. Embree (fifth 
from left), president of the parent Citrus Products Co., Chicago. Mr. 
Embree, who detailed Kist merchandising plans for 1952, spent several 
weeks on the West Coast to study conditions there. 


.. ITS A COOLER 


This six-case upright Vendo cooler was mistakenly identified as a vending 
machine in a recent issue. Unit. standing in the entrance to a N.Y.C. 
grocery store, doesn't stock nickel drinks anymore—in line with general 
retail price levels in the New York market. A large hand-made poster on 
the manual cooler announces that all “cold sodas,” including Coke. 


are “7c.” 
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BON) CROWN AND CORK CO. 


leth & LOCUST STS 100 EAST 42nd ST RUSS BUILDING 1120 WILSHIRE BLYD. 
WILMINGTON 99, DEL NEW YORK 17. N.Y SAN FRANCISCO 4, CAL. LOS ANGELES 17, CAL. 
3505 S$. CARROLLTON AVE RM. 712 DIXIE TERMINAL BLOG 110 E. WISCONSIN AVE. 
NEW ORLEANS 18, LA CINCINNATI 12, OHIO MILWAUKEE 2, WIS. 
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Canada Dry 


Completes Its Biggest 


Consumer Contest 


biggest consumer contest 
backed by the biggest ad campaign 
it has ever placed behind a single 
promotion was completed last 
month by Canada Dry. According 
to officials, it was a huge success 
The prizes were 255 pedigreed 
dogs because everybody loves 
dogs and contestants were = re- 
quired only to send in two ginger 
ale bottle caps along with a 25-word 
slogan. “I like Canada Dry Ginger 
Ale because ". The contest pulled 
in scores of entries from every re- 


tail outle 
This quartet of blueblooded dogs. and 251 more like them, were the prize 
Closing date of the contest was pups in the “I like Canada Dry Ginger Ale because ... “ contest. From 


November 20. to enable deliveries left: boxer, dachshund, cocker and beagle. 


to be made before Christmas. For 
several hundred kids, it was a commercials on TV in Canada Dry’s And in case anyone has any 
really memorable Christmas. “Super Circus,” a page in “Every- doubts about it, Canada Dry’s ad- 


7 woman's, and basic ads in Look, vertising manager, W. S. Brown, 
Always a heavy advertiser, Can- ‘ . ag 


ada Dry went all-out with this 
promotion 


Saturday Evening Post, and Fam- declared that while there has been a 
ily Cirele. dog contest or two in the past, “this 
Leaving no stone unturned, the was by far the biggest and perhaps 
The advertising barrage started company engaged one of America’s the first really national ‘Win a Pedi- 
with a full color page in Life, leading painters of dogs to create greed Pup’ contest that any com- 


followed by large color ads in 77 the original art from which the pany has ever sponsored at any 


Sunday comic newspapers, live dog display material was lithographed. time.”’ 


AMERICA’S FINEST BEVERAGE COOLERS 


"“Geuce hy. Maid’ 


Four sizes in each swer for fast, low-cost, 

model... capacity trourle-free cooling... 

: range from 5 to 50 Write for literature 

Above Mode! cases, here is the an- and complete details, 


C-420, Du Pont Above 
Dulux Baked Enamei P Model 08-21, 


Finish, Stainiess Stee! Tor Adjustable Divider Grills . 
ju 


Models Ory Operated. 4 Sizes—4, 
3 Sizes—4, 5 & 6 Ft. 3316—28 S. Broadway « St. Louis 18, Mo. cna io Ft 


CHOICE OF THE TRADE IS THE “BEVCO-MAID” 
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What We Gained 
From a Price Increase 


A Southern bottler tells his story of successful ac- 
13, 1950, more than a year complishment of a price increase and what it meant 
seal to his business. 


by L. W. WILSON. 
e had, year Pepsi-Cola Bottling Co., 
ear, studis iv operation Chattanooga, Tenn. 


there 


We sulesmen now as there ever were of your restaurants will reveal that 
held our advertising and sales pro The trouble is that the soft drink more people are drinking beer with 
motion costs dow! ve held produc industry is holding to the same pay food than ever before. There are 
t wages and expense to a mini scale, or as near to it as possible, ir more beer dealers now than the 
mun ve held ou alesmens order to hold the 80c price, while breweries, a few years back, ever 

are ind COMMIssions down, We other industries are increasing thei dreamed of having. From the i 

liscont ied bonuses and cash seHing prices as costs rise and are vestors standpoint—they just aren't 

ntests, et All th Was necessary ilso. increasing their pas scales interested in a carbonated bever- 

t ibsorh t ng costs, and remalr ilong with the costs of living age business. They say that it is a 

an price Therefore the best men are going ‘sick’ industry, divided and fight 

It might | id that this was over to other businesses and the ing within itself. Franchises that 

i 1 manager t. We perhaps soft drink industry is getting a were worth considerable money in 

tf you det ty one indi lower class of salesman. Due to this the past are now selling for less 

lual bottler and consider the fact situation, bottlers are not hiring than the value of actual machinery 
| that he forced to remain at an salesmen any more—-they are hir- and equipment 

SUC price However, if you think ing delivery men. The salesmen are We cannot deny the fact that it 

: long the ne f the industry as poling over to other industries is a divided industry and that there 

i whole, a progressive industry, it which are paying salesmen’s sal is fighting within the tndustry 

( is Very poor management aries rather than delivery men’s Meanwhile, outside competition is 

\t a time wher sts are rising wages. For a progressive industry just sailing along and taking all of 

t bottlers costs but also I is this wise, since our industry de our business. A year ago a group 

é t mpetition — 1s pends upon sales? of (Tennessee ), bottlers tried to get 


We try to deny the fact that the a bill passed to tax carbonated 


mean outsice ompetitior ind not soft drink industry is not keeping beverages The bottlers at 
ompetition within the ndustry pace with other industries. We say tended the meeting of the County 
t good management to cut adver we are selling more than ever Judges Association will recall that 
t ¥ ind ile promotion when that we have had the best vear. the chairman of the Judges’ Asso- 
vou should be increasing it in order volume-wise, in the history of the ciation asked the bottlers present 
to meet outside competitior such business, and that therefore we are just how the Judges were to know 
is beer companies, candy, ice cream a progressive industry. This is what the industry wanted, since 
frozen juices, ete.? partly true; but we aren't keeping part of the bottlers wanted a tax 
Is it good management to hold pace with the times. Our competi and part of them didn’t, and stated, 
your sales salaries and commissions tors have surpassed us on several that in fact the bill was not a 
. down when living costs are rising counts. From the dealer and con Judges’ bill but was actually a bot- 
and other industries are increasing sumer standpoint check your tlers’ bill proposed to the Judges 
pay scales? This is the reason why super-markets Frozen juices are He suggested that the bottlers had 
you hear bottlers complain of taking over the best display spaces better get together and decide just 
just not being able to get good beer by the carton and case is tak- what they did want 
salesmen any more.” This isn't ing over more and more space in This tax matter is a serious prob- 
true. There are just as many good the beverage department. A check lem for the industry, and there are 
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Love 
that 
NuGrape 


Leave it to the kids. When they 
like something as well as they love 
NuGrape Soda, you can bet your 
bottom dollar Mom and Dad will 
bring it home ... by the case and by 
the carton. 

That delicious, rich NuGrape 
flavor has been a family favorite 
for over 31 years. 

NuGrape Soda is a natural for 
building big volume in super mar- 
kets and grocery stores. 

For bigger volume in ‘52... in all 
your outlets...investigate NuGrape 
franchise possibilities in your terri- 
tory today. 


Jenuary. 1952 
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that are working now, pay 
ny the way for inother try at 
putt vy 4 tax on beverages in the 
nex Legislature, with the help of 
the (ounty Judyes and other 
‘) 
Ca * continue to take the risk 
a ded industry on this ques 
t The tax is not the answer 
t bottler s problem The an 
ve in only be "A united indus 
try, pulling and fighting together, 
ima se ny ther product at a price 
that enable them to make a 
reasonable profit’ This means a 
break from the Mt) ent price 
i? It im We ire We Vill te cut 
t piece is time yoes on, by tax 
yrs politicians and cutside com 
pret tic 
( « deny that there is fight 
ne the industry when we 
ire ivs hearing the statement 
that some of the larger bottlers are 
holding prices dow: n order to 
freeze it the smaller bottler ind 
theret establish a monopoly We 
have } some unfavorable com 
ment from yovernment officials 
| recent ind may find we are plac 
the industry behind the “eight 
‘ ‘ith respect to both State and 


vice, at a loss in volume but a 


considerable saving in costs we 


ended the ten month period, De 
cember through September with 
only a 3.6% loss in volume. By the 


end of the vear we will be showing 


an increase 
I might add that we operate seven 
routes and that all of them except 


wo h shown a 


nice increase in 
These 


two routes were the ones on which 


volume throughout the year 


we cut down service on a part of 
each route and used this time 
gained in servicing the balance of 
these routes more often. Also, these 
two routes were the “hottest” Bi 
territory we had. Our volume on 
these were down considerably in 
January and February In March, 
the salesmen began to break down 
the dealer resistance and to climb 
closer to a normal volume on their 
routes This climb continued 
through July, and in August and 


September they were above normal, 
which has continued until the pres 


ent time. These routes 


are compet 

ng with from three to six other 
ompanies at 

Financially well, we have ad 


vanced from a “sick” business to a 


wardiess of these factors, words 
cannot express how thankful and 
satisfied we are with this year's 
business. But, we cannot isolate 
ourselves from the rest of the is- 


dustry and prosper 
The only answer is 


“A United Industry working to- 


gether for the benefit of the indus 
try as a whole.” 
Deposit Increase 
We have operated at a 9t« price 


for ten 
vided up 
(1) In 


(Hamilton County 


months, in a territory di- 


follows 


as 


part. of our territory 
all drinks 


are 96c¢ 


(2) In some territory we com 
pete with some at 96c and 
two or three at 8k 

(3) In other territory we com 


pete with five or six different 
drinks at 


(4) We have one Coca-Cola bot- 
tler at 96c, one at 90c¢ and 
SIX at 

I want to bring out these facts 


to show that we have run into every 
type of problem in the price situa 
We 


the dealer was the major proble m 


tion found, in every case, that 


Fede vovernments. For examph progressive business. In the past We had very little consumer resist 
iil the trouble and work involved we had cut every cost possible and ance. The whole problem was with 
vetting the OPS to agree to lift were still operating at a loss. This the dealer. If he stocked Pepsi Cola 
the price ceiling. Now that it is year we are showing a very nice in his cooler and carried cartons in 
ft uv most prices still remain profit and have spent more than stock the consumer would buy it at 
° 1 can imagine what the ever before on advertising and be per bottle and 30« per carton 
: B hinks of the industry, Also, sales promotion. We have replaced even though he had other drinks 
the Board again freezes eact plant machinery and rolling equip at be and 2% a 
bottlers prices, which of ment which were needed, we have Therefore, the first argument : 
vis (realize will eventually converted 100% from 12 oz. bottles against deposit increase is “dealer : 
Pan pyyne ican imagine what the to 10 oz. bottles, we have increased resistance To increase deposits, 
ppg te da be when some bottler our pay scales from deliverymen’s you are hitting the dealers, and 
i es for relief and states a hard wages to salesmen's salaries, and I they will raise a squawk that can 
; could go on and on naming the be heard from here to Texas. In 
. “es 1 to our price rease things that we have been able to most dealers’ thinking, this would 
ist December, | wish t tate that do since increasing our prices be an extra cost to them which 
. re more than pleased with re things that 4 progressive business could not be passed on to the con 7 
ery respect. Prior to our would have done long ago, but which sumer, because many of them do 
t rease we were sidering we could not do at an &0c price not charge a deposit on bottles ca) 
FF down service ome of our All bottlers located in Chatta reed out 


iin routes which were nooga have a 96¢ price in all terrn The second argument against de ‘ 
, too much money. After tory covered by them. However, in posit increase is that it would not 
st eased our price we tound the territory outside of Hamilton materially help the average bottler 
tT still exce e 4 these County we are competing with one et’s figure out just what a de 
' te herefore we cut our service Coca-Cola bottler at 90¢, six at RO« posit increase would theoretically 
flown the first of February ind all other companies with do for a bottler. The soft drink 
\tte itti down on this ser plants in other towns it ROc. Re ndustry has a bottle and case ex 
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Sooner or later the man looking for a better 
truck buys an International 


Then he wonders why he didn't do it sooner. 
He gets better performance, he cuts costs, he 
makes more money 


If that’s what you want, the only question is 
“when’”—when are you going to see your 
International Truck Dealer or Branch and get 
all the facts about the new International Truck 
that is engineered to do your job better, at 
lower cost? 


INTERNATIONAL HARVESTER COMPANY + CHICAGO 


ka international Harvester Bulids McCormick Farm Equipment and Farmall! Tractors 


Only Internationals give you — 

@ All-truck engines designed exclusively for truck work, developed ond 
built in the world’s lorgest exclusive truck engine plant 

@ The “roomiest, most comfortable cab on the road’ —the Comfo 
Vision Cab designed by drivers for drivers 

Supersteering system — more positive steering control with easier 
handling and 37° turning circle for greater maneuverability 

@ The traditional toughness of trucks which have been first in heavy 
duty truck sales for 19 straight years 

@ The world’s most complete line of trucks . 115 basic models, from 
‘a-ton picky as to 90,000 Ib GVW off-highway models 


@ Service by nation’s largest exclusive truck service organization 


Motor Trucks Industrial Power 


Retrigerators and Freezers 


INTERNATIONAL +> TRUCKS 


More than One Million Now on the Road \ 


Model 1-162, 154-in. wheel- 
base, bottlers body, 16,000 
pounds GVW. 
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Y gives us the best-looking bottles 
PA we've ever had.” That's the re- 


port from one bottler who's 


. proved for himself the important advantages of 
Oakite Borttle-Soak. 


: Oakite Bottle-Soak is no ordinary bottle-washing 

ce y ae material. It’s patented. It not only turns out spar- 
kling, film-free bottles. Its germicidal properties 
prevent and destroy contaminating organisms in 


your solution tank. Bottle-Soak does first rate job 
washing carbonated soft-drink, chocolate drink, 
fruit juice, beer, mineral water bottles. Cuts reject 
rate to as little as 14 of 1 percent. 


Saves money, tool 


j } } Small initial charge, low upkeep, long solution life 
. i” 5 of Oakite Bottle-Soak result in actual savings like 
oe U M M“ ER SALES o these: 40% off former cleaning costs; one-and-a-half 
ee million bottles washed at rate of 
4 cents a thousand; washing costs 


of course : cut $456.21 per year. 


FREE Booklet 4176 tells all about 
Oakite Bottle-Soak—all about money- 


The around seller saving Oakite methods of lubricating 
year conveyors, descaling washers, con- 
trolling mold, steam-cleaning, etc. 
Write for your copy today. Oakite 


wita a Products, Inc., 20C Thames St., New 
| York 6,N. Y. 


wor 


Ne 


B-1 BEVERAGE COMPANY OAKITE 


HAMPTON AVENUE | 
SAINT LOUIS 10, MISSOURI metnoos* 
Technical Service Representatives in Principal Cities of U.S. & Canada 
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pense of from 3c to 7c per case The that l'ec per case is the answer to Now, you do not expect or Wish 


average bottler will have a cost of his problem? Consider the last in- to show an additional $48,000.00 
ic per case. Now, the net amount crease on crowns and the fact that per year profit; but from this addi- 
collected by deposits only affects the Agriculture Department would tional l6c per case you can do the 
the bottles and cases that are re- like to see sugar at $9.60. advertising and sales promotion job 
placed or added to your territory. If this happens it will more than you want to do, replace plant and 
: Let's take for example a bottler wipe out the l‘oc per case. If you rolling equipment, which you need 
with an annual volume of 300,000 analyze your bottle and case ex- to replace but can't at 80c, and you 
cases. His bottle and case expense pense you will find that the 4c per can increase pay rates of salesmen 
will be $12,000. His bottle pur- case represents largely your case and other employees, which you are 
, chases will be approximately 1500 repairs, upkeep and replacements, going to have to do in the near 
gross of bottles or 9,000 cases bottles that are broken in your plant future whether you increase your 
Should there be no plant and deliv- and in delivery. A breakdown of prices or not 
ery breakage, no chip-necks from our bottle and case account for the One of our m.jor problems in 
the dealers, and no repairs and past 24 months shows that the deal- selling is to persuade the dealer 
maintenance to cases, or, in other ers paid us less for net deposits in to carry sufficient stock, his resist- 


words, that you actually received two vears than the $4,500.00 theo- ance is not so much to the amount 
2 50c per case deposits from the retical annual deposits. From the paid for the product, but to the 50c 
dealers on all the 9,000 cases of above information we estimate that now required as a bottle and case 
bottles, the dealers would pay the an increase of deposits to $1.00 deposit cs 
bottler $4,500.00 in deposits. If would affect our income less'‘than lc I can't see the logic (in our busi- 
our present deposit is doubled, the per case, and the $4,500.00 change ness) of an increased deposit which 4 
bottler will receive an additional on a 300,000 case bottler would be can affect our income not more, : 
income trom deposits of $4,500.00 reduced to approximately $2,000.00 theoretically, than 1 ‘2c per case and 
Should he obtain this theoretical per year can increase the dealer resistance ‘ 
increase of $4,500.00 from dealer We believe the dealer resistance by 100%. This business of “‘sell- 
deposits, it would only represent to $1.00 deposits would be greater ing” dealers extra deposits is prob- 
lice per case increase in his in- by far than on a price increase of ably not much of a problem with 
come l6c, which on a 300,000 case bottler Coke bottlers, but it is a problem 
: Is there any bottler who thinks will amount to $48,000.00 per year. to the other bottlers : 
ke it 
have you DECA aoe 
cost of truck signs lately? 
THE AMAZING NEW 
Slow, costly handpainting keeps Low cost, full color Decals canbe 4-02. FRUIT ORANGE! bs 
trucks off the street applied overmght 


The orange with that FRESH taste in 


Send Cost comparisons prove you can the finished drink . . . 
for FREE! save up to 90°% with Meyercord 

e Decal Truck signs. That's why it retains the taste of the FRESHLY : 
Booklet we say “decal-culate’” the cost! 


squeezed orange juice. 
Use free ad space on trucks to 


carry a payload of promotion. Just clip the coupon for samples and full information. We're willing to a: 
Decal truck signs can be pro- let the fresh fruit taste and the profit possibilities do the convincing! — . 
duced in any number of colors, CROWNS AND ADVERTISING AVAILABLE y 
sizes or designs. Overnight 
application keeps trucks rolling. 1 ESSENTIAL PRODUCTS Inc. 
Investigate the economy and l 59 Fulton Street New York City, N. Y. E 
promotional value of Meyercord 1 Established 1895 = 
Decals—for 12 trucks or a 1000. Ge 


K. ESSENTIAL— 


Let's have more about ""SUNSATION’ ORANGE 
MEYERCORDZ 
book on truck NAME 
Decals. In full ADDRESS 


city STATE 
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NEW JERSEY OFFICERS, SPEAKERS .. . 


Elected to head the New Jersey Bottlers of Carbonated Beverages at 
the recent annual meeting of the association (full report in last month's 
issue) were. left to right: Ed. P. Laragy. Ist vice-president; Allan Turtle- 
taub, president: Wm. J. Manstield. secretary. and Jack Kessler. treasurer. 


Thomas F. Mansfield. right. chairman of the New Jersey association's 
Executive Committee and a former A.B.C.B. president, chats with two of 
the featured speakers at the convention—Frank W. Lovejoy. left. Socony 
Vacuum Oil Co., and Wm. E. Mankin, public relations director of the 
Grapette Co. 


7-UP ADVERTISING ON PARADE... 


NESBITT FRUIT 
PRODUCTS, INC. 


2946 EAST lith STREET 
LOS ANGELES 23, CALIF. 


This float. designed as a “living interpretation” of the “Fresh Up Family” 
theme. was recently paraded by the Seven-Up Bottling Co. of Hagerstown, 
Md.. in a local celebration viewed by approximately 100,000 persons. 


National Bottlers’ Gazette 


y 
do more people buy 
sumers’ choice by a wide margin. 
54 


IT TAKES 35 YEARS 


to grow a good Crown Liner 


partiouha 


bordering thar 


oO 


cannot tye stripper 
wave reached about 25 veurs 
i», the cork from this first stripping os 

ill unsuitable for « vn liners 


ears must pass bef 
bark 


rk from the second and subseque 


re 
ind are ready to be strip 


nt stm 
ning 
pings 1s hose’ 


resilient ind 


irefulls 


ong lasting It 
this better quatlit rk selected by 


cork ex 


WEST COAST REPRESENTATIVE: John Mulhern Co.. San Francisco 24 


ARMSTRONG’S HI-SPEED CRO 
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es into the liners of Armstrong's Crowns 


etter crowns for vour beverage 


cork 


organization oon 


constant supply of \rrostrong 


the cork 
ind Moroceso More 
handle the specialized 


sorting. and uy iding the 


experienced 


of Spain, Portugal 


workmen 


cork for hun 


made by Armstrong 


manuiactire so many products from 


thorough knowledae ot its proper 


vet the benefit of this « xperience when 


Armstrong s Crowns any other Armstrong 


Why not profit from our « xperience? Get 


on Armstrongs Hi-Speed Crowns 
vour Armstrong representative or 


nstrong Cork 


OTP 


Prince 


Los Angeles 23, Seattle 9 


WNS 


; 
~ 
} hf 
4 
_ 
ag 
= 
4 
Phe cork in vour crows that ¢ 
hers comes the 0 | 
% 
kind af oak tree, Thes 
trees, cultivated in buying center 
Mediterranean Sea obs of bain, 
take about 35 years to start producing cork of the reds of products: 
quality required for the Armstrong's Crown Because 
trees wn aw handling. You 4 
cork prod ct, 
tol full information 
nte direct to 
3 
Glass and Closure Division. 6301 
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/ Aoventisen ~~ 
— Smart new merchandising aids! 
Associanion 


4h New advertising campaigns! 


Consumer and marketing research! 


PROFIT times like these. it's more neces 
ur never that a b er understand every facet of 
{ the beverage business prior to 

Which w why GRAPETTE invites 

: fa lable franchises. Write 

uin person with 


THE GRAPETTE COMPANY 


Incorporated 
CAMDEN ARKANSAS 
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LOTS LOWER 


MORE BOTTLERS 
USE 
HERMAN sBopies 
THAN 
ANY OTHER 


tory nutshel 
HERMAN BODIES ARE 


_-BETTER AB 


“/4e HERMAN BOTTLERS’ BODY 


Mavbe we do build HERMAN BODIES too well. Maybe we do los 
a sale occasionally because HERMIAN BODIES last so much longer 
than customers expect. But we love it that way! We intend to keep 
right on building them like that. We know the more wear we put 
into a HERMAN, the more vou ll get out of it ind sales will take 


care of themselves 


fr 


WRITE TODAY FOR LITERATURE 
AND DETAILED INFORMATION 


3 
/ ) HERMAN snly : 
IN certat 
nave 
\ \\ we “a waich : 
\ £0 15 goo ar \ 
6 \ alll \ 
} S \ not his excerpt from or 
\ 
# \ 
hg : 
14 
| — | 
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A popular brand 


means a 


constant demand...“ 


AMERICA’S 
BEST-KNOWN 


TRADEMARKS ! 


**A presold market for every new franchise! A 


franchise for your territory may be one of the 
few that is still open. Write today for details 


-— 


THE CHARLES E. HIRES CO. ) 


4TH STREET, PHILA 
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Look Insid 


and you'll see how simple carbonation can he 


The key process of carbonation gets down to a pretty simple matter when it’s ae 


_ done with a Carbo-Cooler. Instead of two separate machines, the cooling and 
_ carbonating process is combined into one—with a lot of advantages gunees up in doing so. 


For example: 


~CARBO- COOLER for 
CON VENTIONAL 


carbonated in 
transit, andenters 
reservoir cooled 


america’s Loading Line of 


less Sie 1! Cooling ond 
Equipment 


Stain 
Carbona*'¢ 


also Syrup Coolers 


and Water Coclers 


CARBO-COOLER for 
PREMIX 


WATER SYRUP IN 
WATER 


syrup from syn- 


crometer enter 


tributing trough 
and is partly di- 


tuted. Diluted 
syrup passes 
down portion of 


stainless steel 
cooling surface for cooling and partial carbonation. Water 
down balance of cooling surface, is cooled to 


34°F. and carbonated. Just before entering reservoir, 


water and syrup are thoroughly mixed. Cooled and car- 


te bonated mix collects in lower reservoir ready for filler. 


No shaking or mixing of bottles are needed after filling. 


Whether you operate a conventional filler or a premix filler, 


The Carbe-Coaler cam be for 
There 


fore, with Carbo-Cooler i= hood 
4. only with all air excluded. 


MOJONNIER BROS. CO., 4601 W. OHIO ST., CHICAGO 44, 


Vib 
\ 
+ 
Carbo-Cool 


Serve Coke cold...ice cold 


Coke is at its delicious best when 
served ice cold. Keep it in the 


coldest spot in your refrigerator. 
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(5 PROTECT THAT FLAVOR! 


... HERE'S WHY FLO-SWEET LIQUID SUGAR DOES A BETTER 
JOB OF FLAVOR PROTECTION THAN ANY OTHER SUGAR 


TURBIDITY COMPARISON OF GRANULATED AND REFINERIES REPRESENTED 


LIQUID SUGAR PRODUCTS WITH DISTILLED WATER 


UQUID SUGAR 


REFINERY A 


TREATED WITH 


BEF IN ‘ A 
ARBON ONLY | U.S. REFINERY 


FRANULATED SUGAR 


U.S. REFINERY 


OFF SHORE REFINERY 


wore 


TURBIOITY MEASUREMENTS 


— ON THE PULFRICH MEPHELOMETER 


INDUSTRIAL 62 TYPE 


WaTl® | SUCROSE INVERT SUCROSE | 


REFINED SYRUPS & SUGARS INC 


at WAVELENGTH 


RAMULATED SUG ABS 


PIONEERS 
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This man is 


helping to reduce 
YOUR 
costs.... 


Although he is on our payroll, this man is really working for you. 
With a modern device known as a shadowgraph, he is checking the 
accuracy of the dies that stamp out the shells for CCS Crowns. Why? 
To make sure that the crown shells produced in our plant are the 


most accurate that can be made 


CCS spares no expense to maintain sharp, clean-cutting, precision 
dies. Here is the secret of making smooth, fast-feeding crowns. Here is 
the answer to trouble-free bottling and lower bottling costs for bottlers and 


brewers who must operate hours and days on end without costly stops. 


This test is but one of a long series that is carried on constantly at 


every stage in the manufacture of CCS Crowns. CCS methods of quality 
control are your assurance that CCS Crowns are the finest that can be 
made. Crown Cork & Seal Company, Baltimore 3, Md. Originators 
and World's Largest Makers of Crown Corks 


Los Angeles * San Francisco 


1ch Warehouses Throughout the Nation! 


MORE OF THEM ARE SOLD THAN ANY OTHER KIND 


Gb. 

q 

| 

4 Plants af Baltimore St. Louis 


Onthe shadowgraph a greatly magnified silhouette is being compared with the master 
pattern. The slightest deviation is immediately detected. By means of this test, a constant check is 
kept on the sharpness and accuracy of the crown-stamping dies. It is one of many tests that 
insure a degree of uniformity unmatched in the industry 


Inside and outside 
dimensions of CCS 
crown shells can be quickly 
determined with these 
gauges. Frequent tests on 
these gauges are part of a 
daily routine to maintain 


the highest standards of 


sealing performance in 


CCS Crowns 


: 

: | 

- 
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GET ALL THE 
FLAVOR YOU 
PAY FOR...GET 


4 


CALIFORNIA 
FLAVOR! 


Exchange Bottlers Lemon and Orange 


are always sold in cans to seal in the 


flavor until you use them. That way the 
full flavor of oranges and lemons, nur- 
tured by sunny days and cool nights, 
clear mountain water and the mineral- 
rich soil of California, is brought to you 


at its tree-ripened peak. 


«JUICES 


CALIFORNIA 
FRUIT GROWERS EXCHANGE 
PRODUCTS DEPARTMENT 
ONTARIO, CALIFORNIA 


400 W Madison St., Chicago 6, Illinois 
99 Hudson Street, New York 13, N.Y 
318 Cadiz Street, Dallas 2, Texas 
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Cola is BIG business. And 
YOU can get your share of this business .. . 
with Double-Cola. 


Your customers will like Double-Cola. 
You'll like it, too! 

Let us send you two sample bottles 

sO you Can taste its fine quality. 


Yes, you can increase your sales 
...and your profits too... in 1952 
with Double-Cola. 


Don’t delay. Write today. 


THE DOUBLE-COLA COMPANY 


CHATTANOOGA, TENNESSEE 


ie 
¥ 
\ 
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Profits Grow—Troubles Go- 


Water Conditioning Plant 


RAW WATER 


ACCELATOR 


DRivE 


ME FEEDER OAGI ANT & CHLORINE 
FEEDERS 


RS 


* Improves Flavor 
by reducing alkalinity 
i n 
* Stops Spoilage and Foaming 


caused by organic matter 


* Removes Tastes and Odors — — 
i gives your beverages new sales pr 
an giv 
Water 
Analysis 


You can build sales —ecut operating costs — boost profits — Send for our Water 


Anal t, fill 
with this time-tried and proved water conditioning system nalysis Sheet, fi 


if in and return 
that will give you complete control over the water you use. 
with sample. You 
Over 600 of the world’s leading bottlers and brand syrup . 
J will receive our 


makers use the JBAS Water Conditioning Plant with 


laboratory analysis 
complete satisfaction. 


and report without 
Ask an Infileo representative to show you how you can cost or obligation 
get better, more uniform quality for your beverages. 


INFILCO INC. Plants in Chicage & Joliet, Mlineis 


* BETTER WATER COND: 
FIELD ENGINEERING OFFICES IN 26 PRINCIPAL CITIES 


World's Leading Manufacturers of Water Conditioning and Waste Treating Equipment 
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TODAY its 


household word 


throughout America! 
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GLASS BOTTLES 
FOR GREATER RETURNS 


Profit comes from plant operations as well as sales. 
You will find this true in ‘52 if you will standardize on 


Liberty's FLAME-POLISH Glass Bottles. 


FLAME - POLISH wd LUSTRO COLOR 


THE DISPLAY CONTAINER WITH BETTER RETURNS 


SAPULPA OKL 


In addition, Liberty's Special Fire 
Finish Insures a Superior Sealing Surface. 


Sag. GLASS CONTAINe, 
AURING k 


SINCE 1918 


War 

use | 


DELAWARE 
PUNCH 


IS VALUABLE 
TO you! 


DELAWARE PUNCH is one of the best 
known soft drinks in the nation. It's 
been America’s SOFT soft drink for gen 
erations. Now the “twin franchise” 
offers bottlers real profit potentials at o 
time when profits are vital. 


* 


Case histories on distribution prove how 
profitable DELAWARE PUNCH SYRUP 
really is! With the DELAWARE PUNCH 
“twin franchise”... combining the 7'/, 
ounce bottle and the Beverage Syrup in 
pints and quarts for home use... 
you're in a position to make some 
real money! 


WRITE FOR FULL DETAILS ABOUT THIS 
“DOUBLE HEADER" IN THE SOFT ORINK». 
FIELD. TERRITORIES STILL AVAILABLE. 


1982 by Deleware Punch Co. of Americe 


ASSOCIATES. 


SEVEN ELEVEN GULF STATES BUILDING 


Da A Texas 


: 
3 
7 
Delicious 
280109 BY Le. 
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a 
4 4 
>. 
$ 
| 
-~ 
January. 1952 


BY CAPPER’S WEEKLY AND. PUBLISHED 
MID-CONTINENT BOTTLER, BOTTLING INDUSTR 


ROOT BEER IS 


THE NUMBER TWO DRINK ~S 
IN POPULARITY asco on same survey ‘ 


RE 


Quote from Morch, 1951. issue of Mid Continent Bottler Magazine — “DAD'S and Hires ore 
; the two big brands of root beer in this study, according to the answers to Whot brand of s 
t bottled root beer do you serve at home?” (=n 
ve 
— BRAND SERVED PERCENT + 
DAD’S 25.2 
ae 
HUJRES 21.1 ye 
HOWEL’S V7 
GOODY 
Seeee see” 


sean. 


This report is based on a study mode by Coppers Farmer, 
(One of America's leading rural publications with 
a circulation of 1,360,219) 


« 
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an even half-dozen ad- 


dresses on subjects ranging from 
the inspirational through the tech- 
nical, a good attendance, and three 
community parties, the Georgia 
Bottlers Association compressed its 
33rd annual convention at Savannah 
into a single full day—Dee. 10 
Ably assisted by the Georgia Boost 
ers Club, to which the bottlers gave 
a rising vote of thanks for their 
entertainment efforts, the State 
association brought its members 
such sterling industry speakers as 
E. J Forio, Vice-President, The 
Coca-Cola Co.; C. A. Abele, Director 
of Public Health Research, the 
Diversey Corp.; W. D. Plummer, 
merchandising manager for Owens 
Illinois Glass Co.; from other 
fields, J. H. Crutchfield, Tax Con- 
sultant, Georgia Department of 
Revenue; Clarence Walker, of the 
Berry Schools, Mt. Berry, Ga., and 
J. L. Brakefield, Director of Public 
Relations, Liberty National Life In- 
surance Co., Birmingham, Ala 
The elections, accomplished on a 
single ballot, brought re-election to 
Alfred L. Barron, Coca-Cola Bot- 
tling Co., Rome, president; Wm. B 
Wallace, Dr. Pepper Bottling Co., 
Atlanta, vice-president; and R. W. 
Gould, Orange Crush Bottling Co., 
Atlanta, secretary-treasurer. Di- 


rectors elected included Geo. Cobb, 


GEORGIA SPEAKERS ... 


State Situation Good, 
Georgia Bottlers Agree 


HEAD GEORGIA BOTTLERS 


Standing—Directors John Wansley. Jr.; R. L. Rhodes; W. C. Crawford: C. S. 
Worthy and Secretary Roddy Gould. Seated—Directors Howard Holt and 
Mrs. A. J. Orme, and President A. L. Barron. 


Jr.. LaGrange; Clayton Lee, 


Sa- 


vannah; John Wansley, Jr., Tifton; 


Howard Holt, Cordele; Mrs 


A 


Orme, Atlanta and W. L 
Sanderville. 
The 


Georgia 


Bottlers 


Addressing the Georgia bottlers’ association convention were C. A. Abele; W. D. Plummer: 
E. J. Forio: Frank Snell; Clarence Walker and J. H. Crutchfield. 


Hudson, 


2oosters 
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ACCEPTED FLAVORS 


@ Successful bottlers from coast to coast have proved that P-A 
flavors are the tops in taste, the highest in ue P-A flavors 
are backed by 40 years of flavor making experience. Listed below 
are a few of the popular P-A flavors, juices and compounds . 
free samples will be sent on request 


Punch Compounds Cream Soda Compounds 
F-296 Orange-Pineappie to 10 Tip Top Cream Soda 2 oz. 


F-220 Pineapple Punch, F-702 Paco Cream Soda 402 
Imitation 1 to 12 


Cherry Compounds Strawberry Compounds 
F-321 Deluxe Black Cherry, F-101 Fruity Strawberry 
Imitation 2 Imitation 2 ot 
F-189 Paco Cherry Strawberry F-746 Paco Fruity Strawberry, 
Imitation a Imitation 4 on 


FREE! Write for free book, 
“Information for Bottiers."' 


MANUFACTURING COMPAN 


SO FIFTH STREET MINNEAPOLIS 4. MINNESOTA 
4IGHEST QUALITY FLAVORS, FRUIT JUICES, COMPOUNDS 


Damp-Tex super-enamel can be applied to surtaces 


despite moisture, heat, fumes and many other ex- 


treme conditons, Its water-proof film retards de- U se Berghausen’s 


tenoration, mereases ney, turns depressing, 


dingy interiors into gleaming, porcelain-smooth 
beauty. Resistance to fungus, 2% caustic solution, 
steam and lactic acid. One coat covers, Comes in 


white and colors. Used in over 8,457 plants, Write 


It’s Safe 
° 


~ 


CARAMELS FOR ALL PURPOSES 


by FUNGUS TEST 


Colas + Root Beer + Other Beverages 


C0.* ST. LOUIS, MO. BERGHAUSEN CHEMICAL 


THE CREAMERY PACKAGE MFG. CO. 


Netional Dist of Demp-Tex Products to the Oairy Industry 5 38 wo H L- AV. Ei 


Genera! Office 243 Washington Bivd Chicago 
“OF CANADA, L1D., 267 King St W., Torento't, Onterio INCINNATI 32 OHI 


4 


KILLS 

of 

Proved 


chose Henry Taylor (Crown Cork grams and use its services.” He Walker. Mr. Brakefield was a 


and Seal) president; Mary Shirley paid tribute to Wilbur Glenn, an- speaker at the national convention 
(Miller Hydro Co.) vice-president, other national association Board in Washington in November, where 
and Virgil Houk (Owens-I)linois member and a native Georgian, for he gave a somewhat similar ad 
Glass Co.) secretary-treasurer his work in heading the Special dress 
No controversies developed at Sugar Committee On the social side, there was a 
° the Georgia meeting, either on in- The less tangible but all import- Fellowship gathering, a buffet sup 
dustry or organizational issues, tant attributes of successful busi- per, an outdoor seafood luncheon 
which was in marked contrast to nessmen friendship, tolerance, (moved indoors because of threat- 
, other State associations in the freedom of thought and action, sup- ening weather), a cocktail party 
south. The delegates listened with port of the capitalistic system, pub- and the annual banquet and dance, 
attention and appreciation to Mr. lic relations and other topics were all thoroughly enjoyed by the sev 
Forio. who called his address “a developed in two brilliant addresses eral hundred bottlers, supplymen 
conversation between us,” discuss by J. L. Brakefield and Clarence and ladies in attendance 


some current and important phases 


of the business. He called for re- 


; newed attention to the rebuilding of 
industry and individual bottler p& 
pubhe relations, merchandising and 
* 


* advertising, the responsibilities of 4S) <. : 
management, and particularly, the | 1" 
need for retraining sales people ou fe not 00 in 3 
Mr. Abele, a sanitarian of wide 
\ ... in buying a franchised 
experience, likened the industry to 

a pyramid whose apex is profits and 4 ~ flavor line, concentrates 

base, sanitation, pointing out that YY represent only a few pen- 

Sanitation controls quality, which a. miesacase... public accept- 

in turn controls sales, and sales of, : ance of the package spells the 


course influences profits. He re- 


difference between large or 
marked on the gaps and lapses .in 
small volume, profits, or no 


current sanitation programs and 
stressed the importance of con- 5 profits. 
; tinuity of effective sanitation 


Mr. Crutchfield complimented the 


bottlers for their understanding of 
the State’s revenue program and 

their support of the new sales 
tax, which covers all products and The 0-So Franchise s 
services in Georgia, and which is 


bringing returns of $8 million 


monthly combines a short, easy-to : 
Suggesting a poster in the cab remember name with an : 
of each beverage truck which eye-catching bottle. Result 


stresses the basic tenets of sales 


... public acceptance. 
work and customer approach, Mr P 


Plummer further recommended ex- . 
Bottlers are adding the O-So 
tension of routemen training along 


: practical lines. “Don’t let lethargy line with little or no invest 
creep into your sales organization” ment. Ask for details. 
he remarked 
Pleading the cause of A.B.C.B 
membership, Frank E. Snell, Jack- 
sonville, Fla.. a member of the 
Executive Board, told the Georgia 


Take-home” 
Bot 


bottlers that “you cannot really ap- Standard 
preciate what A.B.C.B. does, and 


what it means to the welfare of the 
1931 W. 63rd St. 
industry unless you belong and par- 0-So Grape COMPANY Chicago 36, Ul. 


ticipate in national association pro- 


10-07. All-purpose Bottle 
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Wise buyers always insist 


upon quality. That is why 
leading soft drink 


bottlers everywhere choose 


Vaughan bottle openers. 


VAUGHAN MFG. CO. 
World's Largest Manufacturer 
of Con and Bottle Openers 
3211 Carroll Ave., Chicago 24 
A HALF-CENTURY OF QUALITY AND SERVICE 


Used Equipment at 50° Off! 


@ Fully Guaranteed @ For Exact Needs 

@ Prompt Delivery @ Modern Types 

Remarkable offers at incredible savings. 

2—12 Spout Liquid Red Diamond 
Filler 

32 Spout Liquid Low Pressure Filler 


YES t e both drinking Ginger Beer CEM 28 Spout Filler 

Beer round treat that the kid r Liquid 200, 300, 500, 1000 GPH 


Carbonators 

Miller Kendall 8 Head Mixer 

| Meyer 4 comp. 12 wide Quart 
Washer 

Miller Hydro 150 cph deluse 
If you're looking for a sure-fire popular drink — 

fo the entire family. New Buckner 
SYRUP FILTER | Liquid Cooler ss tower with 25 


HP Carrier compressor 
THIS YEAR IT'S GINGER BEER: 


Potter & Rayfield Instantaneous 


—dependably. Capacity type cooler with 10 HP Mills 
compressor 


DON'T GUESS...USE D & net limited. Cold Stroom 
nexpen 


construction Water Cooler with |—!5 Ton 
sive filter sheets Baker Compressor 
changed quickly. Cuts 2—24"' Infilco Filters 
production costs. Write 2—36" lafilco Filters 


} With all valves, piping and new 
or details packing 
’ ws Complete Syrup Room Equip 
667 Washington St., New York 14, N. Y. mont (Partial List only) 
Whotever your equipment needs—Contact Buckner first 
Midwestern Office: 173 W. Madison Street, Chicago 2, Ill. 
tativ Milwouk ~ let A San Pr 4 


Canadian Office: Polak & Schwors (Canada), itd. 
liquid Handling Materials and Equipment 


Box 39, Station Toronto, Ontario, Canada 
Dept.NB 2524S. Wabash Ave - Chicago 16, 
Phone DAnube 6-1344 
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5 R ttl D it larger individual shares of the con- 
Cc Oo e eposi stantly mounting sales volume. He 
stressed the importance of not rely- 


but to reinforce it with strong ad- 


So th Cc oe M tin vertising and merchandising pro- 
u arolina ee g grams 


In an open discussion period, at 

which the trend toward increasing 

78 vucs complete reorganization More and more bottled, crown deposits was noted, he joined the 
of the association, and the begin- capped products commonly regarded supporters of higher deposits with 
y of a movement toward a state as soft drinks are being exempted, the observation that bottlers could 
wide increase in deposits to 5c a and the time cannot be long when ill-afford the heavy losses currently 
bottle (splits) marked the 37th an- the tax will be removed from all experienced. N.B.G. Editor M. J. 
nual convention of the S. C. Bot beverages. The chief stumbling Becker also spoke briefly, recalling 
tlers of Carbonated Beverages at block is to find approximately his predictions and suggestions con- 
Columbia, Dec. 5, 6 and 7. A marked $4,270,000 yearly in new revenue cerning higher prices and deposits 
spirit of timism and confidence to replace it. made two years ago at the annual 
also characterized the This figure was mentioned by meeting of the State association. 

which was well attended the He too supported the move toward 

both bottlers and supplymen South Carolina Tax Commission, higher deposits and recommended 
that carton deposits also be seri- 


sottlers almost without exception one of the scheduled speakers, in 


reported the past year as a good his address to the meeting. Sub- ously considered 
one, sales-wise, and since most bot stituting for the Hon. Olin D Two vice-presidents of national 
tlers in the State are selling at Johnston, U. S. Senator who was franchise firms, and a member of 
higher prices, their financial posi- unavoidably prevented from appear- the A.B.C.B. Executive Board were 
tion is better than it has been for ing at the meeting, Jos. LaPides, also scheduled speakers. John Ta- 
many months A.B.C.B. Treasurer, almost fully re- bor, of the Seven-Up Company, 
The move toward the correction covered from a recent operation, criticized governmental policies on 
of deposit levels, with a goal as high delighted the South Carolinians taxation, spending, and foreign 
as any reported in the nation, is an with one of his witty and pertinent policy. “Perhaps we are lucky”, he 
important step toward solution of addresses. His keen analysis of the said. “We are not getting all the 
this serious problem. Progress too price and profit picture was roundly government we are paying for.” 
Was reported on a situation peculiar applauded. Mr. LaPides noted that He suggested bottlers take a more 
to South Carolina—the special 1c not many new plants had been es- active part in local and national 
per bottle tax, which has been in tablished in the last few years, so politics. 


effect here for over 25 years that existing plants were dividing Calling this a “friendly business”, 


Industry personalities who talked to the South Carolina bottlers were Frank Snell, A.B.C.B. 
THEY SPOKE... Board Member: John Tabor, vice-president, 7-Up Co.; Jos. LaPides. treasurer, A.B.C.B., and 
E. J. Forio, vice-president, Coca-Cola Co. 
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AT SOUTH CAROLINA MEETING 


Top photo—M. B. Morrow, retiring S. C. president, chats with H. S. Pyatt. 
new president and T. L. Wilson. secretary-treasurer. Center—Convention 
sessions were well attended. Here is one listening to E. J. Forio. Bottom— 
The Pepsi-Cola Bottling Co. of Columbia was host to the convention at 
a barbecue held in the spacious plant. 


an industry founded on goodwill 
and producing a product which es- 
sentially enters into the social life 
of the people, E. J. Forio, of the 
Coca-Cola Company, delivered an- 
other of his fine, inspirational talks 
to the South Carolina bottlers. He 
noted the great strides made by 
bottlers in overcoming the serious 
obstacles of the immediate past, and 
predicted a bright future for the 


industry 


Acting on six recommendations 


of a special committee, the S. C 
association completely revamped its 
organizational set-up. The dues pro- 
gram was changed to base it on 
productive machinery, (and dues 
increased); a budget of $5,000 was 
specified for each year’s operations; 
a bottler was elected as secretary- 
treasurer, replacing a paid secre 
tary, and the nominating commit- 
tee was directed to bring in slates 
with at least two choices for the 
office of president. The by-laws 
were changed to conform to these 
suggestions, and were unanimousls 
adopted by the members. The new 
elections were so conducted, and 
resulted as follows: 

President, H. S. Pyatt, Coca-Cola 
Bottling Co., Greenwood 

Vice-President, M. B. Morrow, 
Royal Crown Bottling Co., Sumter 

Secretary-Treasurer, T. L. Wil- 
son, Royal Crown Bottling Co., 
Charleston 

Board members—-A. R. Avent, 
Pepsi-Cola Bottling Co., Florence; 
J. B. Terry, Royal Crown Bottling 
Co., Orangeburg; G. S. McDowell, 
Jr.; Coca-Cola Bottling Co., 
Charleston; R. A. Jolley, Royal 
Crown Bottling Co., Orangeburg; 
C. E. Smith, Pepsi-Cola Bottling 
Co., Charleston; E. H. Carroll, Car- 
roll Beverage Co., Rock Hill: J. F. 
Karkalits, Grapette Bottling Co., 
Naval Base; C. K. Hoover, Coca- 
Cola Bottling Co., Anderson: H. G. 
Anderson, Jr., Coca-Cola Bottling 
Co., Aiken; J. C. Harris, Dr. Pep- 
per Bottling Co., Columbia; Geo 
Hartness, Seven-Up Bottling Co., 
Columbia; Morton Brightwell, Co- 
ca-Cola Bottling Co., Laurens 
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Treasury Secretary Snyder more representative than yours of and its enjoyment just as wide- 
Boosts Soft Drink Industry the small business concerns which spread. Refreshing soft drinks are 

Secretary of the Treasury John are the backbone of our great free everywhere on the American scene 
W. Snyder apparently is one gov- enterprise system Representing at the corner grocery store, at 
ernment official who feels that the as it does over 6,000 small plants roadside stands and filling stations, 
soft drink industry and soft drinks in more than 2.600 communities, it in offices and factories, and in every 
howe « definite eal vital role in the is an important factor in the prog- American home. And I might well 
Ameriean way of lite ress and prosperity of these com add that in recent years our serv- 

In an eee before the recent munities icemen have been effective boosters 
A.B.C.B. convention in Washington, “Nor does the influence of your for your product in many foreign 
D. C.. Mr. Snyder said: industry stop there. The product countries 

“Probably fa other industry is you sell soft drinks has come “Comparatively young as your 
; ‘ to be as typically American as base business is, its widespread and 


ball or the Fourth of July picnic, progressive growth since the es- 


PRODUCTION CAPACITY TO MATCH 
SPEED OF FASTEST FILLERS 


THIS IS RESPONSE! 


Speaking of response—look at this 
record! Little Jimmy Dickens. star of 
the Double-Cola Double Pleasure 
Party. heard over Radio Station 
WSM. Nashville. every Saturday 
night. is shown with just a few of 
the postcards he received from thou- 
sands of faithful fans. Not only has 
Little Jimmy Dickens received as 


many oo 1A [~~ and letters Just becouse the Ladewig Bottle Washer is so compact in de- 
— don't overlook its great production copeciy, Its com- 
power! pactness saves valuable floor space . . . its lower weight, together 
with its simplified and improved engineering, assure you great 
advantages over larger more complicated bottle washing mo- 
chines. And if you want top producti city —- you can get 
it with a Ladewig Bottle Wosher. This radically different, radi- 
cally better washer is available in a wide range of sizes and 
models up to the great 28-wide Ladewig Washer to match the 
speed of the largest-capacity fillers built. Yes . . . if you want 
MORE and CLEANER bottles per hour, per dollar . . . your best 
buy is a Ladewig Bottle Washer. 


For fully illustrated literature completely describing the many 
advantages of the Ladewig Washer — write us TODAY. 


ARCHIE LADEWIG CO. 


WAUKESHA, WISCONSIN, U.S. A. 
DISHING OUT DAD'S 


Plenty of Dad's Root Beer was served 
from this booth at the recent National 
Automatic Merchandising Associa- 
tion Convention in Cleveland, O. 
Dad's ad manager Sam Goldstein. 
left. reported that thousands of visi- 
tors stopped by for some Dad's Old 
Fashioned refreshment. 
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Novel Kadio Show ing for lunch, they automatically 

‘ er three decades ago \ novel radio program is win become the winners of a 24-bottle 

ha » it an important factor ning more friends 2nd sales—for Family Pack of Seven-Up, which is 

— ss’ ht Seven-Up in Lincoln, Neb delivered to their homes the fol- 

Sponsored by the Seven-Up Bot lowing day 

amer. 20ul sustry tling Company of Lincoln, the pro If the housewives answer the 

; mportant factor gram is called “What's Cookin’?” Seven-Up call with the standard, 
mut t economy, affording a The master of ceremonies on the “Hello,” they only get a pleasant ‘ 

ny yment for more daily radio show 11:30 a.m to conversation Car! Cc Hudson, 

people in your b neas noor makes random calls to house owner and general manager of the 


wives in the Lincoln area and, when Lincoln Seven-Up operation, esti- 
int lirect employment for 
the housewives answer, he asks mates that his development delivers 
n t ind ‘ 
, What's Cookin one to three cases of Seven-Up each 
th « ng rf 
e retail sening ¢ If the recipients of the calls re day under the novel program 


mynd by telling what they are cook 


CALENDAR GALS ... 


4 distributed from coast to 


ttled anc 
" per by over 250 leading bottlers 
co 
1 ROOT BEER in many of 


No 
ding markets 


the nation’s lea 
that opens new out 

les per stop with 
t for the bottler 


@a demand drink 


lets increases $4 


a wide margin of profi 


sound, consistent merchan 


and sales programs 


advertising 
a liberal cooper ation by 
& pone in sharing advertising ane 
promotional costs 
Franchises still available! 
Luscious lovelies dominate the 1952 
~ a calendars of both Double-Cola (top) 
Phone! Wire! Wri te / and Squirt (below). Prepared in 
a practical tack-up size. each features 
four beautiful girls. in full color. to 
MASO | & MASO | keynote the four seasons. First quar 
ter gals of both calendars are shown 
above. 
213 N. DESPLAINES STREET, CHICAGO nee 
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LIFT TRUCK SAFETY KIT 


Towmotor Corporation's 
(Cleveland. popular 
‘Plant Safety Kit.” contain- 
ing useful literature em- 
phasizing safety in the use 
of materials handling 
equipment. has been aug- 
mented by the addition of 
four new safety cartoons 
designed for use as bulletin 
board posters. The kit is 
available to all bottlers 
without charge on request. 


General Box Co. Moves 


The Executive Offices and 
Laboratory of the General Box 
Company have been moved from 
Chicago to a modern new building 
in Des Illinois Direct 
phone lines to Chicago are being re- 


Plaines, 


tained by the company for the con- 
venience of Chicago suppliers. 


Acid-Alkali-Resisting Glass 
Developed By Pfaudler 


The Pfaudler Co. has an- 
nounced development of a new acid- 
alkali-resisting glass, intended for 
use in the pH range from 9 to 12 
and at temperatures up to 212°F 

Pfaudler laboratory tests show 
that, within this range of tempera- 
ture and pH, the new glass has at 
least three times the alkali resist 
ance of the present Pfaudler glass 
and has essentially the same acid 
resistance. The new glass is not in- 
tended for use with high concentra- 
tion of strong alkalis at high tem- 
peratures 

It is anticipated that this new 
glass will be especially useful in 
processes involving a neutralization 
reaction, where the equipment is 
subjected to alkaline solutions at 
moderate temperatures. It should 
also be helpful in polymerizers for 
organic plastics, where the poly- 
merization is often carried out at a 
pH of 10 to 12, and a temperature 
helow 212 F 

Several Pfaudler customers now 
have equipment of commercial size 
lined with the new glass in plant 
use on an experimental basis. If 
the service obtained from these 
units bears out laboratory predic- 
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tions, the new glass will provide 
a better all-purpose lining than any 
heretofore available. . 


Brockway Holds 10th Annual 


Sales Conference 


The tenth annual Sales 
Convention of the Brockway Glass 
Company was recently held near 
Brockway, Pennsylvania, with 26 
members of the Sales Department 
in attendance 

The convention was under the 
direction of Sales Manager Charles 
Chintala. In addition to Mr. Chin- 
tala, speakers included R. L. War- 
ren, Sr., Chairman of the Board of 
Directors; James A. Giddings and 
Paul R. Morrow of the Sales De 
partment; Morris Tandy of Smith, 
Taylor and Jenkins, Im Pitts- 
burgh Advertising Agency; George 
W. Britton and C. F. Elmore of the 
Sales Department, and E. B. Mapel, 
sales consultant and Vice-President 
of Methods Enyineering Council, 
Pittsburgh 

An open forum was conducted by 
Mr. Chintala, and the closing ad- 
dress was given by G. A. Mengle, 
President of the Brockway Glass 
Company. 


Hyster Drum Handling Arms 


For Lift Trucks 


Two new lift truck at- 
tachments for handling drums have 
been developed by the Hyster Com- 
pany of Portland, Oregon, Peoria 
and Danville, Illinois. The attach- 
ments are the new Model “20” Two- 
Drum Handling Arms and the new 
Model “40” Four-Drum Handling 
Arms with replaceable pads. They 


ALL-PURPOSE OPENER 


Latest offering of Vaughn Mig. Co.., 
Chicago. is “Tap Boy’—an all-pur- 
pose opener. It serves as can tapper 
bottle opener. corkscrew. friction 
opener and cello-seal cutter. Cork- 
screw locks in a salety pocket when 
not in use. Unit is suggested as a 
useful premium. 


@oustma 


STAINLESS STEEL COATING 
Steelcote Mig. Co., St. Louis. has 
bowed a new stainless steel coating 
for all metal surfaces which can be 
applied by brush or spray gun. Coat- 
ing protects against rust, corrosion. 
etc.. and dries to handling in 30 to 
60 minutes (for regular use in 3 to 4 
hours). It is packed in one and five 
gallon containers. 
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feature a specially-designed, steel tions, conveyors and other supplies packaged food items distributed 
backed, replaceable rubber pad The company is headed by Morris through grocery and drug channels 

lhe standard Hyster Model “20” Aidman and his son, 8. M. Aidman This advertising agency brings to 
equipped with the new Two-Drum Mission a wealth of experience to 
Arm has an average load of 1990 Mission Names New Agency gether with top-grade creative 
lbs. With the new Four-Drum Arm W. D. Aitken, President talent and research facilities. The 
the Model “40” has an average of Mission Dry Corporation, recent Mission account will be handled 
rated load of 2800 Ibs ly announced the appointment of from the Los Angeles office of the 

The new Drum Handling Arms Dancer - Fitzgerald - Sample, Inc., Agency by Robert L. Nourse, Jr., 
ove Geld tented anal well known advertising agency, to and in the New York Office by 
a complete assembly fully inter handle all advertising of Mission Joseph H. Holmes. All gested and 
hangeable with the old arm assem products recommendations will be passed on 
blies. No special tools are necessary Dancer-Fitzgerald & Sample have by an executive emubiiies in the 
to remove and replace the pads specialized for many years in the New York Office, headed by H. Dan 
themselves or to interchange along advertising and sales promotion of cer, President 


the arm to distribute the wear 
Specifications and complete details 
are available from Hyster Com 
pany, 2902 N. E. Clackamas St., 


Portland 8, Oregon 


Ohio Bottle & Supply In 
New, Larger Quarters 

Ohio Bottle & Supply Co 
has announced its removal to new 


and larger quarters at 394 Morgan 
\ve Akron, Ohio 


The firm has been serving the 


soft drink industry since 1914, with Mission Dry Corporation executives are shown conferring with officials 
of Dancer-Fitzgerald-Sample. Inc.. Mission's new advertising agency. 


a complete stock of ne and sed 
. mn a Seated at head of table is W. D. Aitken, Mission president. 


bottles yood cases, crowns parti 


CROWNS 


As You Need Them! Py 
When You Need Them! rd 2 


PENN has been servicing the 
industry with Precision-made 


ACID PROOF CARAMEL 
FOAMING TYPE CARAMEL 


Caramel Coloring 
for ALL TYPES of 


Sompies on Request 


D. D. WILLIAMSON & CO.., Inc. 


FORTY-SIXTH AVENUE, LONG ISLAND CITY 
1901 PAYNE STREET, LOUISVILLE, KY 


Penn Cork & Closures, Ine. 
ftvergress 9.4416. 7, 8 and 9 1155 Mashatten Ave. 
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1 The John Mulhern Co., 
San Francisco, Calif., has been ap- 
pointed exclusive distributors of 
Heil beverage bottle washers in the 
states of California, Arizona, Ne- 
vada, Oregon, Washington, Mon- 
tana, Idaho and Utah. T. C. Spen- 
cer, president of this old-established 
machinery bottlers’ supply 
house, founded by the late John 
Mulhern, recently was elected pres- 
ident of the National Manufactur- 
ers of Soda Water Flavors 


Liftomatic Power Truck 
Attachment For Drums 
Marvel Industries, Inc., 


2224 Cleveland Street, Evanston, 


Illinois, has announced development 
of a new Liftomatic Power Truck 


HEIL’S 50-YEAR BOOK 


With the mailing of this attractive the Liftomatic can be attached or 
booklet to its customers and triends, 
The Heil Co.. of Milwaukee, Wisc.. 
and Hillside. N. J.. recently climaxed 
its 50th Anniversary celebration. 
Shown also is a page typical of the 
seven devoted to its product lines. 
The remaining thirteen pages cover size. The Liftomatic is mechanical 
company history. policy. facilities. 
and other details of interest. 


Attachment for handling drums. 
Made to fit any make power truck, 


removed from the truck by one 
operator in just a few minutes. Any 
drum can be handled, regardless of 
diameter, height or bead or rim 


and completely automatic. No ad- 
ditional power controls are needed, 


Write Today, 
Reserve your 

PROTECTED 
TERRITORY 
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Heil Appoints John Mulhern Co. 


B.1 24-BOTTLE CARRIER 


B-1 Beverage Company recently in- 
troduced in St. Louis this new Take- 
Home Pack of 24 bottles. The attrac- 
tive model, Miss Dolores Geolat. 
above. appeared in advertisements 
in St. Louis newspapers showing 
how easy it is to carry the 24-bottle 
carrier. 


as pick-up and release are effected 
through raising or lowering the 
truck cylinder. The unit allows 
transportation, tiering, and exact 
placement without the use of pal- 
lets or dunnage. 


Mou 2 Your’ 


\. Susiness 7 


Premium Plan! 


C.0. & W.D. SETHNESS COMPANY 
1926 SUNNYSIDE AVE. - CHICAGO 40, ILL. 
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° OAKITE REPRESENTATIVES AT 
TECHNICAL-SALES CONFERENCE are 


OF 


Field service representatives from the Cleveland. New England, New York and Philadelphia 
sales divisions of Oakite Products, Inc. 


manufacturers of specialized cleaning materials. 


shown at a recent series of technical-sales conferences in New York City. Similar 
conferences were previously held in San Francisco and Chicago. 


book on its equipment has just been 
released. Among important features 
described and illustrated in the 30 


page 


available as optional construction— 
an Accumulative Load with loading 
hannels. and an Unscrambler Type 
Load. These loaders 
are not extra tables requiring addi the 
tional floor space. but are built in 
parts of the machine 
Copies are available on request 


coils 


Accumulative 


as integral 


PP 7, MANUFACTURING CO 


59! Ferry Street Neweork 5 


ot 


to the 


blown 


book are two types of loaders The 


DASSes 


Niagara Blower Bows 


Improved Spray Cooler 


105 Lexington 
deve loped 
Frost” 


retriyveration 


moisture 


especially 
ARCHIE LADEWIG BOOK drv out 
The Second Edition of Archie Lade dry alr 
wig Companys (Waukesha. Wisc.) from 


previous 
enters throt 
through 
air passes 
and through 
Frost” 
vents the condensation of water and 
formation 
The chilled 
minus 20) 


direc 


ow as 


Write Dept. 591-C 
for samples and 
literature 


INC 


CORRUGATED PAPER PRODUCTS SINCE 


1919 


Niagara Blower Company, 

Ave., N. Y. C., has 
improved 
Spray Cooler 
and refrigerated stor 
products that are 
content of the air, 
foods which are liable to 


shrink or discolor 


igh 
the units 


Liquid solution which pre 


ice or 


air, which may be 


from the 


model “No 


applying to the 


Sensitive 


n cold 


equipment differs PORTABLE LOADING DOCK 
models in that the Speedways Conveyors. Inc., Buffalo. 
the fann and is N. Y. has introduced a portable 


loading dock for loading and unload- 
ing heavy merchandise as well as 
lighter material. Easily portable and 
locked-into position. this conveyor is 
supported to withstand heavy load- 
ing shocks. Hydraulic adjustment 
mechanism enables conveyor to be 
adjusted to any truck or car level 
height. Lower end of unit is designed 
so that cartons can be wheeled up 
on end by hand trucks. 


refrigeration 


a spray of “No 


frost on the 


20) degrees F 


spray 


VANILLIN 


ZIMCO*LIGNIN VANILLIN P. 


A Natural Source Vanillin Originated 
and Manufactured in the United Slates. 


A Finer Vanillin of Exquisite Aroma. 


SUBSIDIARY OF STERLING ORUG INC 
1450 BROADWAY, NEW YORK N.Y. 


$45 Lake Shore Drive, Chicage U1, 
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REVOLVATOR'S UPLIFTER 


The Revolvator Co., North Bergen. 
N. J.. has introduced its new “Up- 
litter’ — an elevator-type mobile 
lift truck. Easily maneuverable (it 
requires only 41° turning radius). 
and compact because of its 24” x 24 
lifting platform, the unit features 
“Dual Capacity.” the ability to han- 
dle load-limits of 500 ibs. and 1000 
lbs. The “Uplifter’ weighs only 415 
Ibs. and has a 62° lift. Its overall 
height is only 77”. 


chamber into the room, thus it con 
tains no reheat from the energy of 
the fans and, therefore, higher 
humidity air is made available 

With no loss of cooling capacity 
from accumulation of frost on the 
refrigerating coils, no interruption 
for defrosting and no reheat added 
to the air, closer control of condi- 
tions is obtained 


New Portable Fillers Make 
Useful Auxiliary Units 

A series of four- and six- 
spout portable semi-automatic, vac- 
uum fillers have been designed by 
MRM Company. Ine., 
N. Y. to accommodate small manu- 


Boy Beiter Concentrate’ Then 


MarBert Cota 
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Brooklyn, 


facturers with moderate filling re- 
quirements or as an auxiliary filler 
for companies not wishing to dis- 
turb a mass production line 

These portable fillers occ upy com- 
paratively little floor space | 110” x 
30 and are easily moved on ball- 
bearing casters They are easily 
changed over from fractional ounce 
up to quart containers. Capacities 
up to 40 per minute are obtainable 
on the six spout unit and up to 35 
on the 4 spout (based on water in 
fractional ounce containers). 


Hyster Improves Lift) Truck 


Engineering changes in 
its Model “20” lift truck will now 
permit a much more versatile use 
of this unit, and at the same time 
solve the old problem of carrying 
around a lot of heavy counter- 
weight not normally needed on 
average jobs, the Hyster Company 
reports 

Among the improvements are 
new upright assemblies and new 
load arm pins which will permit 
the use of optional additional coun- 
terweight on the standard 2000- 
pound capacity model, thus increas- 


Hyster’s standard 2000-pound capac- 
ity lift truck with extra demountable 
counterweight “pads” on back. 


NEW VENDMOR VENDOR 


Offering patrons a selection of up 
to 10 flavors. General Vending Ma 
chine Corp.'s (Chicago) new Vend- 
mor coin cooler dispenses 4 cases 
and has precool space for 2 more. 


ing or decreasing load-center or 
load capacity as the need requires 
Specification sheets and detailed 
information on the new Model 20" 
with optional counterweight are 
available from the Hyster Com- 
pany, 2902 N. E. Clackamas St., 
Portland &, Oregon 


New Pallet Roller 
Handles Loaded Pallets 


An Ace Swivel Pallet 
Roller, designed to roll a loaded 
pallet in any direction, has been 
developed by the Frank L. Robin- 
son Co., Oakland, Calif. 

Lightweight and highly maneuv- 
erable, the roller is designed to 
“fill the gap” in product movements 
without serious, costly delays and 
excessive maneuvers of labor and 
equipment. 

The unit's frame is constructed 
of high tensile strength steel, fully 
welded. Bearings and casters are 
made for heavy duty 


Ale Flavors 


— FEATURING — 
MONTE CRISTO 


THESCO 


A Full Line of Distinctive Extracts 
and Concentrates 


THEALL & PILE, Inc. 
297 Pearl St. 


New York 7, N. Y. 
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Your 


Flavor & 
Extract Supplier for the New Year! 


tribute the high qual 


nated ind 


Rew 70 


National Aniline Division 


Rogers has been oppointed 
dent of National Aniline Divi 
Allied Chemical & Dye 

or effective December 1 


Executive 
ident of National 
since October 

M. Maxwell 


Rogers has been 


Aniline 


D. G. ROGERS 


ity CONRON line 
Certified Food 


1950 He 


“Ampriva sb 


AB 
WHITNEY SALES HEAD 


Harold W. Beder, Jr. has been named 
general sales manager of Whitney 
Chain Co.. Hartford. Conn., President 
Winthrop H. Whitney has announced. 
Mr. Beder is a marketing and mer- 
chandising specialist. 


Vale & Towne, Philadelphia Div. 


James H. W 
appointed 
of the 


Conklin 
Sales 


has been 
General Manager 
Philadelphia Division, Yale 
& Towne Manufacturing Company, 


it Was announced recently by Elmer 


24-CASE BEV-MASTER 


‘COOLERS 


for efficient WET or DRY operation 


5-Sided refrigeration. 
5-Year Warranty on compressor at no extra cost. 


Saves you $5.00. 


6-CASE BEV-COOLER 


6-CASE BEV-FOOD 
Write for literature and prices 
MANUFACTURING CORP. 
E. Kibby St. Lime, Ohie 
argest Manufacturer of Private rand Kefrigerators 
"Trademark Reg. U.S. Pot. OF 


J. H. W. CONKLIN 


F. Twyman, vice - president - in - 


charge. Mr. Conklin succeeds James 
P. Kinney, who is taking over Yale 
& Towne’s distributorship in 
Angeles and Southern California. 
Mr 
experience in materials handling 
for several years prior to this was 
Sales Manager of the Industrial 
Truck Division, Clark Equipment 
Company. He Yale & 
Towne from the Sales Department 


Los 


Conklin has had considerable 


comes to 


of the Pangborn Corporation, Ha- 
gerstown, Md 

He is a president of the 
Materials Handling Institute and 
a member of the Society of Auto- 
motive 


past 


Engineers 


4 There’s Profit in PAL 


PAL, INC., 1625 K ST. N. W. 
WASHINGTON 6, D. C. 
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7-UP SALES LEADER 

Robert E. Britton recently joined the 
Seven-Up Company as a Sales Con- 
ference Leader, it has been an 
nounced. 


Chas. Pfizer & Co., Ine. 

Dr. John C. L. Blagg has been 
named assistant superintendent of 
the Brooklyn, N. Y. plant of Chas 
Pfizer & Co., Inc., it has been an 
nounced by John E. McKeen, presi- 
dent of the firm. Dr. Blagg has 
been with Pfizer since 1936 


Dixie Cup Company 

Dixie Cup Company ap- 
pointed R. A. Ostram as Assistant 
to the National Sales Manager of 


Guaranteed to be the finest Acid-Proof Caramel Color on the market, 


it is brilliantly clear, free flowing, and exceptionally strong. 


You take no chances when you take advantage of our experience and 


service. You are assured of quality and dependable performance, 


backed by 70 years devoted to the manufacture of fine Caramel Colors. 


SETHNESS PRODUCTS COMPANY 


1300 W. DIVISION ST., CHICAGO 22, ILL. * 41-11 29th ST., LONG ISLAND CITY 1, N.Y 


Food Container and Vending Divi- 
sion. He replaces Craig Moore, new 
Sales Manager of the Middle Atlan 
tic Region 

Mr. Ostram, formerly Food Con- 
tainer Specialist for the Middle At- 
lantic Region, will be in charge of 
vending sales 


Nedicks, Inc. 
Walter S. Mack, Jr., President of 


NAMED BY HIRES 
Thomas M, Kennedy. above, has 
been appointed manager of Charles 
E. Hires Company's Milwaukee plant 
operation. J. D. Moore. general sales 
manager of company plants, has re- 
ported. Mr. Kennedy has been affili- 
ated with Hires since 1937. 


National Phoenix Industries, Inc., 
has announced that the Company 
has completed the full payment for 
the purchase of Nedick's Inc., and 
that all directors representing the 
old management had resigned 
Officers of the new Nedick’s are: 
Walter S. Mack, Jr., President; 
Abraham M. Rosenthal, Vice-Pres- 
ident in Charge of Store Opera- 
tions; William Geisler, Vice Presi- 
dent and Assistant to the President ; 
George J. Wise, Vice-President in 
Charge of Real Estate; Burt M. 
Strouse, Vice-President in Charge 
of Franchise Stores; Albert Fink 
Milton, Secretary; Adam Mele, As- 
sistant Secretary and Comptroller. 


Vaughn Manufacturing Co. 


Vaughn Manufacturing Co., Chi- 
cago, has appointed Leonard Rich- 
ardson as west coast representative 
to the beverage trade. Mr. Richard- 
son will headquarter at Merchants 
Exchange Bldg., San Francisco. 


James Vernor Co. 


Carl Crumley, manager of the 
Cincinnati branch of the James 


| TODAY ... ORDER YOUR TRIAL GALLON 


Manufacturers of WOODEN BOXES 
or «very 
TIOGA AND MEMPHIS STREETS 
PHILADELPHIA 84.PA 


January. 1952 
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OF NEW ... SENSATIONAL 


CLEAR CHOCOLATE 


oN “The chocolate you can see through!" 
pH @ Made of Pure Chocolate Bean Extraction 
@ Will not spoil 
@ Al-21 concentrate 
J ®@ No powder—No milk—No preservative 
$8.75 per gallon—F.O.B., N.Y.C. 


SALIENT FLAVORING CORP, tee 


Costs No to Use... Our 
ACID-PROOF CARAMEL COLOR 
9697880 
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MONTREAL & All American (2 0z.)\—DUALL & +1731 (1 02.) 


PALE DRY GINGER ALE EXTRACTS 
ox) WHITE SODA EXTRACTS 


PLUS Veko’s free laboratory analysis of 
your product . . . Produce better sales! 


| 


GINGER LABORATORIES DIVISION 


E- KOHNSTAMM 


329 CANAL STREET 
NEW YORK 13, N.Y. 
Telephone. WAlker 5.1504 


TRUCK BODY MAKER 


NAMES SALES ENGINEER 


Cen-Tennial Cotton Gin Co., Colum 
bus, Ga.. has named M. Bernard 
Johnson as Sales Engineer of its 
Truck Body Department. Mr. John 
sons responsibilities will include 
sales. engineering and development 
work. His experience aided in the 
development of the 5-Wide beverage 


NAMED BY HUDSON 


Hudson Manufacturing Co.. Morton 
Grove. Ill.. has announced the ap 
pointment of Robert A. Lamson. Jr. 
as Vice-President and General Man 
ager. The 63-year old firm imports 
and manufactures Vanilla products. 


MASON’S PROMOTES RISING 


Ralph E. Mason, President of Mason's 
Root Beer Company. Chicago. has 
announced the promotion of Paul E. 
Rising. previously assistant to the 
Pacific States Regional and Sales 
Manager. to the post of Mason's Re- 
gional Sales Manager for the West 
Central territory. Mr. Rising. a 20- 
year veteran in the beverage field, 


Pepsi-Cola Metropolitan gottling 


is experienced in both plant opera- 
tion and product merchandising. 


body now being produced by the . + 
company Co.. and general manager of the 


company's plant in Long Island 
City, New York, according to Em 
mett R. O'Connell, company presi 


Vernor Co Detroit, Mich 


has re 


Dr. Pepper Co. 


cently also assumed supervision of dent. The L.I.C. plant, said to be Dr. Pepper Company Dallas. 
the Columbus and Dayton branches the largest single bottling plant in Tex., has reported the appointment 
President James Vernor has an 


the world, produces one million bot 


of two additional zone managers 

largest They are Max W. MeNeil, who 
metro will cover West Texas 
politan New York including Man and New Mexico, 
Philip H. Rubenstein has been hattan, Brooklyn, Bronx and Queens 


promoted to vice president oft the boro 


nounced 


tles daily, and services the 


single market in the world 


Colorado, 
and Maz 


whose territory comprises sections 


Pepsi-Cola Company n 
rreen, 


ighs of Kansas, Missouri, and Oklahoma 


The World’s 


STAR Best 


TRADE MARK REG. Opener 
SLATIONARY 
BOTTLE 
OPENERS 


Eliminate loss of 
bottles and contents. 
Prevent danger to 
the public. 

Have long life. 


Brown Manufacturing Co., Inc. 
NEWPORT NEWS, VA. 


In Bottle Washers, Condensers and 
Other Water-Using Equipment 


NOW IT WORKS 
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ARIZONA 
Ownership of the Seven-Up plant 
Douglas is now in the name of a 
orporatior Seven-Up Bottling 
Company of Douglas. Incorporation 
papers list J Jones R 
Cowal Dupree and Joe E 
Stevens as directors. Mr. Dupree 
is manager of the plant, and Mr 
Stevens is owner of a Seven-Up 
plant in Deming, New Mexico 
Valley Bottling Co., Phoenix, re 
cently installed a Heil bottle washer 
CALIFORNIA 
\ Miller Hydro automatic case 
packer has been installed by the 
Seven-Up Bottling Co., Santa Bar- 
bara Redwood Beverages, Eure 
ka, has installed an Evans solution 
heater Gold Seal Beverage Co., 
San Francisco, has purchased an 
Evans heater and a 6-wide soaker, 
formerly part of the equipment of 
the Wonder Beverage Co., Rich 
mond, Calif A bottling plant 
has been opened at 2461 E. Miner, 
Stockton, by Harold T. Hops, L. W 
Van Doren and Ray M. Crosby for 
the bottling of Bireley’s beverages 
The Shasta Water Co., located 
it 699 Brannan St., San Francisco 
. since 1889, has sold this property, 
Wie nd will move before March 1, 1952 


1551 Bancroft St., where a build 


s being erected to meet its sp 


f requirements. The new quar 
ters wil mout one and one 
half times the present space and 


operations to be on 
w washers, fillers and 
equipment will be in 


ian J. O'Connor, for 


merly manager of the Los Angeles 
plant, but more recently in charge 
of operations at Sacramento, has 
been chosen vice president and yen 
eral manayer The Los Angeles op- 
eration is now on a franchise basis 
and the Sacramento plant is to be 
closed and the franchise given to 
the Sacramento Bottling Co., to be 
operated by the Kist bottlers there 


BOTTLER 
BRIEFS 


Other new Shasta franchises in the 
Sacramento and San Joaquin Val- 
levs are the Nesbitt Bottling Co., 
Stockton and the Pepsi-Cola Bot- 
tling Co., Mount Shasta City. Wil- 
liam A. Buzick is president of the 
Shasta Water Co 


GEORGIA 


Royal Crown Bottling Company 


NEW PLANT . .. MODERN EQUIPMENT 


Here's the new Mineola, plant (top) of the Seven-Up Bottling Co., Inc.. 
Brooklyn. N. Y. Major equipment (below) consists of a 40-spout Meyer 
Dumore Syn-Cro-Mix unit, a 24-wide Meyer-Dumore bottle cleaner, a 
Standard-Knapp case packer. and complete stainless steel syrup room 
equipment. The 18.000 square-foot plant has a capacity of 300 bottles 


per minute. Operation is completely palletized and is capable of loading 
and unloading a truck in five minutes. 
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HOW 
HIGH LUSTRE WORKS 


Vs ‘ FOR YOu 


— your brand spark extra sales. 


CLEAN, gleaming Duraglas beverage 
bottles have a high lustre that helps 


This lustrous finish on the side walls 
of Duraglas bottles is the result of ad- 
vanced techniques of bottlemaking by 
Owens-Illinois to insure dependably 
strong, high-trippage bottles of uni- 
form quality. 

In addition, this high lustre on 
Duraglas beverage bottles helps to pro- 
vide greater resistance to wear, heat, 


cold, and washing solutions. So remem- 
ber, for all your beverage bottle needs, 
look to Owens-Illinois with the world’s 
largest glass container laboratory, the 
Duraglas Center. 


Las Beverage Bottles 


OWENS-ILLINOIS COMPANY * TOLEDO |, OHIO BRANCHES IN PRINCIPAL CITIES 
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of Augusta has recently installed a 
completely-automatic Miller Hydro 


case and carton packer 


IDAHO 


The Pepsi-Cola Bottling Co., 
Twin Falls, has welcomed home 
J. H. Levander, one of the owners 
of the business, following more than 
a year of duty with the U. S. Air 
Force 


ILLINOIS 

T. L. Jackson, general manager 
of the Streator Coca-Cola Bottling 
Works No. 3, Inc., 


that arrangements have been made 


has announced 


to establish a branch of the company 
in Ottawa, Ill. A warehouse will be 
established in Ottawa as soon as a 
suitable location is found, with 
three trucks operating out of that 
city. The Ottawa branch will be 
under the supervision of William 
Bell, who is sales manager for the 
Streator plant 


INDIANA 


Coca-Cola Bottling Co. of Jasper 
Inc., Jasper, recently held an “open 
house” in observance of a quad 
ruple anniversary of the Coca-Cola 
firm and members of the Kremp 
family, who have been associated in 
the bottling business in Jasper for 
&5 vears, and have held a Coca-Cola 
franchise in the territory since 
1916. O. A. Kremp is manager of 
the firm 


IOWA 


Centerville Bottling Works, Cen- 
terville, recently was sold by E. J. 
Riepe to Vic Bonel and Jack Morris. 
The firm is one of the oldest bot- 
tling establishments in the com- 
munity, having been founded in 
1884. The new owners plan to ex- 
pand their services throughout 
southern Iowa and northern Mis- 


sour}. 


NEBRASKA 


Seven-Up Bottling Co., Lincoln, 
has recently purchased a 32-spout 
Liquid low pressure unit. The firm 
is headed by Carl C. Hudson, owner 


and general manager 
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PALLET LOADING SPEEDS THE JOB 


Three new 4-bay pallet route trucks, designed and built by the Hesse 
Carriage Co., recently were put into service by the Seven-Up operation 
in Kansas City. The bodies have a capacity of 266 cases of 7-Up's 24 
bottle half-depth case. or 380 cases of the 24-bottle Family Pack. Two 
Yale & Towne fork-lift trucks take care of the loading-unloading opera 
tions. 


DAD’S TV SHOW SPUR TO SALES 
Fun. frolic and plenty of Dad's Root Beer, make the Dad's Root Beer 
sponsored “Junior Carnival” one of the most popular shows in New | 
Jersey. Backed by an extensive 22 consecutive week tie-in newspaper 
promotion. this children’s participation show (on TV every Saturday 
afternoon) is setting new sales records for Dad's Newark bottlers. 


TROUBLED WATERS . . . DAMAGED PLANT 
Here's another photo of the summer floods in the midwest... as they 4 
affected the Grapette Bottling Co. of Abilene, Kansas. This plant was ; 

one of a number of operations damaged by the raging flood waters. 
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NEW MEXICO 
Kerley who 


eit 
(,ranviile 


id his 


recently 
interest in the Coca-Cola 
Bottling Co. of San Angelo, Texas 

Joe Sanger, has purchased the 
Coca-Cola sgottling 


Clovis, N. M 


Campbell 


Company of 


from G. A. and Dale 


NORTH CAROLINA 


Pepsi-Cola Co New 


Kern recently installed a com 


pletely-automatic Miller Hydro case 


ind carton Norman 


packer 


Lineback has been promoted from 
salesman to supervisor at the Seven 
Up Bottling Company of Winston 
Salem Capitalized at $50,000, 
Nehi Bottling Co. of Rocky Mount 
Inc., has obtained a charter from 
the Secretary of State to buy and 
sell bottled drinks. Incorporators 
are R. L. and Florence Walker, and 


Joseph Earmon 


OHIO 
A $1 


and improvement program is now 


million plant remodeling 


The Perfect Pacr..... 


Goody Root Beer and Goody Orange Drink... the pair 
that is chalking up record sales! Goody's rich, delicious 


flavors win friends fast and bring repeat business. Bottle 


sizes to best fit your market; point of sale advertising; a 
sound promotional program—all boost Goody sales and 


profits 


There may still be a Goody franchise available in 
your territory. Wire or write for details today! 


THE GOODY COMPANY 


Minneapolis 1, Minn. 


318 Seventh Ave. N. 


FAMILY AFFAIR 


Roy Vigus. Double-Cola bottler in 
McPherson. Kansas, can't complain 
about his family interfering with his 
business. Matter of fact. his wife 
takes care of all office detail. allow- 
ing him time to personally contact 
every one of his dealers at regular 
intervals. Whats more, his two 
young sons, Jimmy and Danny (not 
shown). help out on production dur- 
ing the summer months. 


underway at the Cleveland Coca- 
Cola Bottling Co. W. T. Wood is 
general manager H. W. Easter- 
lin, manager of the Coca-Cola bot- 
tling plant at Columbus, has been 
elected president of the Coca-Cola 
Bottling Company of Ohio 


OKLAHOMA 

Construction of a new plant for 
the Dr. Pepper Bottling Co., Hugo, 
J.T. Bailey 


is now near completion 


is Manager 


OREGON 
Arrangements have 


pleted for the opening of a new Dr 


been com- 


Pepper plant in Medford, according 
to E. M. Dosser head of the parent 
Dr. Pepper Company's franchise de- 
partment. Owner and manager of 
the new plant will be R. G. Holcomb 

The plant of the Mission Orange 
Bottling Company, at McMinnville, 
has been completely remodeled 
Harley E. and Don E 
Blackburn have repainted the in- 


Owners 


terior of the building, installed a 
new syrup room with stainless steel 
tanks, and enlarged the office facili- 
ties W. W. McKalips, for the 
past two and a half years a partner 
with T. A. McMinn in the Pepsi- 
Cola Bottling Co., Corvallis, serving 
as general manager, is now full 
This plant 
bottles 


owner of the business 


serves two counties and 
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Mason's Root Beer and Nesbitt's 
Orange, in addition to Pepsi-Cola 

The Coca-Cola Bottling Co., 
Medford, which has built a new 
plant to house its business, has in- 
stalled a Western water treating 
system 


PENNSYLVANIA 


Operations in the Stoner Bever- 
age Company, Harrisburg, Pa., have 
been palletized. The 
Seven-Up operation recently added 
a new Clark fork-lift truck with 
pallets to its line of equipment 


completely 


Paul G. and Clarence G. Stoner are 
owners An addition to its pres- 
ent plant will shortly be constructed 
by the Thomas Boyle Bottling 
Works, Williamsport 

A Frostie Old Fashion Root Beer 
franchise recently was awarded to 
the Clicquot Club Bottling Co., 
Philadelphia, headed by William 
Smith. The Frostie phase of the 
business will be operated as the 
Frostie Bottling Company of Phila- 
delphia 


TENNESSEE 
Pepsi-Cola Nash- 
ville, is planning the erection of a 


Charles B 


Bottling Co 


new $100,000 plant 


Gordon is manager 


Alfred A. Riedmann. head of Willow 
Springs Bottling Co., Omaha, Nebr. 
(shown here with Mrs. Riedmann). 
was selected by the American Legion 
to represent the State of Nebraska 
in the laying of wreaths at the Tomb 
of the Unknown Soldier on Armistice 
Day. Mr. Riedmann’s late son, Larry. 
who was killed in the Korea fighting. 
was buried with full military honors 
in Fort Leavenworth. Kansas. 
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Bottling Co. of Roanoke. J. H. Van- 
Deventer is head of the firm. 
shortly intends to move into a new WASHINGTON 
location at 1518 Washington Ave- The 
nue. The new facilities have 15,000 


TEXAS 


Houston, 
Pepsi-Cola Bottling Co., 
Wenatchee, has installed a Western 


square feet of floor space Nu- lime treating system 


WEST VIRGINIA 


Installation of a new 


Grape Sun Crest Bottling Company, 
of Houston, has installed a Miller ‘ 
Evans 
Washer and a solution heater at the 
Bottling 
Parkersburg was 


Hydro case and carton packer 


Seven-Up Company of 


VIRGINIA 


A Hires Root Beer franchise was 


announced re- 
cently. J. W. Treharne is president 
recently granted to the Canada Dry 
| 


of the operation 


Take steps NOW to add new 
sales appeal to your products with... 


PEACOCK BRAND 
CERTIFIED FOOD COLORS 


MANUFACTURED AND DISTRIBUTED BY WM. J. STANGE CO, 
CHICAGO 12, ILLINOIS OAKLAND 21, CALIFORNIA 


Also Mfgr's Stange Cream-of-Spice Seasonings 
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Only One 


Beverage Cooler With All These Advantages! 


its KELVINATOR! 


+ 


* 


é 
- 


@ Completely engineered and built by one manu- 
facturer—the oldest in the refrigeration business. 


@ Cabinet completely sealed against moisture. 


@ 5-year warranty on sealed mechanism. @ Financing plans to suit your particular needs. 


@ Alclad aluminum tank. @ 44 distributors available for sales, service and 


@ Can be used wet or dry. finance assistance. 


Heverage ( voler Department 
-Keivinaron Conroaation, Dept. No. NB-1 
14250 Plymouth Road, Detroit 32, Michigan 
Gentlemen. Please send me pricing information on the new Kelvinator Beverage 
Cooler Also send me without cost of obligation your Wustrated bookle: 
“Bottlers’ Operating Guide™ containing information on how to sell, service and 


FILL IN THIS COUPON and ' 


finance my own Cooler Program 


leave the rest to 


DIVISION OF NASH-KELVINATOR 
CORPORATION, DETROIT 32, MICH. 


STREET ADDRESS 


| 
| NAME | 
| 
| 
| 


. ZONE 
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Got a minute 
Have a Hires! 


Mundean Manufacturing 
a Co. (Columbus, O.) has as- 

sumed active ownership of 

the Ideal Dispenser Co 
(Bloomington, Ill.), according to word received from 
Fred H. Dean, Mundean president. Mundean Manu 
facturing has been the major cabinet supplier for 
Ideal since World War II. Mr. Dean will also serve as 
president of the Ideal Dispenser Co., pioneer concern 
in the coin cooler field which has been manufacturing 
“Selective” bottle beverage vendors since 1935. Ralph 
Warner and Harold Smalley, former owners of Ideal, 


remain with the company in an advisory capacity 


* 


Highlighting the import- 
Orange-Crush Special ance of the rapidly ex- 
Syrup panding cup vendor market 

as a volume outlet is the 
development by Orange-Crush of a special vending 
syrup for these machines. This new product contains 
the same amount of orange juice as the original 
Orange-Crush fountain syrup, but the particle size 
of the juice pulp has been reduced by a special process 
to facilitate its flow through the fine openings in cup- 
type automatic merchandisers. J. O. Young, Jr., sales 
manager of the company’s Fountain Division, told the 
“Cooler Corner” that the product is designed “to be 
free flowing for use in high speed vending equipment” 
and stated: “The well known outstanding quality 
for which Orange-Crush fountain syrup is famous will 


also be found in Orange-Crush vending syrup.” 


* 
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VENDOR AND COOLER NEWS 


@ PLACEMENT 

© FINANCING 

@ MERCHANDISING 
© MARKETS 

e CosTSs 

SERVICING 


NEW MODELS 


A good-will builder for 

bottlers with vendors in 
Panel Ad Tie-Ins industrial sites is the utili- 
zation of automatic mer- 
chandisers to tie-in with basic plant management 
programs, such as safety drives. Some bottlers have 
mounted safety slogan plaques on the front of coin 
coolers, while others, using bulk vending equipment, 
imprint an appropriate message on the paper cups. In 
Youngstown, O., the Coca-Cola Bottling Co. has gone 
one step further by placing a special message panel on 
the rear of the delivery trucks it uses to serve a vendor 
route in the huge Ohio Works of the U. S. Steel Co 
In cooperation with that firm’s intensive safety pro- 
gram, the panels show a worker drinking a Coke against 


a steel mill background, with the “Safety First” mes- 
sage prominently displayed, followed by the bottler’s 
“Work Refreshed” slogan. Similar truck panel tie-ins 
are being used on vending routes in mills at Gary, Ind. 
and Johnstown, Pa., and the idea is slated for utiliza- 
tion at a number of other steel plants around the 
country 

Final figures in the soft 
Cinema Coverage drink sales survey made by 
Soaring “Modern Theatre”, a sec- 
tion of the exhibitor trade 
journal “Boxoffice’, show that 69°; of all responding 
indoor motion picture theatres market beverages. Of 
these houses, 88°) handle carbonated and 39% non- 
carbonated thirst-quenchers, while the carbonated 
drinks tally 83°, of the volume, and “still” beverages 
17°;. On an overall basis, 37% of the picture palaces 
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ever. this ae of bottle endors imt{ to , in nor 


system 


more than one merchandis 


employ 


fountainettes 


and 


ivy method 


Circuit manayements are more drink 


smaller houses 


of the non-circuit and 40 of the cire t theatres with 


than 


S00 seats do no merchandise so drinks 


urvey observes that “Coin operated cup machines 
a slight margin the most widely used method ot 
drink dispensing ind notes ‘Some of the big circuits 
reported that they and their concessionaires use these BEVERAGES-FOR-WORKERS AIDS PRODUCTION 
machines as their only beverage dispensing method Convinced that workers produce more when they have 
th ready access to refreshments. many large factories 
$y placing a suffer number of the machines 1 a have installed vendors on their work floors. At the 
lobby, fover, and mezzanine, large crowds are efficiently big Greenlee plant in Rockford. Ill., this 4-flavor 1,000 
rr ; : cup Spacarb (Stamford, Conn.) serves as a handy 
se disp sers predo nantly two-dri 
* erved lese dispensers are predominantly tw ’ source of thirst-quenchers for employees. 
ind three-drink vendors. Moat of those reported ser 
ing only carbonated drinks, but some include one of the 
With Dr. Pepper planning 
popular non-carbonated beverayes.”’ While large houses Dr. P N.Y ' k ' lit 
and first-run cinemas are apt to restrict the carrying ee Cup 
4 Debut Eastern territories where 
of drinks into the auditorium, 58 of the reporting 
the product is not currently 
houses permit this practice. Some theatres have a ; 
- marketed, cup machines will apparently play a role it 
pohey of “partial restriction requiring children to : 
ntroducing the drink to consumers. In a merchandis ® 
consume beverages at the point-of-purchase, but place ; ; 
| I i Ing test u Indianapolis, the parent company placed i 
no restraint on adult purchasers Viewing soft drinks - . 
number of its own single-drink cup vendors on locatior 
us major item on the movie refreshment bill-of-fare ; 
o achieve “paid sampling More recently the drink 
the survey finds present trends indicating that 75 : 3 
t u ‘ it t d ‘ i has been launched York City as a aplactios 
of the nation’s indoor cinemas will be selling soft drinks , i : $ 
multi-flavor machines operated by Automatic Canteer : 
n the near future 
, aphisiaics : Initial use of Dr Pepper is being made in the heavy 
traffic Grand Central rail terminal and subway statior | 


sites, While one machine carries an illuminated display 


sign plugging the product 


With 


some 


sections of the 


vlobe operating exclusively 
Vendors Take Tokens n paper currency, it would 
on pape cu en 


ippear that suct areas 
could not utilize coin coolers However an Ideal 


Bloom 


on, Tl vendor equipped to operate on spe 


Clally-designed tokens, was recently st ped to Japat 


for use by a Bireley's bottle An attendant 


will be 


posted at the machine to sell tokens for paper money 
Explaining the move, M. A. Collison, manager of Bire 


ley’s export franchise department, notes that: “Our 


account there, in opening a new area, felt that it would 


ittract enough attention so that the value of auch ar 


irrangement for publicity and product introductior 


VENDING AT WOOLWORTH'S might well be worth tt 


e cost.” Additional employment 


In busy Woolworth 5 & 10 cent stores in the N. Y. f coin coolers in Japan will depend on the experience 
Metropolitan area. cup machines supplement counter gained through this experiment Meanwhile, tokens 


facilities and register “plus soft drink volume. In one 
of the busier outlets. this 3-flavor 1000 cup SodaShoppe 
(Automatic Products. N. Y.) is spotted next to a lunch 


ire also being employed to work vendors in the Philip 


pine Islands, where there's a smiliar lack of coins. Witt 


i route of vendors on location, the San Miguel Brew 
counter to serve patrons who want a thirst-quencher 
in a hurry. ery, operating Coca-Cola plants in Manila and half a 
dozen other cities around the Islands, has obtained 
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utilize cup vendors and 7 feature coin coolers. (How me j 
= 
circuit) cinemas The bottle-poured-into-cup ay 
using manual cooler) prevails in 19 ‘4 - 
¢ 
conscious, with 79 handling beverages as against 
oo of the non-circuit Applying a ze vardstick 
are jess apt to sell the product, as 48 
3 
'= 
why ‘ 


switches 


Now Available to Manufacturers 


OVER 1,000,000 NATIONAL SWITCHES AT WORK IN THE VENDING 
INDUSTRY PROVE THESE SUPERIOR SWITCHES ARE TOPS!... 


Gives extra return force! 


Cannot b ; 
© Activated by 


Use! |< interch 
angeab| 
with other Nationa] Switches 


Designed for all light 


action °Pplication below 
amp’s Capacity! 


(N ATIONA L) REJECTORS, INC. 


5100 SAN FRANCISCO « ST. LOUIS 15, MO. 


Greatest Name in Coin Control Devices* Near You, a NATIONAL SERVICE CENTER with Factory-Trained Engineers: NEW YORK+CHICAGO+ST.LOUIS+LOS ANGELES 
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‘ 
SWITCH 
Dimensio 
"MS: 
PProximately 
1 
by 16 wide, 
4 high, 
16 deep. 
= 
i 
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offers you a COMPLETE LINE 

of non-clogging CENTRIFUGAL PUMPS 
for Dairy and Food Processing 

Chemical-Bottling and. 

General Industrial Use 


Tri-Clover STANDARD SERIES SANITARY TYPE. This model hos 
been designed for the non-agitating, efficient pumping of milk, 


food products such as diced carrots, cream style corn, tomatoes, 
applesauce, relish and beverages. It is also practical in brew 
res and for the pumping of drugs and chemicals in solution 


Tri-Clover “PUMP KING” SERIES SANITARY TYPE Designed for 
very efficient operation at 1800 and 3600 RPM, and especially 
where high speeds are required, through heaters, coolers, filters 
clorifiers, etc. The 3600 RPM model is especially applicable in 
the doiry industry where high head and low capacity are essen 
tial, and for handling low and medium viscosity liquids in the 
food processing industry 


Tri-Clover HEAVY DUTY INDUSTRIAL TYPE. Here is the model 
that 1 19 demand to pump Lates, weter, brine, light oils, chem 


reals, paints, brewery products, and liquids in the food process 
ing treld where lines are heavy | PS. type This model offers 


Quick disassembly features for ease in cleaning 


WRITE FOR NEW 
PUMP CATALOG 
250 contain 

ing valuable dota MACHINE CO. 
for selecting the 
right pump tor 
every application 


government permission to mint 500,000 discs. Used 
© operate the vendors, these are somewhat smaller 
than a [ S. dime, carrving the English inscription 
For use in Coca-Cola vending machines only” on one 
side and the San Miguel insignia on the other. Tokens 
vere used a few years ago in Mexico, when that coun- 
try had no single coin that could operate the first Coke 


endors ¢ mploved south-of-the-border 


Speaking to breakfast 

Vending Zooms Pepsi meeting of Pepsi-Cola bot- 
Syracuse Sales tlers during the recent 
ABCB convention in Wash 

ington, parent company president Alfred N. Steele 
discussed volume gains registered during 1951 and 
cited the record of Tommy Duncan at the Syracuse, 
N. Y. plant as one of the year’s peak achievements 
Because of a “sound vending program”, Pepsi-Cola 
Svracuse Bottlers, Inc. was 185°) ahead of its Septem 
ber sales of 1950. One of the major automatic mer 
chandising expansions made by this plant was the 
installation of a large number of coin coolers at nearby 
Sampson Air Force Base, a training center for recruit 
airmen. Pepsi-Cola Syracuse has spotted Vendorlator 
Fresno) 220’s and Mills (Chicago) 120’s around the 


post to produce plenty of “plus” volume 


Aiming at pushing its 7-0z 

bottle in 1952, Canada 
Canada Dry Evaluations Dry’s annual stockholders’ 
report explores both cooler 
and vendor potentials. While the firm recognizes that 
“Automatic vending machines have become an im 
portant outlet for carbonated beverayes”, it does not 
plan any expansion in the field at this time because of 
the current economic situation. In commenting on 
manual coolers, the report notes: “Our greatest op- 
portunity remains to be exploited, however, and that 
is widespread placement of this small bottle in self- 
service beverage coolers. Because of the practical need 
for uniform prices on all beverages in such coolers, 
this step must await the establishment of such uni- 
formity on a broader scale.” Also active in syrup sales 
to cup vendor operations, the Canada Dry report makes 
this comment: “Most vending machine operators are 
hoping for a ten-cent price, and meanwhile are forced 
to shop for their beverage syrups on a price basis. To 
accommodate them we have stabilized our syrup prices 
at a low but still profitable level.” 


Many a_ service call for 
Clean Rejectors Cut vendor repairs can be at- 
Calls tributed to a dirty coin 

mechanism, and some bot 
tlers are reported to have eliminated 75% of this 
trouble through an effective policy of “preventative 
maintenance” on rejectors. In discussing the topic 


at the recent NAMA Convention, Clarence Suker of 
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Mr. Window Streamer 


in important new member 


t takes e than just a good 
ge to make a profit 
lays... you need 

“salesmen” like him to 


promote your product, too. 


a top quality produ st i 


to try Kist are readily apparent 
All he wants is a chance 

to go to work— 

selling Kist for you. 


How about it? Will you 


flared } 


KIST EXCLUSIVE FRANCHISE? [ 
was true in .It’s 
even more true 
in 


No other complete line franchise 


—— offers you such effective sales aids! 
@ Complete new point-of purchase 
program @3 different series of newspaper 
ads @ Radio spot announcements 
@ Newly designed cartons—6-bottle and 
12-bottle sizes @ New promotion and 
merchandising material for quarts @ New 7a 


CITRUS. PRODUCTS COMPANY, 11 E. Hubbard St., Chicago 11, III. 
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He is a powerful and aggressive 
new brothers. He realizes 
y 
Will you re about the many 
: 


“Filpaco 
STAINLESS STEEL 


TANKS 


for Storage-Mixing 


Sizes: 30 to 1000 gallons. 
Styles: vertical, horizontal, 
squat, and specials to meet 
your Specifications. Many 
standard sizes in stock for im- 
mediate delivery. Sturdy, dur- 
able construction. 


Other Filpaco’ Prod 


ucts: syrup and water 


filters, portable 4g) 
tators, sanitary transfer 
pumps, conveyors, sanitary fittings tygon tubing 
stainless steel smallware. filter paper. filter cloth 


asbestos filter pads 


Write for Bulletin SST today! 


FILPACO INDUSTRIES 
The FILTER PAPER CO. 


REAL CHOCOLATE 
CARBONATED SODA 


100% 
GREAT 


Sells Great @ Tastes Great 
© Repeats Great 


FUDGY is good, and easy to 
bottle. No Cooking! No Steri 
hzing' No Pasteurizing! It’s 
a rich bubbly chocolate drink 
you bottle on standard 
equipment. Investigate the 
FUDGY franchise Your 
inquiry will bring all the 
facts on a great, new, money 
making drink. Write today 


FUDGY, Inc. 


302 S. CENTRAL AVE. @ BALTIMORE 2, MD. 


National Rejectors, Inc. (St. Louis) summed it up as 
a matter of primarily “staying ahead of of the dirt” 
sased on field experience, he explained that the route- 
man with a few spare rejectors could periodically 
change these units on location, with his schedule de- 
pendent on such factors as the volume of trade regis 
tered by an individual coin cooler or cup vendor; the 
type of location (machines in certain industrial sites 
a great deal of grit and grime); etc. In cleaning 
the units, Mr. Suker recommended that they be boiled 

a mild soap and water solution (such as Lux), and 
then dried out quickly. Most rejectors are die cast and 
brass, with few steel parts, and the rapid drying pre- 


vents rust 


Tie-ins with civic and fra- 
ternal organizations can 
Sidewalk Stop 

sometimes produce vending 

sites that would not other- 
wise become available. For example, in New England 
an outdoor sidewalk spot for a coin cooler is unusual, 
yet in Concord, N. H., a Vendo (Kansas City) V-83 
bottle machine not only occupies such a location, but 
it's on the street outside the state capitol building. 
The machine functions as part of a newsstand set-up, 
known as the “Lion's Den,” which is provided by the 
Concord Lion's Club in cooperation with the New 
Hampshire Division of Blind Services. A carton rack 
next to the vendor provides extra take-home volume, 
while a nearby bus stop is a source of added traff 
and patronage. Machine was placed by the New Eng- 
land Coca-Cola Bottling Co., and vice president Lucian 


Smith reports the site is “an ideal location.” 


OFFICE SITES OFFER VOLUME 


While heavy industry locales have occupied the vend- 
ing limelight. coin coolers can pull plenty of patronage 
from white collar workers. In sites such as the office 
of the Farmers Insurance Co. in Merced, Cal.. this 
Vendorlator 220 makes Pepsi-Cola a popular thirst- 
quencher with employees and a “plus” volume outlet 
for the bottler. 


National Bottlers’ Gazette 


; 
'/ 2414 Michigan Ave. Chicago 16, Ill, 
i 
| 
| 
98 


10c VEND. 4c DEPOSIT 


To deter motorists from forgetfully driving off with 
“empties” these two Ideal vendors in a Waterloo. Ia. 
gas station are geared to dime operation, with a 4c 
deposit refund made by station attendants. One coin 
cooler vends 7-Up exclusively. while the other stocks 
the product along with a selection of competitive 


brands. 
General Vending Machine 
General's “Vendmor” Corp. (Chicago) has named 
Model its new coin cooler the 


“Vendmor”, as the selective 
unit has twice the capacity of the small “Oasis” model 
stocking 4 cases of drinks and holding 2 more in 
pre-cool. With a narrow cabinet depth, the Vendmor is 
able to utilize the principle of cold-wall refrigeration, 
while a center bottle delivery position facilitates dis- 
pensing. This machine will hold up to 10 different 
flavors, and can be equipped with either 5, 6, or 10-eecnt 
coin mechanisms 


Institutions of higher learn 
E ing will have an estimated 
Campus Picture 2,250,000 students on their 
campuses this academic 
year, about a 10°, drop from the 1950-51 figures 
However, this enrollment far exceeded expectations, 
since the GI Bill for World War II veterans had been 
terminated, while the draft was expected to take a good 
many more youngsters than it did. To bottlers, this 
news means that the nation’s 1,850 colleges and 
universities are still a good outlet for vendors. From 
the “service” standpoint, these drinkboxes supplement 
manual refreshment facilities and make drinks avail- 
able at all hours, while they also function as revenue 
producers. For example, last season Southern Metho 
dist University was able to purchase a television set 
for dormitory use with the profits derived from coin 
coolers. At the smaller institutions, a vendor is often 
the refreshment mainstay. In the Nebraska State 
Teacher's College at Peru, Nebr., the Dr Pepper Bot- 
tling Co. of Auburn, Nebr. has spotted three 4-case 
SelectiVends (Kansas City), with the machine in the 
men's dormitory a volume salesmaker. Campus social 
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Single Sip 
Sells! 


Once your customer sips the 


hearty, rich, full-bodied flavor of | 
Frostie Root Beer, he remembers ) \ 
how he used to enjoy root beer _ 


years ago. For this is the real thing 
... back again! It's entirely differ- 
ent from what he's been offered in 
recent years. And Frostie bottlers 
know it. . . that's why they find it 
easy to open new outlets and rack 
up an ever-increasing delivery 
schedule day in and day out. 


Frostie’s only been on the mar / \ 
ket a short while. That's why 


there are still a few choice ex 
clusive territories open (maybe ey 


yours). How about dropping ~ = 


us @ line for the details? 


6426 Edmondson Bivd. Baltimore 28, Md. 


| 
= 
- 
ifs 
RY 
> 
12 FULL OUNCES! 
THE 
COMPANY 
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CONTINUITY AND 
CONSISTENCY OF 
ADVERTISING 
PROMOTION 


It's all told to SUN SPOT bottlers in this catalog and in 
— 
'} file tolder When the bottler follows through with 
us on this plan, he is COMPELLED to meet with success 
— 
He just can't help but succeed 


For details regarding Franchise, write to: 


SUN SPOT COMPANY OF AMERICA 


1520 RIDGELY STREET, BALTIMORE 30, MD. 


events also provide a good market for soft drinks, 
and some student generally operates the beverage 
“concession” to earn a few extra dollars. With the 
bottler providing a cooler for the occasion and pro- 
viding a supply of soft drinks on consignment, the 
retail profits go to the student attendant, or they miay 
be shared with some college activity fund. On the 
College Horizon: Watch for a new GI Benefits Bill, 
designed to provide educational benefits for the service 
men who saw service in Korea. Such a measure, now 
being considered by Congress, would once again step 


up college enrollments on the post-war peak level 


* 


It's automatic equipment 
: for the Mahaska Bottling 
3 Flavors Win Favor Co. of Oskaloosa, lowa and 

3-flavor units to vend its 
line of Nesbitt’s, Pepsi-Cola, and Cherry Blossoms 
Firm, headed by Arnold J. Muhl, has just spooted 24 
new Delf (St. Louis) three-drink coin coolers through 


out the regior 


With motorists in many 
Winter Auto Service parts of the country condi- 
Adds Volume tioning their cars for cold 
weather, automobile deal 
ers’ service sites may be profitable coin cooler stops 
Several of the major auto manufacturers, seeking to 
create extra dollar volume for their franchised sales 
outlets, have been conducting advertising drives to play 
ip the maintenance role of their dealers, and such spots 
are due to garner a considerable share of the “winter 
iz.ng’’ motor trade. Along with service stations and 
garages, which are fairly well covered with soft drink 
automatic merchandisers, the auto dealers can prove 
to be a middle-volume vendor locale. The motorist who 
drops by to have his car checked over, or to look at a 
new model, is a prime target for an impulse sale by the 
vendor. In Scottsbluff, Nebr., for example, the Grap 
ette Bottling Co. has spotted a machine in a local Pon 


tiac outlet for good results 


Stoner Beverage Co., Har 
In The Vending Chute risburg, Pa. bottler, is pro- 

viding the 7-Up vended by 
the Slater System, indus- 
trial catering firm, at the Mechanicsburg Naval Supply 
Depot Soda Shoppes, 3-flavor 1000-cup machines 
built by Automatic Products, are doing good business 
in N.Y. Woolworth 5&10 stores Another bottle 
vendor maker is checking on the feasibility of Mexican 
production. Move follows the lead of the Vendo Co. 
(Kansas City) which has a subsidiary in operation in 
Mexico City Keesler Air Force Base, Biloxi, Miss., 
holds some sort of a military vending location place- 


9 


ment record with over 250 coin coolers dispensing 


thirst quenchers to 
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Richard W. Freeman, president 


of the Louisiana Coca-Cola Bottling 
Corp., has been nominated for the 
chairmanship of the New Orleans 
Chamber of Commerce members’ 
council. He is now vice chairman 
Burton N. Arnds Sr., president 
of the Sparkletts Water Corp., Los 
Angeles, has been appointed 1952 
chairman of the state-wide Legis 
lative Committee of the California 
Manufacturers Association 
James T. Sorrells, an official of the 
Coca-Cola Bottling Co., Asheville, 
North Carolina, recently retired 
after 44 years of service with that 
firm Carl C. Hudson, owner and 
general manager of the Seven-Up 
Bottling Company of Lincoln, Neb., 
has been re-elected secretary of the 
board of directors of Lincoln's 
Hillcrest Country Club for the 
third year 
J. F. MeGregor, of the Pepsi 
Cola Bottling Co., Los Angeles, has 
been appointed a director of the 
California and Nevada Manufac- 
turers of Carbonated Beverages, 
succeeding R. N. Cook who has 
retired from the beverage business 
Frank M. Richardson, manager 
of the Seven-Up Bottling Company 


TWO HONORS TO HIM ... 


Two honors have recently come to 
J. H. Toulouse, Manager of the Qual- 
ity & Specifications Department of 
the Glass Container Division of 
Owens-Illinois Glass Company. He 
was named Secretary of Committee 
D-10 of the American Society for 
Testing Materials. and the American 
Society for Quality Control has se- 
lected him for the important office of 
Special Assistant to the President 
Coordinator of Technical Committees. 
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of Rochester, N. Y., is president of 
the Monroe County Bottlers’ Asso 
ciation Lincoln R. Young, Vice 
President and Sales Manager of Vir 
ginia Dare Extract Company, Inc 
recently returned from a_ three 
weeks’ visit to England, France, 
Germany and Austria 

Phill A. McDaniel, president of 
the Seven-Up Bottling Company of 
Beckley, West Virginia, recently 
was elected president of the Beck 
ley Kiwanis Club Harold Snou 
croft, head of the Seven-Up Bottling 
Co., Ogden, Utah, is the new presi- 
dent of the Tri-State Bottlers of 


Your Bottle 
q 


= 


Carbonated Beverages He suc- 
ceeds Elmo Taylor, formerly of the 
Dr. Pepper Bottling Co., Salt Lake 
City, who has moved to Albuquer 
que, N M 


Herman Body Co. Surveys 
Bottlers’ Truck Body Likes 

To determine bottlers’ likes and 
dislikes in beverage truck bodies, 
the Herman Body Company, St 
Louis, Mo., has surveyed 150 bot 
tlers from 34 States, plus the Dis- 
trict of Columbia, England, Mexico 
and the West Indies 


The study, conducted via per 


if its, then your product will stand out in 


2 
GLENSHAW 


Color-Print 


GLENSHAW GLASS. CO., INC. GLENSHAW, PA. 


competition itll be YOUR brand they Il buy 
Moke sure use Glenshaw Color Print 
Bottles, with the labels in color or jlass, and 


ALL the sales appeal that COLOR can bring! 


Personals 
° | | | 
- 
| 
— 
| 
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‘ 
...- PARTITIONS 
THAT ACTUALLY 
REDUCE BOTTLE BREAKAGE! 
/ The rugged construction of FIBERLOX Partitions 
assures a minimum of bottle breakage, longer wear 
and greater economy. Built by the originators of 
Fibre partitions, they are immediately available 
in either stock sizes or to your specifications. 
PARTIAL LIST OF DISTRIBUTORS: Write today for complete information. 
Rochester, N.Y Cramer-Force Company 
Pittsburgh Pa Standard Box Company _» PAPERBOARD PRODUCTS, 
Philadelphia Pa Treen Bor Company 
Union Paper & foie Co PORTLAND 2, MAINE. 
il interviews at the recent A.B were Artie Kaufman, Louis Modica This manual loading and ur 
(BK Exposition, brought forth a Gu trucks is the ‘miss 
j iseful sugyestions, ac James Falcone, Jack Shapiro and ing link’ in true total mechanizatier 
rding to company officials and Jack Levine for these plants 
everal of these have already been Mr Twvr n ther ted severa 
corporated in the design of Het Manual Loading Cited As leading bottlers in various parts of 
man's 1952 bottler bode “Missing Link” In Plant the country who have installed 
Complete beverage body infor Efficiency mechanized loading systems and re 
mation may be obtained from the Bottlers of soft drinks set thé duced operating costs as high as 5 
firm at 4400 Clayton Ave., St. Louis pace for American industry , to 15°) per case in addition to min ; 
10, Mo mechanized production methods, it imizing losses from bottle breakage 
was stated recently by Elmer F scuffed caps and resultant leakage 
N.Y. Pepsi Distributors’ man, vice-president-in-charge 
Group Elects Officers of the Philadelphia Division, Yak om enteer ' 
Tom Menteer, Double-Cola bottler 
; The New York Pepsi Cola Soft & Towne Manufacturing ¢ ompany +t Jefferson City Missouri. passed 
Drink Distributors Association last In a statement released at the re way October 26, 1951. Mr. Men 
month re-elected Sid Glichenhoust cent National Beverage Expositior niet started bottling Double-Cola , 
is president for the fourth consecu n Washington, D. C., Mr. Twymar 1929 
tive term at an election meeting in added ; 
“However, while automatic bottl Frank W. Martin 
The organization, comprised of washing, filling, capping and case Frank W. Martin, 37, manage 
ipproximately 100° Pepsi-Cola dis loading machinery is commonplace of the Royal Crown Bottling Co 
tributors in the N.Y. metropolitar in the industry, obsolete hand met Shelbyville, Tent was killed De 
irea, also elected Ruby Pastor as ods for loading route trucks and cember 11. when his private plane 
ice-president, and James Romano moving bottles and supplies througt rashed in a swamp near Trentor 
is secretary. Al Sommers was re the plant are still prevalent. These Florida. Also killed in the crast 
elected treasure! offer further areas for reducing vere Mrs. Martin, 32, and the Mar 
Named to the Executive Board operating costs,” he added s §-vear-old daughtet 


NIAGARA BOTTLE WASHER eee 


“Custombilt’ e « « can handle any size bot- 


tle from 4 ounce to 5 gallon! Widely used by bottling 
plants, food companies, mineral water, fruit juice, 
bleach and wine bottlers. 


¢ Available in several capacities and sizes. 
Expertly designed and engineered. No jets to clog, solution 
renovator filters solution water every few minutes and dis- 
charges contamination. Two compartment; makes its own 
rinse pressure; saves water. Completely welded, no castings, no breakage. 
¢ Write for complete details. 


NIAGARA BOTTLE WASHES MFG. CO. 


FIRST STREET TOLEDO 5 


225-27 


, OHIO 
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C.B.C.B. President Elected 
Mayor of Edmonton 


William Hawrelak, bottler of 


Orange-Crush, Kik and America 
Dry at his Prairie Rose Bottling 
Co. Ltd plant in Edmonton, Alber- 


that 
northern oil metropolis by a thump 


ta, has been elected mayor of 


ing big majority 
Mayor Hawrelak also is president 
of the Kottlers of 


It is not known 


Canadian Car 
bonated Beverages 
will be a candidate for 
re-election to CBCB at the next an 
nual meeting of the association, but 


that 


whether he 


it is certain 


bottlers 


many Canadian 


will urge him to continue 


us president of their organization 
New Vancouver 7-Up Plant 


Seve 


n-Up Vancouver Limited re 


Victoria 


Va, 


-- - --- 
3} 
? 
+ Slave 
¢ ) 
uneau BAY 
CA 
ds Winnipeg 
nnipeg 
| 


cently started operations in its mod- 
ern, new plant under the direction 
of Abe Gray, president of the com- 
As- 


Dave Gray. 


pany and its general manager 


sociated with him is 
Both were formerly connected with 
the Seven-Up operation in Winni- 
pex 
The 


100’ x 200°, and features large glass 


new two-story building is 
windows in front to allow passers- 
by to view operations inside. Cur- 
rent productivity approximates 150 
bottles The 
operates four trucks in the winter, 
The 


ma- 


per minute company 
will use more in the summer 
fork-lift 
terial handling. 
the 
the 
bottle 


system is used for 


Among major equipment 
Meyer 


Carbo- 


units in plant are a 


Dumore cleaner, a 
Cooler, and a Syn-Cro-Mix system 


One obvious feature of the plant 


MODERN. ATTRACTIVE NEW HOME of Seven-Up Vancouver Ltd.. fea 


tures huge front windows to enable passers-by to view the bottling and 
other operations. Plant's productive capacity is 150 bottles per minute. 
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is that the actual operation is pres 
three 
and occupies, 
little floor 
ample room for the addition of more 


ently confined to separate 


“rooms”, relatively, 


very space. There is 


lines, when this becomes necessary 


Hires Sales Hit By Excise Tax 


Although the parent Charles E 
Hires Company (U. S.) showed a 
sales increase of close to $500,000 
for the fiscal year ended September 
30, 1951, its wholly-owned Canadian 
Charles E. Hires Co 


did not fare as well 


subsidiary, 
Ltd., 


The reason was bluntly stated by 


E. W. David, president of the 
Charles E. Hires Co., in his annual 
report to stockholders. Said Mr 
David: “Operations in Canada 


were adversely affected by a 30% 
excise tax imposed by the Domin 
sales of carbo- 


ion of Canada on 


nated beverages.” 
Beverage Powder “Invades” 
Vancouver 


Vancouver currently is being “in 


vaded" by what local bottlers call 
“the Chicago powder”, which is be 
ing sold in the area as a substitute 


This 
bottlers 


for carbonated beverages 
British 


complain, enters Canada duty free, 


powder Columbia 


excise tax free, and sales tax free, 
while they themselves turn in nearly 


half of their sales proceeds to vari 
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, preside 
Ale, Inc 


Ontario Plant Changes Hands 


recent 


kholder 


irbonated be 


th 


vhere 


i} problems 


ial beverage taxes 1 


Domi Gov 


Moore said 


ernn 


ernment placed a special 


t 


n complicated by 


‘For several vears, steadily ris TOP DRIVER... 

iv costs have progressively cut in Jack F. Martin. Canada Dry Ltd. 

Edmonton, Alberta. was declared 

to profit margins, while compet c Canada's top driver in the straight 

conditions had made it difficult to truck division at the Fifth Canadian 

; Truck Roadeo Championships held 

raise selling prices \ little more recently in Toronto. Martin earned 

than a year ago, portions of the top honors in maneuvering over the 

stiffest possible driving course and 

ndustry, Canada Dry included, be in written tests. He has driven on 

ran taking price action to restore every highway in Alberta. 

profit margins. These moves had 

scarcely gotten under way when, in Speedways Opens In Toronto 
September 1950, the Canadian Gos 


of 30 per cent on soft drinks, thus Ltd., has announced the opening 

nullifving much of the benefit of of new general offices in Toronto 

the price increases Ontario, Canada, at 2908 West 

245 “Our Canadian subsidiary, in Bloor Street. The conveyor firm 
467890" 2 common with many other bottlers, was formerly located in Winnipeg 

teat s225902526 a has appealed strongly to the Do W. W. Ruppel, Director of Sales, 

Caawe aed minion Government for reconsid will continue to handle distribution 
DA yee eration of the burdensome tax. The of the firm's complete line of gravy 
DISTINGUISHED CALENDAR Government has given assurance ity wheel and roller conveyors, por 
Orenge-Gresh Kimited’a 1062 Calen that it will review the situation, and table and permanent power belt 

dar features a full colour portrait by ve believe there is a good chance conveyors, sold to general industry, 
agg for an equitable tax reductior wholesale and retail establishments 

of Edinburgh, Prince Charles and Mr. Moore also noted that Canada Speedways Conveyors in Canada 
Dry now has 13 franchise bottlers are manufactured in Stratford, On 
— by Canada, although lcensing ac tario. A new plant is being cor 
hise tivity in the Dominion was begu structed to help accommodate in 

Canada for the first time two vears ag creased production 


took note 


ax or 


ly-released 


aye 


mr 


co ) 
pal 


xperienced 


is a result 


mposed by 


rent,” 


excise tax Speedways Conveyors (Canada 


CONTROLS batches 

DECREASES labor costs 

INCREASES production 

ELIMINATES bag dust, lint, and sugar spillage 
“TANK CARS — TANK WAGONS 


Order direct or Brokers 


THE NULOMOLINE DIVISION 
AMERICAN MOLASSES COMPANY 


120 Wall Street, New York 5, N. Y 
BROOKLYN NY Plants at LOS ANGELES, CAL 
HICAGO. ILL MONTREAL, CAN 


NIAGARA 
*“NO-FROST” 


Trade Mark Registcred 


PRE-COOLS, FREEZES, CHILLS of HOLDS your 


product in sate cold storage; saves all costs and trou- 


Not 


ing’ device but a completely trost-tree Method. Write 


NIAGARA BLOWER COMPANY 


Dept. NB, 405 Lexington Ave. New York 17, N.Y. 


bles caused by trost formation just a ‘de-trost 
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jus tax vathering hodies. One single Parent Head On Excise Tax 
listributing business already has 
rdered 85,000 cases of the powder Roy W.M of Can- 
tor locas distribution la Dry Ginger ~ 
Sale of the Huron Mbverage Sery itement to stoc 
Mitchell, Ont., to Roy Nickels Che indus- 
‘ } ye in the firm name t ty Canada, © 
ont jined Kop Beverages,, Ltd 
a8 sales manage! the Mr. 
| | 
Liquid Sagan 
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Distributors’ Group Honors 
Member Who Becomes 
Rochester Pepsi Bottler 
Approximately 100 members of 
the New York Soft 
Drink Distributors’ Association 
Pepsi-Cola Company's selling arm 


Pepsi-Cola 


in the New York metropolitan area 

gathered last month at a testi- 
monial dinner in N. Y. C. to honor 
one of the founders and officers of 
the organization, Frank Staropoli, 
who this month takes over operation . 
of the Pepsi-Cola Bottling Co. of 
Rochester, N. Y 

Joining the distributors’ group in 
the “send-off” affair were top offi- 
cials of the Pepsi-Cola Company, in- 
cluding Alfred N. Steele, president, 
and Dick Burgess, vice-president in 
charge of national bottler sales, and 
board of the Soft 
Drink Workers Union, Local 812, 
A. F. of L., Dave Lev- 


inger, secretary 


the executive 


headed by 


In brief addresses, Mr. Steele and 
Mr. Burgess both paid tribute to 
Mr. Staropoli and promised him full 
Other 
parent company executives who par 
ticipated in the affair 
Morris, 
cials of the Pepsi-Cola Metropoli- 
tan Bottling Co., 


support in his new venture 


were Bud 


legal counsel, and five offi- 


wholly-owned 
subsidiary of the Pepsi-Cola Com- 
Emmett R. O'Connell, presi- 
dent; Phil Rubenstein, vice-presi- 
dent; 
Jerry Hourihan, sales manager, and 


pany 
Hans Goetz, vice-president ; 


Leo Kimmelman, branch treasurer 


Officers of the Pepsi-Cola dis- 
tributors’ association also addressed 


the vathering. These included Sid 


A SURE-FIRE BE 


Sales up — and still climbing. 
Time now for you to join the 
ever-growing group of bottlers 
who are profiting with NEECO.. . 
the coffee drink consumers 

prefer ever any other. 


Franchises still available 

in some areas. For information 

on the Neeco Profit Plan, 

plus generous samples, write today. 


ATLANTIC EXTRACT COMPANY 
134 FULTON ST., BOSTON, MASS. 


soda 


FOR PROFITS 


THEY HONORED HIM... 


Frank Staropoli. center 


former Pepsi-Cola distributor who this month 


takes over operation of the Pepsi plant in Rochester, N. Y.. is shown at a 
“send-off” dinner in his honor with Pepsi-Cola Company President Alfred 
N. Steele. left. and Sid Glichenhouse. right. president of the New York 


Pepsi-Cola Distributors Association. 


Distributors’ association official Ruby Pastor holds aloft a scroll presented 
to Mr. Staropoli. Looking on are Pepsi vice-president Dick Burgess, Mr. 
Staropoli, Mr. Glichenhouse and Emmett O'Connell, president of Pepsi- 


Cola Metropolitan Bottling Co. 


Glichenhouse, president; Sol Siegel, 
Al Sommers, treasurer; 
Ruby Jack 
Levine, Guy Amisano, Eddie Meyer, 
Jack Shapiro and Artie 


It was also divulged at the dinner 


secretary ; 


and directors Pastor, 


Kaufman 


Hi-tensile, 


January. 1952 


rust resis- 
tant steels and 500 to 
1000 Ibs. less weight 
offer savings on oper- 
ation, repairs and 
maintenance. 

FREE CATALOG 


SPECIALTY ENGINEERING CO. “ 


Ronald F. Roche, for 
merly vice-president of the Pepsi- 
Cola Bottling 
pany, has assumed management of 
the Pepsi-Cola Bottling Co. of 
Bakersfield, California 


meeting that 


Metropolitan Com- 


ZEPHYR BODIES 
ECONOMY TESTED 


Hlegheny & Trenton Aves. 
Philadelphia 34, Penna. 
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David G. Bloom COFFEE TIME IS THEIR TIME 


Presi 
Crown 


died 


ember 25 at Atlanta, Georgia 


Bloom became issociated 


th the Crown Cork & Seal Com 


1918 as Supervisor of Sales 


the Southern territory and es 


adquarters in At 
In he 


ime Vice President and Dire« 


1936 


ayo 


In} ipacity as Southern Sales 
0 nd late “as office 
r and later as al Micer Recently-franchised Coffee Time bottlers in the New York metropolitan 


d Itrector, Mr. Bloom made a area met recently in New York City with officials of the parent Coffee 


teworthy contribution to the Time Products of America. Inc.. for a discussion of new promotions. Shown 
yrowth of the company’s business above. left to right. are: Mac Rogol. French Bottling Works. Long Island: 
thn. coutl Bob Zlotoff. general manager. Marlo New York Bottling Corp.; Rudy 


Vallee, vice-president of the parent firm: Selwyn Cohen. King's Beverage 

Co.. Brooklyn: S. Raboy. president of Marlo Bottling Corp.; Jack Kessler. 
Chicago Squirt Sales Up 25% president, and L. M. Kessler. vice president of Crescent Beverage Co.. 
Newark. N. J. 


Ray Jacobs squirt bottle: in 
io, has reported that his 
quirt sales this vear are up 25 


He added that every Kroger Store SET TO ROLL... 


snow handling 


Add Miller Hydro Units 


New Miller Hydro bottling equip 


re 


cently has been installed 


R 
by three Seven-Up plants in Tam 


Florida Visaha Calif.; and 


Completely tutomatic case and 


irton packers were installed in the 
Tampa and Houstor 
100) bopom. Miller Hydro Bottle 


Washet is well as a case and car 


sprite This smooth. modern fleet of Dad's Root Beer trucks from the Dad's Bot- 
tling Company of Portland. Oregon are a familiar sight skimming along 
the streets and highways of the Portland area. The plant is owned and 
packer, were installed in the operated by Ernie Millette and managed by R. C. (Bob) Vaughters. 


Beverage bases and flavors by 


TheoNett 


give color and taste appeal to your products. 


Quick and Easy to Install 
IN YOUR PRESENT STEAM 
LINES 


Built to withstand high pressure, and de 
signed to assure quiet operation. Can be 
thermostatically controlied for completely 
autometic operation. There are sizes and 
types for every heating need Write for 
catalog OSUH-! 


For 62 years Theonett & Co. have been serving the 
bottling trade faithfully—helping customers goin 
new business . .. producing quality merchandise. 


ORANGE eLEMON eLIME CREAM SODA 


Kisco Boiler & Engineering Co. 
2414 DeKALB STREET, ST. LOUIS 4, MO. 


330 N. Ashland Ave. 
Chicago 7, lilinois 
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David G. Bloom, 59, Viee 
lent ind Director of the 4 ? 
in the Chicago area 
Visaha 7-Up plant 
IMT. STRAWBERRY eIMT. GRAPE «GINGER ALE 
ont 
THEONETT & CO. | 


CLASSIFIED 
ADVERTISING 


RATES AND GENERAL 
INFORMATION 

ON CLASSIFIED ADVERTISING 
@ For sale, Exchange and Wanted 
Advertisements are available to read- 
ers at the following rates: 25 words, 
$1.50 each insertion; 6¢ for each addi- 
tional word. Address or box number 
is not included in word count. A num- 
ber, or group of numbers is considered 
as one word 

e Orders for classified advertising 
must be accompanied by payment. 


@ Those advertisements which do not 
comply with the established headings, 
or which advertise new products or 
services are not acceptable. The Edi- 
tors reserve the right to change or 
reject any advertisement submitted 
for these columns. 
@ All advertisements appearing in 
these columns are bona fide. In an- 
swering same, please take notice that 
letters must be sent to the box num- 
ber, initials, name or address given by 
advertiser. The N. B. G. assumes no 
responsibility for condition or descrip- 
tion of items listed in this section. 
@ Under no circumstances will the 
N. B. G. give the names of parties 
where box number or initials are 
given as the address. All answers 
sent in care of this office are promptly 
forwarded 

NATIONAL BOTTLERS’ 

GAZETTE 

9 East 35th Street, New York 16, N. Y. 


HOW TO BEAT RISING “@ 
BOTTLE COSTS !! — 


Beat the high cost of doing business— 
especially the increased bottle costs—by 
watching this column, and by taking advan 
tage of the special bottle bargains offered 


For this month— 


THIS SPECIAL OFFERING: 


7,500 gr. new 6 o7. Flint Soda bottles, 14 oz 
wt. Embossed lettering of a firm out of 


business. Very attractive bottles—at a very 
attractive price!! 
Many other attractive lots. What do you 


need? 


Write—wire—or ‘phone... 


|. BASKOWITZ 


BOTTLE COMPANY, INC. 
1301 Grand St., Brooklyn 11, New York 
HYacinth 7-1775 


January, 1952 


«SPECIAL 
ANNOUNCEMENTS 


BOTTLERS’ TRADING POST 


WE BUY - SELL - EXCHANGE 


MACHINERY LIQUIDATION! 


Complete 24-spout liquid pient 

Filler, washer, corbonotor; 15 bh. p. ice 
mochine; Stor Liquid weter polisher; Cem 
mixer; Complete Lomax sirup-room equip- 
ment; Permutit 500 g. p. h. weter treating 
system; conveyors, etc. 


= spout Red Diamond fillers 


—500 gel. Liquid cerbonetor 
1—500 gal. Lomax sirup moker and 
‘er 


1—12 heed Cem mixer 
1—3X York woter cooler 
1 Miller sirup cooler 

2 Peerless filters 


SPECIAL! — 


2000 Cases A.C.L. Steinies 
5000 Cases Tall 7-oz. Soda Botties 


AIDMON BOTTLE & SUPPLY CO. INC 


615 AVE. - NY 
BEACHVIEW €.3450 


IT 1S INCOMPARABLE! | 


A-1 Cola Base Concentrate 
“The Cola of Superior Flavor” 
write fer free sample te 


CLOISTER LABORATORIES, INC. 
325 W. Huren St. 


Chicage 10, 


maim STREET 


FOR SALE 
IMMEDIATE DELIVERY! 


3075 2100 


5-compertment Quert 
used six months. 


Cem 40-spout Filler, completely rebwilt 
and inspec 


Cem lé-head Mixer, completely rebuilt and 
inspected. 

Cem or Liquid 1000-gallon stainiess cor- 
bonator. 


This complete outfit is only one of sev- 
eral thet we have available. 

Tell ws your requirements and let us 
quote. Good late model equipment is still 
available at prices of about 50% of new. 
Whet are your requirements? 

What do you hove for sale? 


Sewing American Industry for over 30 Years 


Charis S \ACOBOWITL & 


; CLASSIFIED 
ADVERTISING 


FOR SALE 
Business Oppertunitios, Bettling Establishments 


FOR SALE.— Complete botthng plant, all auto 
matic five trucks; approx. four counties; three 
nationally advertised drinks, priced $1.25 per case 
for 12-o2., and $1.00 per case for 7-oz. and 8-oz 
| 24 bottles per case; located in Southern Wiscon 
sin; sufficient bottles and cases; brick building 
practically new; due t li health I must dispose 

ot business; write for further particulars.—O 


BOX No. 67.—11.-3 


FOR SALE. Profitable botthng plant, Florida 
locatoon ational advertised beverages, machmery 
wher wishes to retire oo. 


ng 
Rox 614 


FOR SALE. 
Oklahoma, plant is re 
siderable Dr. Well 
and 
t d in midwest; f I 
GREENSITELDS Box #7, Ponca City, Okla 


FOR SALE Seven Uy peration, located 
the Sout Ot Box 615.11 

FOR SALE Botthng plant fully equipped f 
all type ft drinks: mice two story building; rent 
S404) tour truck vers counte radius 4 
mile well know? ame, established fit 


iiteen year 
sell nplete. price reasonable APPLE COM 
PANY, BROKERS, CLEVELAND, OHIO 11 


FOR SALE Doctors's 
ju w pressure plant; Cart. 
hased Sept. 1946 
nust retire, sell tor 4 
1. Lows, Mo. area 
FOR SALE 7-Up plant located in fast de 
| hoping copper mining area of Central Arizona; 
. ts of building, fall equipment, stock, and 
j nationally known heer franchise and wholesale 
| bquor heense, unless you can handle please do not 
| waste ur time: full purchase price $55,000) plus 
| inventory ith 3% down, balance on terms 


BOPTLING CO Box 1178, Miami, Arizona 
i! 


FOR SALE.Botthng plant in large city or 
Texas Coulf 1051 sales, case « { 
terms KASIEFINDER SYSTEM, WICHITA 
KANSAS 


FOR SALE 


Machinery, Apparsias, Materials, Bottles, Boxes 


FOR gr. Grapette bottles of whict 


“) gr. are new im original containers and 600 gr 
mpacked but never used, 400 gr. used: 7%) gr 
Lemonette bottle which are new 
riginal gr Orangette bottles f 
which approx, #0) gr. are new in original con 


tainers §$Grapette shells make offer 
GRAPETTE BOTTLING COMPANY OF 
|}OSHKOSH, WISCONSIN, 300 W Murdock 


}Oshkosh, Whose 


FOR case per hour bottling equit 


| mer Lig as 2 spout Liquid filler; 270 
Carbenster kad porte, Werld 
bele nstalled larger equipment; price $2.00 at 
lant SEVEN-UP BOTTLING COMPANY 
B #4. Bend Mi o 

FOR SALE Fort Wayne rotary oe re 

rutzer ate drink, $225.00. 
Rome PEPSI-COLA BOT 
&TLING CO., 6 Ca Avenue, Rome. Ge 1 


2 

| 
: 

‘ 
- 

| 

| 
| 
| 
~ 
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FULL OPENING 


CONVERTERS 
Up to 60% of CO, Cost! 


Take Full 50 Ib Cakes 


WRITE FOR FREE FOLDER 


tibing how you can save 
Gives 


FOR ALE 


Preparation and Production of Carbonated Beverages 


8 28 Asteria Beutevaera Leng tetend City, ¥. 


CONSULTANT FOR SALE Meyer 3-12 


ng 
Leading U.S. A. and Foreign Manufacturers sirup ks ise sirup 
DOR. FREDERICK H. POLLACK washer; 300 gph. Liquid Carbos 
Lorree Laboratories in operat 


w thers 


r for any item will be refused 
NG CO., OF WESTERN MICH 
MICH 12. -1f 


FOR SAL 2.5 Hywood gts. in 

c and partitioned; 3,500 halt- depth 
pockete BARQ BOTTLING 
OMPANS Sackett Avenue, Cleveland, 


FOR SALE.—Water purifica init acce 
We Will Buy At Any Point 


Any Quantity of Emptied 10-Galion Grapette. 
Double-Cola, and Pepsi-Cola Metal Cans; = §OR SALE. —20 spout hl 8 wie Liq 


aad Also Wooden Kegs, Sorrels and Stee! | ccs 
} WORLD a mat abeler M 12 head mixer; 
Drums. er equipment: must move all or part of it 


BUCKEYE COOPERAGECO. §* 


3803 Orange Ave. Cleveland 15, Ohio 
FOR SALE.—40 spout CEM; Meye 


Dumere 2 end aker 12 meee CEM tumbler 
gy CEM $saturator diameter rotary 
slating table water filters 

| w ete ne it o.s Box 


SALE DIXIE 
H tle washer; 5 HP “P&R" water cooler 
2th ga and 1 100 gal. stainless stee 


FOR SALE | TE 


Approsimately |.000 gross 6'/,-ounce capacity, |4ounce 
weight, emerald green sodas initialed on the shoulder, 


packed paper crate service cartons; S00 cases, 12 each, | FOR SALE ie 

un amber, flint, with or without cases; 1500 ‘ w ever bee 
halt-de ases for 7-ounce and !2-ounce; 12,000 cases 12 t PEPSECOLA LOUISVILI 
ounce export shape beer bottles, packed 2-dozen pa- | LERS ( Box 19! i e 
per fibre board boxes, sitabie for Army Camp deliveries. K 11 


SIGNER BOTTLE SUPPLY CO. 
Wiistech & Delton Sts., Cincinnati 14, Ohio 


SALE }-wide Liq Ur 


Wohi IR 
IPMENT CO 


anuary 
BOTTLERS' EQt 
Brook N.Y 


FOR SALE FOR ¢ elar DAl 
Sw 4 <pout ir 

wate 
saturat preceeding equipr 


Seda Water Tanks— Block Tin Tubing — 


Syphon Tops. Get Our Prices First! AL CROWN BOTTLING COM 
| ON Ma Stree Fr W Tex 

RELIANCE LEAD SOLDER & BABBITT CO, INC. 

399 Genesee St. Buffalo 4, N. Y. 


FOR SALE M e| KHOG Te everage 


FOB GENERAL MILI 
11 


FOR SALE M 


“ er ta ary DR. PEPPER 


WO gross, on. Tall Flint Sodas, New 
700 gross, 8 o2., Tall Flint Sodas, New ks wit > B 
200 gross, 32 o2., Clicquot Style Flint Sodas, New ' ® ive “ 
10.000 cases, |2 of. emerald green ales, Ballantine style COt se 
200 cases, 7? o2. Crystal and depth shells yt 
10,000 cases, {2 oz Export Shells, paper partitions \ BOTT 4 
4 Lit 1 
10,000 cases, |2 ot. Steinie Shells, paper partitions 
24 ea. 
1000 cases, 8 ACL Emeraid Green Bottles 
Bores 24 to depth case FOR SALE g oz W 
\ $2.88 g 
We buy ai! surplus bottles and Crowns e 
PENN BOTTLE & SUPPLY COMPANY 
5619 Cherry Street Phila. 39. Penne 
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] | 12 pint washer; 500 
ete Infile water 
fier and filter 
gal. glass-lined 
i filter a lS« 
yf: Bur F 
Century hydro 
Liquid Na 
ger machinery 
nuary me a 
: AN, HOLT a 
| 
t 
ORY ICE 
: CONVERTER CORP. 
A 
Box 1652, Tulsa, 
| 
| 
é 
quick 
unit or separate pieces T., Box 
1-1 
il bottle 
Pale Dry Ging \ ae Wa 
o M Rich Powell S 
pore | 
| | 
tat and elect 
FOR SALE. gr nd 
MPANY, 420 F. Dixie ne-ma 
FOR SALE M ‘ ’ 
MIL RA ROT Mt 
FOR SALI M 
an 
\ 
EVERAGI 
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FOR SALE Meye aker; 24 
| EM r: MO eg CCS saturat 10 HP 
t ellaneous machinery 
unit r separate ma 
\ B 
FOR SALE.-—Complete ne { replacement 
t eld g machines a rebuilt one 
feed nes and one head 
M. £E WATKINS, 1210 Prospect 
( e Shar Pittsburgh 34, Pa 11.6 
FOR SALE M A er, Model 408C, eigh 
ise 1 
we 
‘ ar e 
Ma Ist; Meyer washer wa talled 
vot on 193s FOR COCA 
\ ROTTLI COMPANY OF PORT 
\ ANA, PORTLAND, INDIANA 
FOR SALE gy eat 
‘ arbon $2 ew 1948 
LH. P. agita 
( ‘ tal } Pp 
Al e War Ste 
lo fi gp 
whew ROYAL CROWN ROT 
COMPANY 2121 West W etta, Phoenim 
FOR SALE ee ar 
FOR plant ut 
STANDARD BREWING CO 
Me \ ¢, Rochester 6, N. ¥ 13 
FOR SALE Meyer-Du ‘ 1 wide; Cen 
wal. Cer irat plit 
EVI Pr ROVTI ( 204 W 
11 
FOR SALE “wn “ gold 
‘ tly x tart 
ew pose 
water J 
FOR SALE Hl k good 
of 4 1 
FOR SALE t wide He 
Lute 
w xcellent 
hat MAX 
4 R y 


S-M-0-0-T-H 
PRODUCTION 


FIRSTENBERG FACTORY 
REBUILT EQUIPMENT 
GIVES YOU UNINTERRUPTED 
SERVICE ... AND SAVES 
50°% OR MORE! 


Some Current Values: 


28 CEM Filler & Crowner 

40-spovt CEM Filler & Crowner 
24-spout Red Diemond Filler & Crowner 
2-24" Loomis Manning Water Filters 
4W2C Meyer Dumore Washer 

20 spout CEM Filler & Crowner 


250 GPH Red Diamond Stainless Coar- 
bonator 


Dixie Mode! "F" Automatic Filler 


Liquid 32-spout low pressure, 
Jumbo crowner 


8W3C Double-end Superkieen 

6 DISC STAR SYRUP FILTER 

2-30" Permutit Water Filters 

12-Head Cem Mixer 

World Rotary B-N-F Automatic Labeler 
BWO2C Liquid Superkieen Washer 

6 wide Heil Automatic Washer 

24 spout CEM Filler & Crowner 
250-1000 GPH CEM Saturators 

40 spout Liquid Low Pressure Filler 

SHP P&R water cooler 

5 HP York Water Cooling System 
Liquid “O & J" Automatic Labeler 

90 CPH Sturdy-Built Automatic Washer 
4W2C Liquid Superkieen Washer 


500 GPH Liquid Lifetime Stainless Car- 
bonator 


1000 GPH Liquid Recirculating Stainless 
Carbonator 


with 


Send for Free Catalogue, Number 1251. 


IRSTENBERG 


BOTTLERS’' EQUIPMENT CO.INC. 
301-307 Powell St., Brooklyn 12, New York 


N ROYAL 
Michiga 


t thor please t 
CROW CORPORAT 
Ave 


pe vite Mille 
142, $5 
ght new om 146, $1,000.00 


Hy wa bought sew 


Miller 16 hea xer | 


nt can be seen im Operation im ou 
RITCHEY BOTTLING WORK 
‘ ale, Mis 11 


arks 


WANTED TO BUY 


Rotling Outfits, Bottles, Boxes, Machinery, Matertals 


WANTED TO BUY._Ileil 6 


wer wal sinless Latetime bon ve a 
particular Tele. 2 7421 IST BOTTLIN¢ 
COMPANY, 113 Hall Street, Fall Rive Ma 
1) 
WANTED TO BUY Late model wate 2 


x plant e area tate full particular 
GRAND VIEW BOTTLING COMPANY, Nyack 
N. ¥ 


HELP WANTED 


Foremen Helpers, Practical Bottlers, Salesmen 


HELP WANTED, — Working production mat 
wante t lern ma pla Southwest ble 
andle Lixies, Al mechar write deta e 
age, experience alary expected oOo Hox OF 
12.1 
HELP WANTED. Me ety pe 
per “ hxe ‘ 
‘ ca eplying 
x ‘ ference r 
~ | oO 
Box GIS 
HELP WANTED l a 
he ex x ng 4 
esire in epere 
und mercha g. preferably Latin Ame 
X. BOX 618.-—-1..1 
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FOR SALE © new ton a 
FOR SALE 2 Liquid w pressure plete w 
er w Mod crowner; wide e ent one ete 40 spout 
I M g wate filters; a have 12 + ta at al 22891 wner— De 
2) ¢ Red Diamond 7 M ode D at Liquid 
ese mackine ted can be Life ¢ Magic Ca ype 
4 Rota Labeler; serial #1183-229; site DL; 
& { Model RH Red D etrig 
era t with mopre eral 
FOR SALE-~-Wor itomat abeler fc ac sting table—1 wi" table; erial 
teel tank; 40 spout Low nur n unit; bottle « veyor ack—all bottle 
I1UMBO crowne and «1,000 nve track now © ment 
‘ bona very reasonable.—O. V., except sec. to caser; par at} parte and fo és 
ceded nvert labeler ¢ rts. although most 
this equipme ye t is in 
Se : 
> 
FOR SALE 12-Syx Ke i 
wit Reeve ce. Gwide Se Built st 
washe 2M) GPH Ce Saturat 5 HP P&R 
wate le e good equipment at a very 
reas ble write; O| Box 619—1..1 
FOR SALE (ine 7 
IT 4th St 
— 
is 
wide washe 
i 
e 
e 
; 
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WANTED 


WANTED 


ifacturer 


HELP 
beverage 


HELP WANTED 


HELP 


WANTED 


REFER COMPANY 


ROOT 


HELP WANTED 
el ‘ 


FOR SALE 


Stainless Steel Tanks, from SO. te 9,000-gallon 


Liquid Low Pressure, adaptable to three 
line, from eplite te 
CEM, rebuile 
Biller, Awide Liquid Washer 
otter Haytield (ooler—pint« only 
Medel head Crow ner 
Mever Dumore Washer 
omplete 50-case-per-hour 
Horne Filler, DAL Washer 
Pemold Labeler, 
(55 gallons each) Full priee—s2 
Duples Labeler« 


like new 
splits to quarts 
bettling plant, consisting 
Liquid Carbonator, 
and two stainless steel 
000 00 

bottle per minute 


1000) gallons per hour 


Hotthe Pre 


© month 


tlters, Permatit and International 
1.000 gallons per hour 
pent owned by as Tell ax 


vou have te sell 


your requirements 


Wheat 
PHILADELPHIA MACHINERY COMPANY 
3034 N. BOUDINOT ST, PHILA, PA 
Phone: RE 9.1589 


FOR SALE 
1$00—Single Shell Stee! Querters 
2000-—Lee Stee! Helf Barreis, 1947's, 48's, 49's 
paper pertitions. 


qts. tn operation of 
present time. Can be inspected 
500-—Gross 7 ot. Brown Export Botties 
1—12 mide Seater, qts. end pts 


GIRARD MACHINERY & EQUIPMENT COMPANY 


134 Second Street Reoding, Pe 


Buy — Sell Exchange 
BOTTLES—SUPPLIES 


M. WALSH 
8201 4th Ave. Brooklyn, N.Y. 
SH 5-S856 


A GOOD OPPORTUNITY 
FOR A GOOD MAN! 


WANTED —An experienced supplyman to represent estab 
lished extract manufacturer in a major Eastern territory 
expenses, plus bonus after quota) Write to BOX 
13, care of National Bottiers Gazette 9 E St 
New York 16 N Y 


ralary 


LIQUIDATING 
BOTTLING MACHINERY 


1—Liquid Washer, 8-Wide, 3-Comp. Quarts 

1—Meyer Washer, 8-Wide, 3-Comp. Quarts 

1—Liquid Washer, 16-Wide, Quarts, 3-Comp. 

1—Liquid Washer, 16-Wide, Pints, 4-Comp. 

1—Yundt No. 25 Automatic Torpedo Pasteuri- 
zrer—built 1947. 

4—Liquid and O & J Rotary Duplex Labelers. 

6—World and Ermold Semi-Automatic 
Labelers. 

1—Infilco 12" dia. Filter with 12" Hydro- 
darco Purifier, prac. new. 


4 EQUIPMENT 


1419 6th S 22, Penne 


CHERRY FLAVOR 
with other natural flavors 
No. 150 4 of. goods with natural color 
RASPBERRY FLAVOR 
with other natural flevors 
No 180 4 on. goods with natural color 
TORRE PRODUCTS CO., INC. 
52-54 Wooster S$? New York 13. 
Telephone REctor 2-1153 


CLASSIFIED 
ADVERTISING 


HELP WANTED 


RIVERSIDE BOT 
Li-1 


e 


th B. 


HELP WANTED. presentative 
Beverage Ex 
BLOSSOM 


MEG CO, 447 Olive St.. St is 8M 11-1 


HEL P WARTED Fla nist, able 
ate , 8 except y 


HELP WANTED.--Salesmen wanted: old es 
tablished flavor house wants men. will consider 
side line or full ume — ESSENTIAL PRODUCTS 
CO., INC., Fulton St Y. C—6.-f 


WORK WANTED 


Situations — Salesmen, Bottlers, Foremen, Helpers 


POSITION WANTED.--Ex; 


I BON 


POSITION WANTED 
ger, now emmy ed by nat 


willing to t 
BRON 
POSITION WANTED 
x pe 
RON 


POSITION WANTED 


: 
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$00 

ma bettlhng plant t good 
ee echame and general plant mainte e¢ state age 

ave e sl specialties CO., Sauk City, Wiscor 

‘ A entia | . 

ew sbte productive oper ruit 
| aggressive company; will share on a bonus a 
wit at I‘ rangement 5 moderate salary N \ Box 
estat ed and well knowr 
: ease e ws. write ating experi. | | SALESMEN WANTED. - Neeco coffee soda; 
¢ ‘ ered all | sales manager experienced in franchising, three, F 
‘ fide oO HON OM 124 | Middle West, South, and the West Coast; mer 
| with visior who can carry themselves, this ts . 
pportunity f pening territories for the only 
> new drink with the widest appea rHE NEECO 
EE slesman, exceptional of COMPANY, Div the ATLANTIC EXTRACT 
tunity an expar program with wel COMPANY. IN( 134 Fulton Street. Boston 13 
established manufacture products are known Mas 10.1 
t ‘ {a beverage industr 
He MA ER MECHANICS CO NWOT 
k Cleveland, O 11.-3 | 3 
‘ DAD rienced § produc 
Ch | tion manager wit interest 
“ Cer | nd fille 
a eve make ake rup making a1 water 
' tal (pene sale Ma 
xt experie ale t y ar 
} tit ‘ she e air 
at t eset elt: preter Ct 
t eri taht ¥ wa my 
191 sales bor for an opportunity to earn im 
ex mpe at tart 
e weve 
_ 
ewe verage 
n, knows a 
capacity plete re al 
1 
« 

} and ent e than the b assigned 

the entire ist he sag i know! 
g. and k t take wrate a bottling 

; t 4 ac w t erchandise 

ertise n the east 

age a Coke, Peg Up bottling plant 

a 6 t ownership can be earned: age 47, married 

1 veare old, used 

owe MISCELLANEOUS 

fs 

MISC sing 
NY BLOCH ANI OMPANY 
110 Nationa! Bottlers’ Gazette 


buy 


and S2ve the cost of shipping and handling a gallon of 


water with every 100 pounds of citric acid 


There are 8.58 pounds of water of ervstal- 
lization in every 100 pounds of Citrie Aeid 
Los but there is none at all in Ptzer’s 
Citric Nerd Anhydrous. You save 
pounds in shipping weight for every 100 
pounds of the material formerls 
used. You can save a ton on a truckload 
shipment! 

Citric Nerd Anhydrous is prepared 
by a -pecial process deve din Phizer- 


research laboratories. Tt cannot dry out, 


anid it does not absorb water. Freedom 
from caking makes it easy to handle, cuts 
waste. Its composition remains absolutely 


constant, insuring uniform results. 


Write for technical data 

and prices to 
Chas. Plizer & Co. Ine.. 630 Flushing 
Ave... Brooklyn 6. N.Y¥.: 425 North 
Michigan Ave... Chieago TL. 605 


Third San Francisco 7, California, 


Manufacturing Chemists for 100 Yoars 


ye’ “squeezed all the water out citric a ‘ 
“ 
a 
~ 
j 
j 
} 
i 
¥ 
¥ 
; 
~ i i 
| 
- 


att 


‘ott, 
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You'll be rewarded with 
better sales when a Foote 
& Jenks’ ginger is battling 
for you. 

Beat your competition 
with the best ginger 
money can buy. Select 
from a group. Well-aged. 
Pleasing blends and bou- 
quets. Backed by 68 
years’ experience. 

Buy now. 


F@DTE € JENKS 


JACKSON, MICHIGAN 
Ginger Specialists Since 1884 


rok 

A 
Y 
u 

| | 

(2) 
; 

4 
| 


